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Once  again, Ihe  Globe  is  helping  Boston 
bop,  boogie,  hop  and  swing  into  spring. 

This  year  The  Boston  Globe  is  turning  March  into  one  of  the  hottest 
months  on  the  calendar  with  the  sizzling  sounds  of  Jazz.  Now  in  its  13th 
year,  The  Festival  has  featured  such  greats  as  Ella  Fitzgerald,  Duke 
Ellington,  Count  Basie,  and  Dave  Brubeck.  ^  (61obC 

Thanks  to  The  Globe  the  beat  goes  on.  The  Boston  Globe,  a  wholly  owned  subsidiary  ol'  AtTiliaied  Publications,  Inc. 


Best  1-2  Punch 
in 

Northern  Illinois... 


GCN 

(Greater  Chicago  Newspapers) 

and 

CHAMP 

(Complete  Household /Newspaper  and  Mail  Penetration) 


Greater  Chicago  Newspapers,  serving  the  Western 
Suburbs  with  over  130, OCK)  daily  circulation,  has 
just  added  a  “knockout  punch”  to  their  delivery 
making  them  a  real  CHAMP! 

With  this  program,  GCN  advertisers  can  now 
reach  201,100  UNDUPLICATED  households  in 
the  Aurora,  Elgin  and  Joliet  markets  using  a 
combination  of  carrier  and  U.S.  Mail  delivery. 
Arrangements  have  been  made  with  the  most 
experienced  direct  mail  firm  in  the  Chicago  area, 
to  give  customers  100%  unduplicated  distribution 
for  inserts  and  HOP  advertising  to  both 
subscribers  and  non-subscribers.  Markets  can  be 
purchased  on  an  individual  basis. 

So  why  not  knock  out  costly  duplication?  Call  for 
Champ  details  now.  Go  with  a  winner  --  go  with 
the  GCN  CHAMP! 


Greater  Chicago  Newspapers 

“A  MARKET  APART” 

AURORA  JOLIET  ELGIN 

BEACON  NEWS  HERALD  NEWS  COURIER-NEWS 

(312)  844-5858  (815)  729-6137  (312)  888-7790 


Represented  Nationally  by  Sawyer-Ferguson-Walker  Co.,  Inc. 


Flint  Ink  delivers 


in  more  ways  than  one! 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  dehver- 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quaHty,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facihties. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE. 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOUS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO*  SPARTANBURG 


CORPORATOSI 
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*  Major  meetings  in  bold  face 


MARCH 

20-24— Inter-American  Press  Association  Midyear  Meeting 

Las  Hadas  Motel,  Manzanillo,  Mexico. 

31-4/1— ANPA  Foundation  Newspaper  in  Education  Conference,  Holiday-lnn- 
Capitol,  Washington,  D.C. 

31-4/1 — National  News  Council,  1  Lincoln  Plaza,  New  York,  N.Y. 

APRIL 

10-13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 

Petersburg,  Fla. 

15-17— Mid-Atlantic  Circulation  Managers  Association,  Myrtle 

Beach  Hilton,  N.  Myrtle  Beach,  S.C. 

17 — National  Cartoonists  Society,  Reuben  Awards  Dinner,  Bev¬ 
erly  Hills  Hotel,  Los  Angeles. 

17-19 — Northern  States  Circulation  Managers,  Radisson  Plaza  Ho¬ 
tel,  St.  Paul,  Minn. 

20-22 — PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln,  Dallas,  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

1-3 — New  York  State  Society  of  Newspaper  Editors,  Thayer 
Hotel,  West  Point. 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 
lin  Plaza  Hotel,  Philadelphia,  Pa. 

9-12 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel, 
Denver,  Colorado. 

15- 18 — N.Y.  State  Circulation  Management  Association,  The  Edge- 

wood  Resort,  Alexandria  Bay,  N.Y. 

16- 17 — Allied  Publishers’,  Four  Seasons  Olympic  Hotel,  Seat¬ 

tle,  Wash. 

19-20 — Mississippi  Association  of  Circulators,  Hilton  Inn,  Colum¬ 
bus,  Miss. 

22-25— Institute  of  Newspaper  Controllers  and  Finance 
Officers,  Maui  Marriott  Resort,  Hawaii. 

Seminars/Workshops/Clinics 


MARCH 

20-25 — Modern  Media  Institute,  Writing  Center  for  Sports  Writers,  St.- 
Petersburg,  Florida. 

20- 26— ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 

Woodlands  Inn,  Houston. 

21- 25— ANPA/RI  Management  Introduction  to  New  Technology, 

Research  Institute,  Reston,  Va. 

26-25— ANPA/RI  Newspaper  Safety  and  Health  Symposium,  Hol¬ 
iday  Inn,  Fisherman's  Warf,  San  Francisco. 

25- 27 — Mid-American  Press  Institute,  Editing  the  Medium 

and  Small  Daily,  Bel-Air  Hilton  Hotel,  St.  Louis. 

26- 29— New  England  Newspaper  Association,  First-Line  Super¬ 

visors  Workshop,  Sheraton  Tara  Hotel,  intersection.  Mass. 
Turnpike  at  Route  9,  Exit  12W. 

APRIL 

9— Oklahoma  Press  Association  Photo  Workshop,  Lincoln  Plaza, 
Oklahoma  City 

10— Oklahoma  Press  Association,  News  Clinic,  Lincoln  Pla¬ 
za,  Oklahoma  City. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

Quote  and  Unquote  No.  587 


A  reader  has  raised  a  question  about  connecting  frag¬ 
mentary  quotes  or,  more  precisely,  connecting  a  fragmen¬ 
tary  quote  with  a  complete  quote  following.  An  example: 
“Jones  described  Williams  as  ‘agile  and  mobile.’  ‘She  can 
handle  the  ball  well  and  has  great  jumping  ability.’  ’’ 
Should  a  closing  quote  follow  mobile  and  a  new  quote 
open  the  sentence  that  follows,  as  in  the  example?  The 
reader  cited  on  writer’s  opinion  that  this  would  be  the 
correct  way  to  handle  the  situation,  but  I  do  not  agree  as  a 
flat  rule.  Whether  the  quotes  should  be  separated  or  con¬ 
nected  depends  upon  whether  the  second  is  an  uninter¬ 
rupted  continuation  of  the  first. 

If  the  second  quote  is  detached  from  the  first  (i.e.,  not  a 
continuation  of  it)  the  second  requires  its  own  mark  to 
indicate  this.  I  interpret  the  quotes  in  the  example  as  a 
continuing  statement. 

Readers  of  this  column  are  familiar  with  my  criticisms  of 
the  obsession  of  newswriters  with  very  short  (i.e.,  one-, 
two-,  or  three-word)  quotes.  Reporters  often  are  so 
squeamish  they  unnecessarily  place  quotation  marks 
around  innocuous  words  that  are  already  part  of  indirect 
quotations,  to  make  certain  that  the  reader  does  not  think 
these  words,  though  harmless,  are  the  reporter’s.  This  can 
raise  the  question  whether  the  quotes  are  apologetic  or 
direct  (indicating  the  exact  words  of  the  speaker)  and  thus 
create  ambiguity. 

Now,  to  get  back  to  our  basic  question,  if  a  fragmentary 
quote  is  not  followed  by  a  continuing  statement,  the  quotes 
should  close,  as  in  the  example.  But  in  this  instance  I 
would  set  the  succeeding  quote  off  further,  by  inserting  an 
attribution  such  as  “he  continued’’  or  “he  added’’  to 
prevent  confusion.  And  in  any  event  do  not  use  a  very 
short  fragment  as  the  first  quote  of  a  disconnected  pair.  Of 
course,  only  the  writer  knows  whether  the  second  quote 
uninterruptedly  continues  the  first.  Thus  a  copy  editor 
cannot  make  a  fix  unassisted. 

To  take  up  another  aspect  of  quotation,  everybody 
knows  that  in  American  practice,  commas  and  periods  go 
inside  quotes  and  semicolons  and  colons  (though  rarely 
used  in  newswriting)  go  outside.  British  practice  is  the 
reverse.  But  what  about  single  quotes  and  double  quotes 
that  come  together:  “Jones  described  Williams  as  ‘an  agile 
and  mobile  basketball  player.’  ’’  Should  the  period  come 
between  the  single  and  double  quote,  as  here,  or  should  it 
come  inside  both  of  them  (“  .  .  .  player.’  ’’)?  Having 
seen  it  both  ways,  I  embarked  on  a  search  of  references,  but 
to  no  avail.  That  is,  1  could  find  no  specific  instruction 
covering  this  point.  So  I  concluded  that  the  general  in¬ 
struction  is  intended  by  the  authorities  to  cover  combina¬ 
tions,  and  I  would  therefore  put  the  period  inside  both. 
Don’t  invoke  logic  here;  logic  is  already  disregarded  by  the 
general  rule. 

Some  readers  may  be  critical  of  my  having  used  quote(s) 
for  quotation(s)  in  this  discussion.  This  usage  is  deplored 
by  three  critics  and  American  Heritage,  but  considered 
standard  by  two  others  and  by  Webster  and  Random 
House.  It  used  to  grate  on  my  ear  but  I  now  think  its 
establishment  is  certain,  in  accordance  with  the  strong 
tendency  toward  clipping  and  convenience  in  general. 
Quotes  for  quotation  marks  is  resricted  by  two  critics  to 
technical  contexts  (like  this),  labeled  by  American  Herit¬ 
age  as  informal,  and  accepted  by  Webster  as  standard. 
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Look  who  will  be  there! 

Can  you  afford  to  miss  out? 

INPA’s  53rd  International  Conference 

Westin  Hotel,  Chicago 
May  15-18, 1983 

There  are  dozens  of  reasons  why  the  INPA  International  Conference  is 
the  best  investment  you  can  make  in  1983  for  your  newspaper  and  your 
career.  Here  are  a  few  of  them  . . . 


“The  INPA 
International  is  an 
annual  opportunity  to 
catch  up  with  the 
latest  ideas  in  news¬ 
paper  promotion  from 
the  top  professionals 
all  over  the  world.” 


David  Teague 
Marketing  Director 
T.  Bailey  Forman  Ltd. 
Nottingham,  England 


Scott  Schurz 
Publisher 
Herald-  T elephone 
Bloomington,  Ind. 


“In  over  20  years  of 
attending  confer¬ 
ences  and 
conventions  on  a 
state,  regional,  nat¬ 
ional  and  inter¬ 
national  level,  I  can 
say  without  hesitation 
that  INPA  has  con¬ 
sistently,  year  after 
year,  had  the  very 
best  working 
conference  in  the 
newspaper  industry.” 


John  Taylor 


“An  INPA 
Conference? 
Definitely  the  most 
important  meeting  of 
the  year  for  any 
promotion,  P.R., 
research  or  marketing 
person;  a  power 
house  of  new  ideas, 
information, 
techniques — and 
valuable  contacts — 


Marketing  Services  you  won’t  find  any 


Director 

Toronto  (Ont.)  Star 


other  place.” 


“My  perspective  of  life 
has  been  broadened 
by  the  exchange  of 
ideas  with  so  many 
top  newspaper 
promotion  people, 
and,  as  a  result,  my 
newspaper  has  also 
benefited.” 


“Coming  to  an  INPA 
Conference  is  like 
being  invited  to  play 
in  an  All  Star  game. 
You  get  a  chance  to 
exchange  ideas  with 
the  best  and  it  makes 
you  bring  out  your 
best.” 


“Go  to  Chicago!  It’s 
imperative  for  the 
professional.  You’ll 
build  a  network  of 
new  ideas,  infor¬ 
mation  and  contacts 
to  strengthen  your 
newspaper's  pro¬ 
motional  efforts.” 


Jim  Lippelgoes 
Advertising  Manager 
Geelong  Advertiser 
Geelong,  Australia 


Charles  Pittman 
Promotion  Director 
Times  Publishing  Co. 
Erie.  Pa 


Carolyn  Gentry 
Public  Affairs  Director 
Florida  Times- Union 
Jacksonville.  Fla. 


Dick  Collins 
Promotion  Director 
Boston  Globe 
Boston.  Mass. 


“Since  the  1983  INPA  is  in  Chicago,  it 
is  natural,  in  thinking  about  what  INPA 
Conferences  mean  to  me,  to  recall  the 
words  of  the  famed  1 9th  Century 
Chicago  urban  planner,  Daniel 
Burnham: 

‘Make  no  little  plan.  They  have  no 
magic  to  stir  man’s  blood  and 
probably  themselves  will  not  be 
realized.’ 

‘Make  big  plans;  aim  high  in  home  and 
in  work,  remembering  that  a  noble, 
logical  diagram,  once  recorded  will 
never  die,  but  long  after  we  are  gone 
will  be  a  living  thing,  asserting  itself 
with  a  growing  intensity.’ 

Every  INPA  Conference  gives  me  at 
least  a  year’s  worth  of  big  pians.” 


I’m  interested!  Send  me  more  information  on  the  1983  INPA 
International  Conference  at  the  Westin  Hotel  in  Chicago,  May 
15-18. 


Newspaper. 


Street  address. 
City/State/Zip_ 


inpa 

International  Newspaper  Promotion  Association 
1 1 600  Sunrise  Valley  Drive 
Reston,  Virginia  22091 
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Truth  prevails 

“Libel  cases,  as  with  any  other  court  cases,  should  be  tried 
on  the  merits,”  E&P  said  last  week.  And  that  is  exactly  what 
the  jury  did  when  it  ruled  in  favor  of  the  newspaper  in  the 
Albuquerque  libel  case  (March  12,  page  11).  Truth  was  a 
major  part  of  the  newspaper’s  defense,  and  it  prevailed. 

T^e  defeated  plaintiff  has  said  he  is  considering  an  appeal, 
so  the  case  may  not  be  over.  Furthermore,  plaintiffs  attor¬ 
ney  has  said  he  may  file  another  suit  against  the  newspaper 
for  publicizing  details  of  an  affidavit  which  connected  his 
client  with  organized  crime  figures.  The  affidavit  was  publi¬ 
cized  pre-trial  but  was  introduced  as  evidence  in  the  trial  and 
is  now  a  matter  of  record.  It  all  sounds  like  harassment  to  us. 

Whether  there  is  any  appeal  or  any  further  suit,  there  is 
one  aspect  of  the  trial  that  most  newspaper  people  would  like 
to  see  cleared  up.  It  is  the  order  of  the  trial  judge  that  finan¬ 
cial  statements  of  the  defendants  be  entered  into  evidence 
before  the  jury  began  its  deliberations.  That  order  was  up¬ 
held  by  the  New  Mexico  Supreme  Court. 

We  hope  that  can  be  reversed.  Ability  to  pay  should  not  be 
the  concern  of  a  j ury  in  considering  whether  libel  was  or  was 
not  committed. 


t^ABP 

AN  PA 


Chartar  Mamber 
Audit  Bureau 
ot  Circulations 
Mombor  American 
Newspaper 
Publisners  Aaaociation 
6  mo.  avg.  circulation  Dec  31,  1982 — 29.332 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist 
established  March  22. 1884  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1.  1894.  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 


Managing  Editor 
Jerome  H.  Walker,  Jr 
Associate  Editors 

David  Astor,  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Celeste  Huenergard 
Washington  Editor 
James  Earl  Roper 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Terilyn  McGovern-Mazza 
Advertising  Manager 
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Librarian 
Juanita  Hatcher 


The  right  to  reject  an  ad 

The  Supreme  Court  refusal  to  review  a  First  Circuit  Court 
of  Appeals  ruling  that  the  Providence  Journal  violated  anti¬ 
trust  laws  by  declining  to  publish  a  classified  ad  from  an 
apartment  referral  company  broke  a  long  chain  of  court  deci¬ 
sions  affirming  newspapers’  right  to  reject  advertising. 

This  will  have  a  significant  impact  on  newspapers 
although  the  limitation  on  a  newspaper’s  right  to  reject 
advertising  is  still  quite  narrow — involving  in  this  case  a 
potential  competitor,  according  to  the  lower  court.  Neverthe¬ 
less,  like  the  camel’s  nose  under  the  tent,  this  ruling  may  lead 
to  new  attempts  to  broaden  the  interpretation  to  include  all 
advertisers. 

Unless  a  would-be  advertiser  is  in  some  way  competing 
with  the  newspaper  for  business,  we  assume  the  right  of  a 
newspaper  to  reject  advertising  still  stands,  absent  an  actual 
conspiracy  to  stifle  competition.  We  hope  the  court  will  have  a 
clear-cut  case  to  make  such  a  ruling  reiterating  a  newspap¬ 
er’s  right  to  reject  advertising  under  the  broad  interpreta¬ 
tion  of  protecting  the  interests  of  its  readers  and  the  com¬ 
munity. 
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Letters 


OPPOSED 

With  reference  to  the  article,  “Bulk 
Sales  Rule  Change,”  in  the  February  26 
issue  of  Editor  &  Publisher,  there 
are  many  other  newspapers  in  support 
of  the  rule  change,  and,  also,  many 
newspapers  are  opposed  to  the  change. 

If  you  write  any  additional  articles  on 
the  rule  change,  I  would  appreciate 
very  much  your  indicating  that  those  in 
opposition  include  Newhouse  News¬ 
papers. 

William  C.  Green,  Jr. 

(William  C.  Green,  Jr.  is  assistant 
general  manager  of  Birmingham  (Ala.) 
News.) 

DOUBLE  STANDARD 

It  never  ceases  to  amaze  me  how 
often  we  in  the  newspaper  business  are 
guilty  of  practicing  a  double  standard. 

Consider  the  latest  example:  sale  of 
the  Florida  Publishing  Company  to 
Morris  Communications.  The  sale 
price  was  secret,  your  Andrew  Radolf 
tells  us  in  his  story  about  the  transac¬ 
tion,  because  Lehman  Brothers  who 
conducted  the  sale  was  sworn  to 
secrecy. 

One  of  the  largest  sales  in  newspaper 
history  is  consummated  and  price  of 
same  is  kept  secret  at  the  order  of  either 
buyer  or  seller  or  both. 

How  does  such  a  weird  policy  help 
newspapers  carry  out  their  Freedom  of 
Information  duty  respecting  sales  of 
businesses  in  other  fields?  When  will 
newspaper  owners  learn  that  what  is 
good  for  those  upon  whom  their  staffs 
report  is  also  good  for  them? 

W.E.  Chilton  III 

(Chilton  is  publisher  of  the  Charleston 
(W.Va.)  Gazette.) 

THANK  YOU 

I  am  currently  serving  as  chairman  of 
ANPA’s  Newspaper  in  Education 
Committee.  Members  of  our  commit¬ 
tee  and  especially  our  staff  in  Reston 
have  been  laboring  quietly  for  years  to 
make  NIE  a  household  word  in  our  in¬ 
dustry.  It  should  be. 

Your  excellent  coverage  of  NIE 
Week  activities  were  greatly  appreci¬ 
ated  by  us  and  the  growing  number  of 
newspaper  executives  who  believe  that 
newspapers  in  education  are  vital  to 
our  future.  Thank  you. 

Roland  Weeks,  Jr. 

(Weeks  is  also  president/general  mana¬ 
ger  of  Gulf  Publishing  Co.,  Biloxi,  Miss.) 

TWO  POINTS 

An  article  by  Steve  Nash  in  a  recent 
issue  notes  that  the  Virginia  Capital 
Correspondents  Association  accepted 
the  invitation  of  Gov.  Charles  Robb  for 


a  background  briefing  in  which  com¬ 
ments  made  would  not  be  attributable 
directly  to  the  governor. 

The  article  states  the  facts  accurate¬ 
ly.  But  it  does  not  point  out  that  Mr.  Alf 
Goodykoontz,  the  chief  critic  of  the 
group  background  briefing,  has  said 
that  individual  background  briefings 
are  not  objectionable. 

This  is  a  fine  point,  indeed,  since  if 
group  briefings  are  as  dangerous  as  Mr. 
Goodykoontz  would  have  us  believe, 
then  individual  briefings  certainly  pose 
as  much,  or  more,  danger  of  the  press 
being  used. 

The  basic  point,  I  think,  is  that  peo¬ 
ple  try  to  use  us  each  day  and  we  must 
constantly  be  on  our  guard  against  it. 
My  own  opinion  is  that  the  members  of 
the  Virginia  Capital  press  corps  are 
sufficiently  hard-nosed  not  to  allow 
themselves  to  be  used  by  Gov.  Robb  or 
anyone  else. 

One  other  point.  Governors  are  busy 
people.  Let’s  say  Robb  gets  a  request 
for  an  individual  background  briefing 
from  a  reporter  from  Mr.  Goody- 
koontz’s  publications,  among  the 
largest  in  Virginia,  and  one  from  a  re¬ 
porter  in  Podunk.  Which  one  is  the 
Governor  most  likely  to  accept? 

As  of  this  writing,  the  matter  of 
whether  further  briefings  sanctioned  by 
our  organization  will  be  held  is  still  up 
in  the  air.  I  have  polled  the  membership 
to  get  their  feelings. 

John  Goolrick 

(John  Goolrick  is  president,  Virginia 
Capital  Correspondents  Assn.) 

MISLEADING 

Miffed  by  the  refusal  of  the  Santa  Fe 
Railroad’s  president  to  exchange  rail¬ 
road  passes  in  a  bygone  era,  the  owner 
of  a  i2-mile  Tennessee  mountain  rail¬ 
road  fired  off  an  angry  telegram;  “My 
railroad  may  not  be  as  long  as  yours, 
but  it  is  just  as  wide.” 

The  analysis  of  retail  media  expendi¬ 
tures  for  co-op  advertising,  based  on 
figures  provided  by  Pinpoint  Marketing 
{E&P,  February  26),  is  a  little  like  a  ride 
on  a  12-mile  railroad:  it  doesn’t  get  you 
very  far.  As  a  sampling  based  on  less 


than  2%  of  the  whole,  it  draws  on  only 
six  “industries”  from  standard  classi¬ 
fications  usually  numbering  over  70, 
cuts  them  on  the  bias,  and  omits  most 
“major”  categories  which  are  truly 
representative  of  retail  co-op  advertis¬ 
ing  as  a  whole. 

Where  are  goods  and  OTC  products? 
Not  one  of  the  six  “industries”  re¬ 
ported  sells  its  products  through  food 
stores.  That  leaves  out  a  dynamic, 
promotion-oriented  retail  trade  class 
which  places  all  but  a  splinter  of  its 
advertising  in  newspapers.  Where  are 
the  appliances,  which  grind  and  poke 
and  suck  at  our  lives  from  the  bulging 
retailer  pages  of  newspapers  and  in¬ 
serts?  Or  the  soothing,  entertaining, 
educational  electronics  products  mer¬ 
chants  promote  primarily  through 
newspapers?  Or  automotive  supplies, 
another  newspaper  bastion? 

Pinpoint  Marketing’s  objectives 
seems  to  prove  that  newspapers’  share 
of  co-op  advertising  is  about  to  dip 
under  50%  of  the  total.  Nonsense. 
From  our  vantage  point  as  the  domi¬ 
nant  force  is  the  field  of  co-op  manage¬ 
ment  and  evaluation,  we  can’t  concur. 

Certainly  no  organization  has  done  a 
better  job  in  making  its  medium  viable 
for  co-op  than  the  Radio  Advertising 
Bureau.  However,  the  23.9  percentage 
Pinpoint  assigns  to  radio  for  “camer¬ 
as”  doesn’t  include  the  industry’s  top 
three  companies,  whose  programs  we 
administer.  One  of  the  Big  Three,  in 
fact,  paid  out  less  than  7%  of  its  1982 
co-op  budget  for  radio.  That  one  com¬ 
pany  in  all  probability  outspends  Pin¬ 
point’s  whole  presence  in  the  photo  in¬ 
dustry. 

The  game  is  played  for  money,  we 
recognize.  But  “total  expenditures,” 
when  cited,  tend  to  obscure  the  fact 
that  the  overwhelming  majority  of 
small  retailers  still  spend  almost  all 
their  money,  and  their  suppliers’, 
where  the  bulk  of  the  retail  community 
does  ...  in  newspapers. 

Edward  Zimmerman 

(Zimmerman  is  vicepresident,  co-op  de¬ 
velopment  and  sales,  the  Advertising 
Checking  Bureau). 
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A  A  Thanks  to  the  NYT 
\  \  Pony  Wire  we  can 
make  good  use  of  the  colum¬ 
nists  and,  particularly,  the 
background  information. 

And  it  gives  our  sports 
people  some  good,  useful 
material.  Terry  Maguire 

Managing  Editor 

Quincy  Herald-Whig 

NEWS  SERVICE 

1  East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070.  I 

1  West:  contact  Paul  Finch,  213-852-1579.  1 
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THE  MUTUAL  GROUP 


Beginning  in  19()1  after  some  years  of  explo¬ 
ration  by  the  Ne\vspai)er  Publishers  Premium 
Fund  Committee,  The  Mutual  Insurance  Com¬ 
pany  Limited  of  Hamilton,  Bermuda,  was  in- 
cori)orated  effective  March  30,  1901,  by  an  Act 
of  the  Colonial  Parliament  of  Bermuda.  Subse- 
(luent  thereto  the  Territorial  Insurance  Com¬ 
pany  Limited,  Potomac  Insurance  Company 
Limited,  United  Insurance  Company  Limited, 
and  the  Mutual  Reinsurance  Company  Limit¬ 
ed,  were  formed.  All  of  these  companies  are 
wholly  owned  by  and  managed  by  Mutual  In¬ 
surance  Company  Limited. 

In  1901  Mutual  made  strike  insurance  avail¬ 
able  to  all  member  publishers  of  the  American 
Newspaper  Publishers  Association  in  the 
United  States,  Canada  and  related  posses¬ 
sions  thereof.  In  1903,  libel  insurance  came  on 
stream  with  this  company  for  the  first  time.  In 


that  same  year  the  United  Insurance  Compa¬ 
ny  Limitecl  made  strike  insurance  available  to 
members  of  the  Printing  Industries  of  Amer¬ 
ica,  Union  Employers  and  the  Master  Printers 
Sections.  At  a  later  date  it  was  decided  that 
Mutual  should  write  only  libel  insurance  and 
the  strike  insurance  for  newspapers  was 
placed  in  Territorial.  In  1972  Mutual  Reinsur¬ 
ance  was  formed  and  to  date  represents  a  ma¬ 
jor  balancing  force  in  maintaining  level  premi¬ 
ums  in  the  various  other  newspaper  related 
programs.  Potomac  Insurance  Company 
Limited  was  formed  to  write  libel  insurance 
for  those  weekly  newspapers  who  did  not  join 
the  American  Newspaper  Publishers  Associ¬ 
ation. 

For  the  first  time  in  history.  First  Amend¬ 
ment  Insurance  was  offered  in  company  with 
libel  insurance  in  February,  19cS0. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 

Including: 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 

Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited 

POST  OFFICE  BOX  1179,  HAMILTON  5,  BERMUDA 

Telephone  (809)  292-7633  *  Send  all  mail  via  OVERSEAS  AIRMAIL 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 
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Every  Saturday  since  1884 

ANPA  committee  urges  repeal  of  fairness  doctrine 


The  ANPA  telecom¬ 
munications  committee  has 
recommended  the  board  of 
directors  of  the  American 
Newspaper  Publishers  Asso¬ 
ciation  adopt  a  policy  advo¬ 
cating  repeal  of  equal  time 
and  the  fairness  doctrine  im¬ 
posed  on  broadcasters  and 
cable  television  by  the 
Federal  Communications 
Commission. 

The  decision  was  made  at 
the  committee's  March  9-11 
meeting  in  Washington  D.C. 

Robert  Johnson,  head  of 
the  public  policy  subcommit¬ 
tee  and  president  of  News- 
day,  said  the  decision  was 
made  in  response  to  the 
board’s  directive  in  January 
that  ANPA  committees 
study  the  issue  of  content 
regulation  of  electronic 
media. 

The  board  issued  a  state¬ 


ment  in  January  saying  “the 
public  interest  is  best  served 
where  freedom  from  content 
regulation  is  maximized  re¬ 
gardless  of  the  means  by 
which  information  is  dis¬ 
seminated.” 

At  the  time,  the  ANPA 
board  said  “no  specific,  im¬ 
plementing  actions  were 
directed  at  this  time”  and 
said  “ANPA  committees  re¬ 
sponsible  for  monitoring  reg¬ 
ulatory  matters  will  consider 
and  recommend  appropriate 
implementing  actions  for  re¬ 
view  and  decision.” 

“There  was  a  strong  en¬ 
dorsement  for  repeal  (of 
equal  time  and  fairness)  by 
the  full  committee,”  John¬ 
son  said.  “There  was  virtual¬ 
ly  no  opposition.” 

Johnson  said  the  telecom¬ 
munications  committee  be¬ 
lieved  the  equal  time  and 


fairness  rules  were  the  “two 
clearest  areas”  of  the  federal 
government’s  regulation  of 
electronic  media  which  were 
“in  violation”  of  the  ANPA 
board’s  policy  statement. 

Johnson  said  the  ANPA’s 
government  affairs  and 
press/bar  committees  are 
also  studying  the  content 
regulation  issue  and  will  also 
make  recommendations  to 
the  board. 

FCC  Chairman  Mark  S. 
Fowler  and  Sen.  Bob  Pack- 
wood  (R-Ore.)  are  seeking 
deregulation  of  electronic 
media.  Fowler  wants  to  re¬ 
peal  the  fairness  doctrine  and 
equal  time  and  reasonable 
access  provisions  of  the 
Communications  Act  of 
1934.  Packwood  is  proposing 
amendments  to  the  Constitu¬ 
tion  that  would  guarantee 
freedom  of  expression  to  the 


electronic  media. 

Johnson  said  the  ANPA 
board  will  take  up  the  recom¬ 
mendations  of  the  telecom¬ 
munications  committee  at  its 
annual  meeting  in  New  York 
this  April  and  is  expected  to 
issue  a  new  policy  statement 
then. 

Johnson  said  the  telecom¬ 
munications  committee  de¬ 
cided  to  study  further  the 
“whole  issue  of  local  munici¬ 
palities  and  states  requiring 
mandatory  access  to  cable. 
We  feel  it’s  a  form  of  content 
regulation  and  a  violation  of 
the  board’s  policy.” 

He  said  the  committee  is 
also  considering  a  recom¬ 
mendation  stating  rate  reg¬ 
ulation  of  cable  tv  by  state 
and  municipal  governments 
is  “inappropriate  as  opposed 
to  the  marketplace.” 


AP  raps  UPl  on  concessions 

Guild  ratifies  UPl  contract,  but  rejects  AP’s  ‘final  offer’ 


Wire  Service  Guild  members  ratified 
(March  14)  a  three-year  contract  with 
United  Press  International,  but  re¬ 
jected  a  two-year  pact  with  Associated 
Press  that  management  said  was  its 
“final  offer.” 

The  UPl  contract  was  approved  by  a 
vote  of  372  to  69.  The  AP  contract  was 
rejected  by  a  379  to  50  vote. 

The  guild  negotiating  committee  had 
recommended  approval  of  the  UPl  con¬ 
tract,  with  guild  president  William 
Morrissey  calling  it  a  “model”  for  re¬ 
porters  around  the  country.  The  union 
negotiating  team  had  recommended  re¬ 
jection  of  the  AP  contract,  despite  a 
higher  wage  offer. 

In  a  memo  to  members,  AP  execu¬ 
tives  took  U  PI  to  task  for  conceding  too 
much  to  the  union.  The  memo  points 
out  that  UPl  agreed  to  profit  sharing, 
while  AP  offers  none.  It  also  states  that 
UPl  agreed  to  paternity  leave,  while 
AP  offers  none. 

The  memo  states  that  UPl  agreed  to 
establish  an  Employee-Management 
Council,  in  response  to  the  guild’s  de¬ 
mand  for  seats  on  UPl’s  board  of  direc¬ 
tors.  Three  union  representatives  and 
three  UPl  executives  will  comprise  the 
Council. 


There  are  also  several  other  areas 
which  the  memo  seems  to  indicate  that 
UPl  may  have  conceded  too  much. 

UPl  management  defended  the  con¬ 
tract.  Douglas  Ruhe,  managing  director 
of  UPl,  told  E&P  (March  16)  the  con¬ 
tract  will  benefit  the  company  due  to 
“substantial  monetary  and  contractual 
givebacks.” 

Ruhe  said  the  contract  is  a  “major 
step  forward”  in  the  financial  turnar¬ 
ound  of  UPl. 

UPI’s  labor  attorney  Alan  Berger 
said  despite  some  concessions  that 
were  made  to  the  union,  the  agreement 
will  have  a  “minimal  impact  on  UPl’s 
expenses.” 

UPl  management  lists  a  number  of 
“concessions”  the  union  made  or  that 
management  “achieved”  in  the  new 
contract. 

Among  them  are:  reduction  of  sick 
leave  payments  by  10%  for  the  first  two 
years  of  the  contract;  greater  employee 
contribution  to  health  and  welfare 
coverage;  reduction  of  two  paid  holi¬ 
days  the  first  year,  returning  them  in 
the  second  and  third  years  as  floating 
rather  than  fixed  day,  reducing  over¬ 
time;  no  health  and  welfare  coverage  or 
pension  contribution  for  probationary 


and  temporary  employees;  payout  of 
severance  pay  rather  than  as  a  lump 
sum;  ability  to  retire  employees  over 
the  age  of  70  without  needing  to  prove 
cause;  and  the  ability  to  transfer  guild- 
covered  job  functions  from  one  city  to 
another  at  the  company’s  discretion. 

Berger  said:  “Without  giving  any 
monetary  value  to  the  improved  man¬ 
agement  operating  tools,  1  roughly 
calculate  the  cost  of  the  new  labor 
agreement  in  terms  of  new  costs  each 
year  to  be  2.9%  the  first  year,  4.6%  the 
second  year  and  8.3%  the  third  year.” 

Under  the  UPl  contract,  top  mini¬ 
mum  salaries  for  reporters  will  increase 
to  $27,5 14  this  year,  $28,918  in  1984  and 
to  $31,633  in  1985.  Under  the  rejected 
AP  contract,  top  minimum  for  repor¬ 
ters  would  have  increased  to  $29,170 
this  year  and  to  $30,472  in  1984.  AP 
guild  members  have  always  worked  at  a 
higher  wage  differential. 

When  negotiations  began,  AP 
vicepresident/director  of  labor  and  per¬ 
sonnel  relations,  Thomas  Pendergast, 
had  said  management  would  take  a 
hard  line  and  were  eventually  prepared 
to  take  a  strike  if  an  agreement  could 
not  be  reached. 
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Report  criticizes  papers 
on  Japanese  internment 


Several  newspapers  contributed  to 
the  climate  of  “absolute  fear”  that  fol¬ 
lowed  the  attack  on  Pearl  Harbor  with 
their  editorials  supporting  the  U.S. 
government's  internment  of  Japanese 
citizens  in  concentration  camps, 
asserted  an  assistant  professor  of  com¬ 
munications  at  Loyola  University  in 
New  Orleans. 

Lloyd  Chiasson  studied  over  300  edi¬ 
torials  in  27  newspapers  in  Washing¬ 
ton,  Oregon,  and  California  for  his  doc¬ 
toral  dissertation  for  Southern  Illinois 
University.  The  editorials  covered  the 
period  from  December  8,  1941,  to 
April,  1942,  which  included  the  issuing 
of  the  internment  order  on  February  1 9, 
1942  and  the  period  from  December, 
1944,  through  January,  1943,  when  the 
camps  were  ordered  closed. 

“The  newspapers  did  aid  and  abet 
the  government  in  taking  away  the 
rights  of  the  citizens,”  Chiasson  said  he 
concluded  from  his  research.  “They 
enhanced  the  climate  of  fear.  News¬ 
papers  reacted  like  the  rest  of  the  pub¬ 
lic.  They  were  scared  after  Pearl  Har¬ 
bor  and  that  fear  blocked  out  any  great 
democratic  beliefs  that  we  had.” 

Chiasson  said  his  research  “found 
100%  support  across  the  board  for  the 
government  and  lack  of  support  for 
Constitutional  rights.” 

Eighty-eight  of  the  editorials  Chias¬ 
son  studied  specifically  dealt  with  the 
internment  order.  He  said  the  “key 
reason”  cited  by  the  editorials  in  sup¬ 
port  of  the  government  was  that  “milit¬ 
ary  necessity  was  more  important  than 
Constitutional  guarantees.” 

Other  editorials  dealt  with  “com¬ 
ments  on  Japanese  aliens,  warnings  ab¬ 
out  community  vigilantcism.  and  the 
possibility  of  sabotage,”  Chiasson 
said. 

Only  one  newspaper  he  studied, 
Antioch  (Calif.)  Daily  Ledf>er  “saw  its 
role  clear  enough  to  give  background 
information  to  its  readers,”  Chiasson 
said.  “The  newspapers  didn't  base 
their  editorials  on  facts.  They  were 
largely  based  on  rumors.” 

He  noted  that  although  the  fear  of 
sabotage  after  Pearl  Harbor  was  wide¬ 
spread,  “not  one  Japanese- American 
was  ever  convicted  of  Fifth  Column 
activity  or  sabotage.” 

Chiasson  charged  that  many  of  the 
editorials  contained  “racist”  state¬ 
ments  and  “sterotyped”  Japanese- 
Americans  as  “sneaky,  sly”  people 
“who  can’t  be  trusted.” 

For  the  purposes  of  his  study,  Chias¬ 
son  considered  racist  statements  to  be 


those  referring  specifically  to  “color  or 
physical  characteristics.”  Stereotyping, 
he  said,  was  used  to  co'  er  statements 
about  personality  attributes. 

Medford  Mail  (Ore . )  Trihitne  was  the 
only  newspaper  not  to  editorialize  at  all 
on  the  internment  issue  and  Colasa 
(Calif.)  Sun  Herald  cautioned  against 
vigilanteism  in  an  editorial  but  never 
discussed  the  internment  issue  itself, 
Chiasson  said. 

Corvallis  (Ore.)  Gazette-Times  and 
San  Diego  Union  were  the  “most  ra¬ 
cist  newspapers”  in  their  editorials 
supporting  the  internment.  Chiasson 
said. 

Other  newspapers  he  considered  to 
be  racist  at  the  time  were  Longview 
Daily  News,  Spokane  Chronicle,  and 
Daily  Olympian  in  Washington;  and 
San  Francisco  Chronicle  and  Sac¬ 
ramento  Bee  in  California. 

Chiasson  characterized  editorials  in 
the  Los  Angeles  Times,  Bakersfield 
Californian,  and  Bernardino  Daily 
Sun  as  among  those  stereotyping 
Japanese- Americans. 

San  Francisco  Chronicle  was  “one 
of  the  most  open-minded”  newspapers 
in  the  first  month-and-a-half  following 
the  attack  on  Pearl  Harbor,  Chiasson 
said,  but  when  the  government  began 
arguing  the  “military  necessity”  of  in¬ 
ternment,  “the  Chronicle  reversed  its 
stand  as  though  it  forgot  its  previous 
arguments.” 

After  the  internment  camps  were 
ordered  closed  in  December  1944, 
Chiasson  said  1 1  of  the  27  newspapers 
studied  had  “no  editorials”  on  the  sub¬ 
ject. 

“They  were  long  winded  when  it 
came  to  putting  people  away.  When 
that  changed,  they  had  nothing  to  say,” 
he  said.  “They  couldn't  have  been 
proud  of  what  they  wrote.” 

Chiasson  noted  that  the  seven  news¬ 
papers  he  characterized  as  racist  in 
their  editorials  when  the  internment 
order  was  issued,  “tended  to  stay  that 
way”  when  the  camps  were  closed. 

He  said  the  San  Diego  Union  and 
Corvallis  Gazette-Times  stated  in 
editorials  that  Japanese-Americans 
should  “be  put  out  of  the  country.” 

Chiasson  said  he  hopes  to  have  his 
dissertation  become  an  appendix  to  the 
recently  released  U.S.  government  re¬ 
port  on  the  internment.  The  467-page 
document,  titled  Personal  Justice  De¬ 
nied,  blamed  government  leaders  from 
President  Franklin  D.  Roosevelt  on 
down  for  the  “grave  injustice”  done  to 
the  interned  Japanese. 
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Over  120,000  Japanese  were  interned 
in  the  camps,  and  about  70,000  of  them 
were  American  citizens. 

Chiasson  commented  that  the  edito¬ 
rials  he  studied  made  no  distinction  be¬ 
tween  the  Issei,  Japanese  immigrants, 
and  the  Nisei,  Japanese  citizens. 

There  were  110  newspapers  pub¬ 
lishing  in  the  three  states  at  the  time  of 
the  internment,  Chiasson  said.  He  ex¬ 
plained  the  27  newspapers  were  chosen 
to  give  his  study  “a  wide  geographic 
spread.” 

The  newspapers  were  from  every 
large  city  with  the  exception  of  Port¬ 
land  and  small  town  newspapers. 

“1  could  not  locate  a  source  that  had 
Portland  on  microfilm  which  would 
allow  it  to  leave  the  library,”  he  said, 
adding  it  was  “not  within  my  budget” 
to  travel  out  there. 

Other  newspapers  in  Chiasson’s 
study  were: 

Aberdeen  Daily  World,  Seattle  Post- 
Intelligencer,  Everett  Daily  Herald  in 
Washington; 

Oregon  Statesman,  Ashland  Daily 
Tidings,  Albany  Democrat  Herald, 
Bend  Bulletin,  and  Grants  Pass  Daily 
Courier  in  Oregon; 

Santa  Rosa  Press  Democrat,  San 
Jose  Mercury,  San  Luis  Obispo  Tele¬ 
gram-Tribune,  San  Mateo  Times,  and 
the  morning  and  evening  editions  of  the 
Santa  Cruz  Sentinel  News  in  Cali¬ 
fornia. 

Clay  acquires  2nd 
daily  in  N.  Carolina 

Clay  Communications  Inc.,  Charles¬ 
ton,  W.  Va.,  acquired  the  Shelby 
(N.C.)  Daily  Star  on  March  16  from 
Henry  Weathers  Sr.,  president  and 
publisher. 

Cash  and  notes  were  exchanged.  The 
amount  was  not  disclosed. 

John  A.  Park  Jr.  of  John  A.  Park  Jr. 
&  Co.  of  Raleigh,  N.C.  handled  the 
sale. 

Clay  recently  acquired  the  Monroe 
(N.C.)  Enquirer-Journal.  The  com¬ 
pany  also  publishes  daily  papers  in 
Charleston  and  Beckley,  W.Va.  and  3 
tv  stations. 

Lyell  B.  Clay  is  chairman  of  Clay. 
John  F.  McGee  is  president. 

John  Lake  plans 
to  retire  in  1984 

John  B.  Lake,  executive  vicepresi¬ 
dent  and  publisher  of  the  Times  Pub¬ 
lishing  Company,  St.  Petersburg,  Flor¬ 
ida,  will  retire  on  April  1,  1984.  He  will 
be  63  at  that  time. 

The  company  operates  the  St. 
Petersburg  Times  and  the  Evening  In¬ 
dependent,  Congressional  Quarterly 
News  Service,  Florida  Trend,  and  Mod¬ 
em  Graphic  Arts  Printing  Co. 
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Tribune  Co.  says 
it  will  go  public 

The  Chicago-based  Tribune  Co. 
announced  that  it  is  taking  steps  to  go 
public  in  1983  or  1984. 

After  more  than  120  years  as  a  pri¬ 
vately-held  concern,  the  diversified 
communications  firm  said  any  public 
offering  would  be  preceded  by  a  stock 
split  or  distribution  to  make  share 
prices  more  appropriate  for  the  public 
market. 

As  of  December  31,  there  were 
7,396'/2  outstanding  shares  held  by  378 
stockholders  of  record.  The  shares  are 
valued  at  about  $73,750  each.  At  that 
valuation,  “  a  distribution  of2,949-for- 
one  .  .  would  be  necessary  to  pro¬ 

duce  a  value  of  $25  a  share,”  according 
to  the  proxy. 

‘‘A  successful  public  offering  re¬ 
quires  not  only  satisfactory  market  con¬ 
ditions,  but  also  a  favorable  outlook  for 
the  company’s  businesses,”  Tribune 
president  Stanton  R.  Cook  said  in  a 
letter  to  shareholders,  accompanying 
the  proxy.  “It  is  our  present  belief  that 
appropriate  conditions  could  exist  later 
in  1983  or  in  1984.” 

Among  the  proposals  shareholders 
will  be  asked  to  vote  on  during  the  April 
7  annual  meeting  are; 

— The  creation  of  a  class  of  preferred 
stock.  The  company  has  no  plans  to 
proceed  with  a  preferred  offering,  but 
the  authorization  of  5  million  preferred 
shares  provides  “additional  flexibility 
as  the  company  seeks  to  obtain  funds 
for  its  capital  improvement  program  or 
for  other  needs  to  the  extent  that  such 
funds  are  not  generated  internally,”  the 
proxy  said. 

— Elimination  of  the  need  for  stock¬ 
holder  approval  for  certain  transac¬ 
tions  involving  Chicago  Tribune  Co. 
and  New  York  News  Inc.,  which  could 
“enhance  the  company’s  flexibility  in 
arranging  future  financings  related  to 
real  estate.” 

Stauffer  asks  time 
to  sell  radio  outlet 

Stauffer  Communications  Inc.  has 
asked  the  Federal  Communications 
Commission  to  waive  the  cross¬ 
ownership  rule  for  18  months  to  allow 
time  for  sale  of  radio  station  KVSO-am 
at  Ardmore,  Okla. 

Stauffer  purchased  the  station  from 
the  Riesen  family  recently  as  part  of  a 
deal  for  the  Daily  Ardmoreite.  FCC 
rules  require  Stauffer  to  divest  the  sta¬ 
tion  because  it  serves  the  same  market 
as  the  newspaper. 

According  to  information  filed  with 
FCC,  Stauffer  paid  $6,550,000  for  the 
Ardmoreite,  $700,000  for  real  estate, 
and  $750,000  for  the  radio  station. 
EDITOR  &  PUBLISHER  for  March  19,  1983 


Captured  reporter  tells 
of  his  18  days  on  the  run 


By  Ira  Rosenzweig 

On  the  sunny  afternoon  of  February 
14,  Michael  Luhan,  a  reporter  for  the 
Dallas  Morning  News,  teamed  up  with 
two  Swedish  journalists  to  see  the  war 
in  El  Salvador  from  where  it  was  being 
fought. 

For  more  than  two  weeks,  nothing 
was  heard  of  Luhan. 

News  reports  listed  him  as  missing  in 
one  of  the  most  hostile  areas  of  the 
country. 

Luhan  and  his  colleagues  had  wan¬ 
dered  too  close  to  guerrilla  territory, 
and  got  an  uninvited  and  unexpected 
opportunity  to  view  the  guerrillas  and 
the  war  up  close. 

Sipping  a  beer  at  the  Airport  Holiday 
Inn  in  Kenner,  La.  on  Sunday  (March 
5),  his  first  day  back  in  the  United 
States,  Luhan  told  of  his  18  days  on  the 
run  with  the  guerrillas. 

The  30-year-old  Bloomington,  Ind., 
native  said  reporters  in  El  Salvador 
rarely  get  firsthand  views  of  the  battles, 
but  can  only  report  what  is  given  to 
them  by  official  sources. 

The  journalists  went  to  the  Guazapa 
volcano  north  of  the  capital  city,  a 
rock-hard  testament  to  the  paradoxes 
existing  in  the  country. 

“It’s  a  big  hill  surrounded  by  a 
plain,”  Luhan  said.  “The  army  sits  on 
one  side  and  the  guerrillas  sit  on  the 
other.” 

Luhan,  a  veteran  of  several  trips  to 
El  Salvador  covering  the  war,  wasn’t 
prepared  for  what  happened  next. 

“We  walked  right  into  the  guerrilla 
camp”  he  said.  “They  were  just  as  sur¬ 
prised  as  we  were.” 

He  knew  the  guerrillas  would  be 
suspicious  of  three  men  who  just  hap¬ 
pened  to  walk  into  the  camp.  Having  no 
letters  of  recommendation,  the  repor¬ 
ters  were  told  they  would  be  detained 
several  days  while  the  guerrillas  veri¬ 
fied  their  identities  through  sources. 

The  detention  was  “cordial,”  Luhan 
said.  “We  were  just  told  we  were  con¬ 
fined  to  a  house,”  one  that  served  as  a 
kitchen  for  the  guerrillas,  he  said.  A 
woman  guard  was  assigned  to  watch 
them,  and  once  the  reporters’  identities 
had  been  established,  the  detention 
was  relaxed. 

Luhan  said  he  was  fed  crudely  made 
tortillas  and  beans,  as  long  as  the  re¬ 
bel’s  food  lasted.  He  lost  25  pounds . 
“Nobody  in  El  Salvador  thinks  the 

(Rosenzweig  is  a  reporter  for  the  New 
Orleans  Times-Picayune  and  States- 
Item.  His  report  is  reprinted  with  per¬ 
mission.) 


rebels  are  going  to  hurt  them.  In  fact, 
they  court  the  press  more  effectively 
than  the  government  does.” 

Then  things  started  to  get  rough.  Af¬ 
ter  four  days,  the  army  mounted  what 
Luhan  believes  was  one  of  the  largest 
offensives  of  the  war. 

Fighting  around  the  hill  went  on  for 
days,  and  the  rebels  were  eventually 
thrown  off  their  stronghold.  Rockets 
would  explode  10  feet  from  where 
Luhan  was  housed,  he  said. 

Plans  had  been  made  to  release  the 
journalists  with  prisoners  being  turned 
over  to  the  Red  Cross,  but  the  intense 
fighting  canceled  the  idea.  It  was 
agreed  the  best  thing  for  the  reporters 
was  to  stay  with  the  rebels. 

“Like  it  or  not,  the  guerrillas  had  to 
take  care  of  us.  We  became  a  hot 
item.” 

After  several  more  days  of  fighting,  it 
was  decided  Wednesday  the  reporters 
should  be  moved  to  a  place  more  ac¬ 
cessible  to  the  government  army. 
Luhan  was  told  to  prepare  for  a  10-  to 
12-hour  march.  With  a  column  of  about 
70  men  and  women,  he  set  out  that 
afternoon. 

The  column  marched  only  about 
three  hours  that  night,  but  rose  at  4  a.m. 
Thursday  and  pushed  forward  the 
whole  day. 

Physically  exhausted,  ready  to  faint, 
with  the  rebels  eating  only  food  that 
could  be  picked  up  along  the  way, 
Luhan  voluntarily  left  the  group.  “Sud¬ 
denly,  1  ran  out  of  gas,”  he  said.  “I 
couldn’t  go  on.” 

The  two  Swedish  journalists  stayed 
with  the  column  and  Luhan  believes 
they  are  still  with  the  guerrillas. 

He  spent  the  night  near  the  Lempa 
River,  and  was  found  by  local  people. 
He  was  carried  by  mule  to  Sensuntepe- 
que,  capital  of  the  province  of  Cabanas. 

There,  he  persuaded  the  townspeo¬ 
ple  to  bring  him  to  a  health  clinic,  but  on 
the  way,  he  met  a  member  of  the 
National  Police.  The  policeman  was 
suspicious  of  Luhan  and  his  story.  The 
policeman  remained  throughout  the  ex¬ 
amination. 

The  doctor  notified  the  Red  Cross, 
and  Luhan’s  release  was  worked  out. 
Last  Friday,  he  returned  to  San  Salva¬ 
dor  and  was  sent  to  the  American 
Embassy.  After  being  given  more 
medical  attention,  he  was  given  a  plane 
ticket  home. 

But  first,  the  Salvadoran  army  in¬ 
terrogated  him  for  four  hours.  Luhan 
said  the  rebels  warned  him  this  would 
probably  happen,  and  he  believes  he 
was  allowed  to  see  very  little  that 
would  interest  the  government. 
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Jury  finds  newspaper 
not  guilty  of  libel 


By  a  10-2  verdict,  a  jury  has  found 
that  the  Albuquerque  (N.M.)  Journal 
did  not  libel  attorney  William  Mar- 
chiondo  in  a  1977  article  about  orga¬ 
nized  crime  in  the  state. 

In  what  was  described  as  the  “most 
significant”  libel  case  in  the  state's  his¬ 
tory  {E&P,  March  12),  the  jury  of  seven 
women  and  five  men  denied  Marchion- 
do  the  $17  million  in  damages  he  had 
sought. 

Journal  publisher  Thompson  H. 
Lang  described  the  verdict  as  “a  signi¬ 
ficant  event  in  setting  back  the  intru¬ 
sion  of  organized  crime  in  New 
Mexico.” 

Lang  added,  “The  Journal  did  not 
libel  Mr.  Marchiondo,  and  the  press 
has  not  been  muzzled  in  this  state.” 

Marchiondo  had  alleged  in  a  1978 
complaint  that  the  Journal  falsely  con¬ 
nected  him  with  organized  crime  by 
publishing  his  photograph  under  a 
headline  that  read,  “Organized  Crime 
Showing  Interest  in  New  Mexico.” 
The  headline  ran  over  a  story  published 
on  March  26,  1977.  The  story  was  origi¬ 
nally  part  of  the  Investigative  Repor¬ 
ters  and  Editors  (IRE)  series  on  orga¬ 
nized  crime  in  Arizona,  and  was  rewrit¬ 
ten  by  Journal  editors  to  include  more 
information  about  organized  crime  in 
New  Mexico. 

Marchiondo  had  hired  noted  Boston 
attorney  F.  Lee  Bailey  to  represent 
him.  Bailey  attempted  to  show  that 
Marchiondo  was  the  victim  of  a  mali¬ 
cious  Journal  plot  to  destroy  him  by 
falsely  connecting  him  with  organized 
crime. 

During  the  trial,  the  Journal  called  on 
several  self-acknowledged  mob  figures 
currently  under  the  Federal  Witness 
Protection  program  to  testify  about 
Marchiondo’s  alleged  connection’s 
with  organized  crime. 

One  of  the  Journal  defenses  was  that 
the  article  was  true.  The  trial  judge, 
Richard  Traub,  had  told  the  jury  that  it 
was  Marchiondo’s  burden  to  prove  the 
article  was  false,  that  it  defamed  him 
and  caused  actual  damages.  He  also 
said  Marchiondo  had  to  prove  the 
newspaper  was  negligent  in  failing  to 
exercise  ordinary  care  in  determining 
the  truth  or  falsity  of  what  it  published. 

Judge  Traub  said  that  to  award  puni¬ 
tive  damages,  the  jury  had  to  find  the 
Journal  acted  with  actual  malice  or 
knowledge  that  the  story  was  false  and 
that  it  printed  it  “with  reckless  disre¬ 
gard  for  the  truth.” 

Agreement  by  10  of  the  12  jurors  was 
necessary  for  a  verdict. 
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After  the  verdict,  Bailey  contended 
that  the  original  jury  ballot  had  been  9-3 
in  favor  of  Marchiondo,  but  that  some 
jurors  “wore  others  down,”  and  con¬ 
vinced  them  the  Journal  article  was 
true. 

One  juror  stated  that  four  ballots 
were  taken  before  the  final  10-2  vote  in 
favor  of  the  Journal  was  reached. 

Marchiondo  said  he  is  considering  an 
appeal  of  the  decision.  Meanwhile, 
Bailey  said  another  lawsuit  may  be  filed 
against  the  Journal  as  a  result  of  its 
publication  of  a  story  which  detailed 
information  contained  in  an  affidavit  by 
mob  associate  Jerome  Sternlieb. 

Sternlieb,  in  the  affidavit  that  was 
publicized  before  the  start  of  the  trial 
and  later  introduced  as  evidence  in  the 
trial,  connected  Marchiondo  with  orga¬ 
nized  crime  figures  and  said  former 
New  Mexico  Governor  Jerry  Apodaca 
accepted  a  $10,(K)0  bribe  from  a  mob 
figure  in  New  York  in  1977. 

“The  Journal  has  won  the  battle,  but 
the  war  is  a  long  way  from  over,” 
Bailey  said. 

“It  sounds  like  sour  grapes  to  me, 
and  I’ll  comment  further  when  they  file 
the  suit,”  said  Journal  publisher  Lang. 

Journal  reporter  William  Hume,  who 
was  a  central  figure  in  the  trial,  but  who 
was  not  a  defendant,  said  it  is  a  “rare 
pleasure”  to  work  for  a  publisher  who 
will  back  what  his  newspaper  prints  to 
the  “nth  degree.” 

Ad-to-editorial 
ratio  62.2%  in  ’82 

The  ratio  of  run-of-press  (ROP) 
advertising  to  editorial  content  in  daily 
newspapers  was  62.2%  in  1982,  nearly 
the  same  as  198 1 ,  when  the  ad  ratio  was 
62.3%,  according  to  Media  Records, 
Inc. 

The  individual  performance  of  52 
morning,  47  evening  and  59  Sunday 
newspapers  in  50  markets  was  included 
in  the  “Quantitative  Analysis”  study. 

In  1942,  when  the  analysis  was  first 
undertaken  by  Media  Records,  news¬ 
papers  carried  40.2%  advertising.  The 
figure  jumped  to  50.2%  by  1944  and  to 
60.7%  by  1955.  It  reached  a  peak  in 
1974,  when  65.6%  of  newspaper  con¬ 
tent  was  ROP  advertising. 

In  1982,  morning  newspapers  carried 
60.6%  advertising,  evening  papers  car¬ 
ried  59.9%  and  Sunday  newspapers 
carried  67.3%.  In  1981,  mornings  car¬ 
ried  61.2%  advertising,  evenings  car¬ 
ried  59.7%  and  Sundays  carried  the 
same  67.3%. 
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£V£RYTHING  IN  THE  STORE 

Absolutely  No  Gimmicks . . . 

Absolutely  No  Guess  Work ! 
Divide  the  sale  ticket  in  half  —  cash  &  carry. 

Our  store  is  small  —  cJ 

Our  overhead  is  small  - 

Our  prices  are  low 
BUT  OUR  QUALITY  IS  HIGH  ! 

SAVE  -  SAVE-  SAVE . . . 

We'll  Help  You  Beat  Inflation 
“We're  Not  The  Biggest  --  But  The  Best" 
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DISCOUNT  DEAL  DAY— Concord 
(N.H.)  Monitor  staged  a  resultful  promo¬ 
tion  called  "Discount  Deal  Day."  Any  ad 
that  ran  on  "Discount  Deal  Day"  (Febru¬ 
ary  9)  was  discounted  by  the  same 
amount  the  advertiser  discounted  mer¬ 
chandise  to  the  store's  customers,  up  to  a 
limit  of  50% .  In  effect,  it  provided  adver¬ 
tisers  with  a  chance  to  run  up  to  double 
the  advertising  space  they  would  normally 
run.  The  deal  provides  the  incentive  for 
merchants  to  offer  real  bargains  and 
gives  the  newspaper  an  opportunity  to 
work  with  their  advertisers  in  a  very  un¬ 
usual  way.  Loren  Osborn,  the  ad  direc¬ 
tor,  can  provide  more  details. 

Sale  of  Terre  Haute 
dailies  is  completed 

Sale  of  the  Tribune-Star  Publishing 
Company  of  Terre  Haute,  Indiana,  to 
an  affiliate  of  Ingersoll  Publications 
was  completed  on  March  3. 

Tribune-Star  publishes  the  morning 
Star,  the  evening  Tribune  and  the  Sun¬ 
day  Tribune-Star  in  Terre  Haute. 

E&P  reported  the  sale  was  imminent 
in  the  January  29  issue. 

Selling  stockholders  included  the 
Rose-Hulmun  Institute  of  Technology, 
the  Louis  F.  Keifer  Estate  and  descen¬ 
dants  of  the  Hulman  family  of  Terre 
Haute. 

The  Ingersoll  interests  were  repre¬ 
sented  by  LeRoy  Keller,  who  initiated 
negotiations  for  the  sale  more  than  two 
years  ago.  No  details  on  the  sale  price 
were  disclosed  by  either  party. 

Arnold  McDonald  was  appointed 
publisher  and  chief  executive  officer  of 
the  Terre  Haute  company.  McDonald 
has  previously  worked  at  dailies  in 
Norfolk,  Pittsburgh  and  Cleveland  in 
production  and  general  management 
capacities. 
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Murdoch’s  Herald  heats  up 
the  competition  in  Boston 


By  Bill  Kirtz 

“When  I  was  at  UPI,  I  thought  the 
only  thing  that  sold  papers  was  news. 
I’m  no  longer  that  naive.” 

So  says  Boston  Herald  publisher 
Robert  E.  Page  as  he  spends  a  half¬ 
million  dollars  on  newsstand  racks; 
vows  that  “we  have  no  shame — we’ll 
do  anything  to  promote  and  sell  the 
paper,”  and  prepares  to  introduce  New 
Englanders  to  the  WINGO  game. 

As  part  of  his  goal  of  giving  the  tab¬ 
loid  a  higher  profile  than  it  had  under 
the  previous  owner,  the  Hearst  Cor¬ 
poration,  Page  has  been  busy  talking  to 
advertising  and  editorial  groups:  the 
Boston  Ad  Club  and  a  Northeastern 
University  conference  on  media  com¬ 
petition. 

Calling  the  paper  which  Rupert  Mur- 
doch’s  News  America  group  saved 
from  closing  three  months  ago  “ideal¬ 
ly-positioned”  to  capture  a  bigger 
share  of  the  market.  Page  hopes  to  go 
after  younger,  wealthier  and  better 
educated  readers  to  supplement  the 
Herald’s  current  patrons,  whom  he 
calls  male,  conservative  and  sports- 
oriented.  The  two  groups  should  “give 
us  a  strong  circulation  base  for  the  fu¬ 
ture,”  he  says. 

Page  estimates  that  Murdoch  will 
spend  $16  million  on  the  Herald  this 
year,  but  figures  that  advertisers  will 
respond  when  circulation  increases. 

Page  claims  that  the  Herald’s  current 
circulation  is  258,000  (the  Boston 
Globe  has  511,000)  compared  with 
225,000  when  Murdoch’s  group  took  it 
over.  He  hopes  to  have  300,000  circula¬ 
tion  by  year’s  end  and  400,000  by  the 
end  of  1984 — at  which  time  he  hopes 
the  paper  will  have  stemmed  its  million- 


dollar-a-month  losses  under  Hearst  and 
be  breaking  even. 

Although  he  lauds  the  WINGO  con¬ 
test  (a  numbers  game  promoted  via  a 
daily  photo  of  a  scantily-clothed  young 
lady  holding  a  card)  as  a  hit  in  Mur¬ 
doch’s  New  York  Post,  London  Sun, 
and  Sydney  (Australia)  Telegram,  Page 
bristles  at  a  suggestion  that  the  Herald 
has  been  playing  up  sex  and  violence. 

“It’s  easy  to  criticize  the  messen¬ 
ger,”  he  replies.  “We  live  in  a  world  of 
sex  and  crime.” 

Page  declares  that  “we  don’t  try  to 
hype  a  story,”  but  adds  that  since  vir¬ 
tually  all  the  Herald’s  circulation  com¬ 
es  from  street  sales,  the  paper  has  to  be 
aggressively  marketed.  And  ‘every¬ 
body’s  guilty  of  some  kind  of  hype,”  he 
says,  citing  what  he  calls  excessive  spec¬ 
ulation  by  rival  newspapers  about 
whether  Queen  Elizabeth  will  give 
Rupert  Murdoch  a  knighthood. 

Judging  a  paper’s  quality  is  a  subjec¬ 
tive  procedure.  Page  states.  If  Amer¬ 
icans  made  the  same  kind  of  “popular 
paper/quality  paper”  distinction  as 
the  English,  he  says,  the  Herald  would 
be  classified  as  a  popular  paper.  “But 
that  doesn’t  suggest  that  there’s  not 
lots  of  damn  good  information  in  it.” 

Page  believes  that  the  “energy  and 
aggressiveness”  that  the  Herald  brings 
to  Boston  will  set  it  apart  from  the  “tra¬ 
gic  trend”  towards  one-newspaper 
towns.  “Competition  improves  the 
quality  of  news  coverage,”  he  says. 

Globe  executive  editor  John  S.  Dris¬ 
coll  agrees.  He  says  Murdoch’s  ac¬ 
quisition  of  the  Herald  has  affected  his 
paper — for  the  better. 

The  new  competition  has  sped  up  the 
introduction  (next  month)  of  a  science/ 


technology  section  and  the  opening  of 
three  overseas  bureaus,  and  has  in¬ 
creased  the  news  hole,  Driscoll  told  the 
Northeastern  conference. 

“Owners  aren’t  happy  about  com¬ 
petition,  but  it  forces  us  to  tap  into  our 
creative  selves  more  deeply,”  Driscoll 
said.  “You  have  to  dig  deeper,  and 
that’s  a  positive  factor.” 

Driscoll,  remembering  the  1950s 
when  he  said  the  Globe  was  fifth  among 
eight  Boston  papers  in  revenue  and 
quality,  says  it  took  his  paper  1 12  years 
to  get  to  the  top  and  that  this  situation 
“could  change  very  rapidly.”  Sub¬ 
urban  papers  are  challenging  the  big 
metros,  he  said,  and  “television  is  giv¬ 
ing  us  a  much  better  go  than  ever  be¬ 
fore.  We  have  to  adjust.” 

Driscoll  calls  the  new  Herald  “better 
than  I  thought.  1  hope  they  won’t  fall 
into  the  trap  of  making  up  news”  and  of 
political  favoritism  (both  of  which  he 
charges  the  New  York  Post  with). 

“If  they  do,  they’ll  create  a  negative 
atmosphere  here  for  all  the  media.” 

So  far,  though,  so  good,  according  to 
the  Globe  editor:  “The  Herald's  effects 
have  been  positive.” 

Whatever  the  metropolitan  news¬ 
paper  competition,  a  USA  Today  editor 
says  his  paper  isn’t  a  part  of  it. 

J.  Taylor  Buckley,  managing  editor 
of  the  Gannett  national  daily’s  Money 
section,  says  “we  want  to  supple¬ 
ment — not  contend  with — local  papers. 

He  says  “We  want  to  take  a  thin  slice 
of  many  markets  across  the  country — 
the  upper-middle  brow  reader.”  USA 
Today’s  700,000  readers  are  at  least 
three  times  as  likely  as  the  national 
average  to  make  more  than  $50,000  a 
year,  be  college  graduates  and  be  top 
managers,  he  said. 


Boston  Herald 
hires  ad  agency 

Boston  Herald  appointed  Rizzo, 
Simons,  Cohn,  Inc.,  as  it  local  advertis¬ 
ing  agency. 

In  making  the  announcement,  Tho¬ 
mas  J.  Smith,  vicepresident  for  adver¬ 
tising  and  marketing  at  the  Herald,  said 
RSC  would  work  closely  with  Grey 
Lyon  &  King,  the  New  York  agency 
which  has  had  a  history  in  representing 
Rupert  Murdoch’s  publications. 

-GL&K’s  media  publications  division 
will  serve  as  a  consultant  to  the  Herald 
and  work  closely  with  RSC  in  develop¬ 
ing  the  Herald’s  advertising  strategies. 

According  to  Herald  executives,  the 
Boston  daily  has  shown  a  25,000  gain  in 
circulation  since  being  acquired  by 
News  America  Publishing,  Inc.,  the 
U.S.  publishing  arm  of  Murdoch’s  New 
Corporation,  on  December  21,  1982. 


COMPETITORS — Discussing  the  Boston  medio  competition  during  a  recent 
Northeastern  University  conference  ore  (from  left)  J.  Taylor  Buckley,  manag¬ 
ing  editor,  Money  section,  USA  Today;  Robert  Page,  publisher,  Boston 
Herald;  and  John  S.  Driscoll,  executive  editor,  Boston  Globe. 
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Queen’s  visit  a  major  story 
for  Caiifornia  newspapers 


By  M.L.  Stein 

Several  California  newspapers  treat¬ 
ed  the  10-day  visit  of  Queen  Elizabeth 
II  and  her  husband,  Prince  Philip,  to 
their  state  as  s  major  story,  giving  the 
royal  couple  lavish  coverage. 

But  the  British  visitors  had  to  com¬ 
pete  for  play  with  the  weather,  which 
doused  the  state  with  one  of  the  worst 
rainstorms  in  its  history,  causing  mil¬ 
lions  of  dollars  in  damages  and  taking 
several  lives. 

During  part  of  their  trip,  the  Queen 
and  her  entourage  became  part  of  the 
storm  story  as  travel  plans  were 
changed  suddenly  because  of  danger¬ 
ous  weather  conditions.  For  example, 
the  royal  pair  were  forced  to  fly  from 
Long  Beach  to  President  Reagan’s  San¬ 
ta  Barbara  ranch  instead  of  sailing  there 
on  their  yacht,  the  HMS  Britannia,  as 
originally  planned.  Later  that  week, 
they  elected  to  fly  from  Southern  Cali¬ 
fornia  to  San  Francisco  rather  than 
brave  the  seas  in  the  ship. 

The  shifts  in  scheduling  also  prompted 
a  mad  scramble  for  the  2,300  foreign 
and  domestic  newspeople  accredited  to 
cover  the  visit. 

Santa  Barbara  News-Press  city  edi¬ 
tor  Dewey  Schurman,  who  had 
assigned  10  reporters  to  cover  the 
Queen’s  arrival,  also  rented  a  motel 
room  with  a  sweeping  view  of  Santa 
Barbara — perfect  for  pictures. 

“The  whole  idea  was  shot  when  she 
decided  to  fly  in,’’  he  recalled.  Also 
wasted  was  the  abalone  boat  the  news¬ 
paper  had  rented  to  meet  the  Britannia 
in  the  harbor. 

The  state  visit  began  February  26  in 
San  Diego,  where  both  the  Union  and 
the  Tribune  gave  it  a  big  splash.  The 
Tribune  assigned  18  reporters  and  even 
more  photographers  to  the  event.  The 
effort  produced  a  page  and  a  half  of 
deadline  coverage  of  the  royal  party’s 
arrival  in  the  February  26  afternoon 
edition  and  page  one  coverage  plus  full 
inside  pages  with  extensive  color  on 
Monday,  February  28. 

City  editor  T.  Wayne  Mitchell  said 
the  Tribune  was  the  first  U.S.  daily 
newspaper  with  on-the-scene  coverage 
of  the  Queen’s  visit  to  Mexico.  He 
noted  that  city  desk  editors  began  plan¬ 
ning  coverage  10  weeks  before  the 
visit,  a  move  made  by  other  papers  as 
well. 

Tribune  editor  Neil  Morgan  learned 
he  had  become  part  of  an  international 
flap  when  a  London  television  station 
called  to  ask  if  a  report  that  he  had 
quoted  the  Queen  directly  in  his  col¬ 
umn  was  true. 


When  told  that  it  was,  the  caller  in¬ 
formed  Morgan  that  British  journalists 
never  quote  the  Queen  directly  and  that 
the  departure  from  that  rule  by  Morgan 
and  other  American  newspersons  was 
itself  the  subject  of  several  stories  in 
the  English  media. 

“I  said  to  the  man,’’  Morgan  told 
E&P,  “that  I  was  sorry  to  have  caused 
such  a  fuss,  but  that  is  the  way  we  do  it 
on  American  papers.  I  also  pointed  out 
to  him  that  she  is  not  our  Queen.’’ 

Twenty  reporters  and  about  18 
photographers  chased  the  story  for  the 
San  Diego  Union,  prompting  some 
readers  to  complain  to  ombudsman  A1 
Jacoby  that  the  paper  was  giving  the 
visit  too  much  prominence. 

Jacoby  replied  in  a  column: 

“My  answer  is  news  is  news — if  you 
stand  around  debating  it,  it  will  pass 
you  by.  Assuming  good  taste  in  cover¬ 
age,  the  News  should  be  covered  and  if 
your  instinct  is  that  it  is  big  news,  it 
should  be  covered  big.’’ 

According  to  Jacoby,  it  was  the  pa¬ 
per’s  largest  coverage  of  a  visit  since  the 
arrival  of  Emperor  Hirohito  of  Japan  in 
1975,  when  Jacoby  was  city  editor. 

“The  present  city  editor,  Marcia 
McQuern,  and  I  compared  noted  and 
we  found  we  both  had  the  same  in¬ 
stincts  about  the  respective  stories — 
that  they  were  big  and  deserved  major 
coverage,’’  Jacoby  stated. 

One  factor  that  produced  such  a 
heavy  concentration  of  reporters  and 
photographers  by  the  state  papers  was 
the  rule  laid  down  by  the  Queen’s 
security  force  that  the  royal  party  could 
not  be  trailed  by  the  press. 

Under  that  restriction,  the  Union  had 
to  position  staffers  at  14  different 
places  to  assure  full  coverage.  Other 
papers  faced  the  same  problem. 

In  Long  Beach,  where  the  Brittania 
was  first  docked,  the  Press-Telegram 
assigned  nine  people  to  the  story  but 
got  an  assist  from  publisher  Dan  Ridder 
and  his  wife,  Frani,  who  were  invited  to 
royal  social  events.  Ridder,  who 
attended  both  a  reception  aboard  the 
yacht  and  a  party  at  Twentieth  Century 
Fox  studios  in  Hollywood,  phoned  in 
items  from  both  places.  Mrs.  Ridder 
wrote  a  guest  column  in  the  paper  on 
her  impressions  of  the  Queen  and  her 
husband. 

The  P-T  also  published  a  diary  of  the 
visit  kept  by  Long  Beach  Mayor  Tom 
Clark.  Editor  Larry  Allison  said  paper 
sales  were  up  1 ,000  copies  on  March  2, 
when  both  the  storm  and  the  visit  were 
in  high  gear. 

At  the  Los  Angeles  Times,  both  the 


Metro  section  and  the  paper’s  San 
Diego  edition  were  heavily  involved  in 
the  story,  with  the  latter  sending  six 
photographers  alone. 

Assistant  metro  editor  Bob  Baker 
said  13-15  reporters  were  assigned  to 
the  story.  In  addition,  the  paper  fielded 
staffers  from  its  View  section. 

A  number  of  page  one  stories  carried 
the  joint  byline  of  Patt  Morrison  and 
George  Skelton,  who  went  on  the  road 
with  the  royal  couple.  Baker  said  Morri¬ 
son  was  picked  primarily  because  she  is 
a  British  history  buff  and  had  a  ready 
supply  of  background  information. 

On  March  1 ,  the  Times  carried  a  page 
one  story  with  a  photo,  seven  photos  on 
the  inside  and  another  story  and  picture 
in  the  View  section. 

Los  Angeles  Herald  Examiner  man¬ 
aging  editor  John  Lindsay  said  eight 
people  were  on  the  story  plus  a  reporter 
for  Hearst  features.  The  paper  pro¬ 
vided  a  number  of  stories  for  other 
Hearst  newspapers,  a  spokesman  said. 

When  the  Queen’s  trip  shifted  to 
Northern  California,  the  San  Francisco 
Examiner,  San  Francisco  Chronicle 
and  the  two  Sacramento  dailies  equal¬ 
led  their  Southern  counterparts  in  play. 

The  Examiner  assigned  two  writers 
and  two  photographers  fulltime  on  the 
story  and  overall  three  dozen  reporters 
and  photographers  were  involved  at 
one  time  or  another.  On  March  3,  the 
day  of  the  royal  group’s  arrival  in  the 
city,  the  paper  splashed  color  photos  of 
the  Queen  and  the  Prince  alongside 
British  and  American  colored  flags  on 
page  one,  below  the  logo.  The  front 
page  story  was  backed  up  by  five  inside 
sidebars  and  six  photos. 

The  Chronicle  sent  a  reporter  to  San 
Diego  for  the  start  of  the  visit  and  added 
12  more  when  the  couple  arrived  in  San 
Francisco,  plus  eight  camera  persons. 

In  its  March  3  issue,  the  Chronicle 
ran  a  story  and  picture  above  the  logo 
and  12  inside  sidebars  and  eight  photos. 
Herb  Caen’s  column,  which  was  about 
the  Queen,  began  on  page  one. 

In  Sacramento,  where  the  royal  par¬ 
ty  next  traveled,  the  Bee  put  about  10 
staffers  on  the  visit.  The  story  grabbed 
most  of  page  one  on  March  5,  as  well  as 
two  full  pages  inside. 

At  the  Sacramento  Union,  nine  re¬ 
porters  and  three  photographers  were 
deployed.  In  its  March  4  issue,  the  pap¬ 
er  featured  two,  page  one  stories  and 
three  inside  pages  devoted  to  the  visit, 
including  seven  local  sidebars  and  two 
wire  stories. 

City  editor  Ken  Harvey  said  the  no- 
trailing  rule  meant  careful  planning  to 
be  sure  reporters  were  stationed  where 
the  Queen  went.  In  one  case,  he  recal¬ 
led,  a  Union  reporter  and  photographer 
got  on  a  school  bus  full  of  children  who 
would  meet  the  Queen  and  her  hus¬ 
band. 
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Knight-Ridder  daily  wins 
E.W.  Scripps  Award 


stone  Awards 
presented  to  2 
editorial  writers 


Columbus  (Ga.)  Ledger  and  Enquir¬ 
er  newspapers  were  named  winner  of 
the  Edward  Willis  Scripps  First 
Amendment  Award  that  is  given 
annually  for  outstanding  public  service 
by  newspapers  in  the  cause  of  the  First 
Amendment  guarantee  of  a  free  press. 

The  award  was  for  editorials  and  arti¬ 
cles  published  in  1982. 

A  murder  trial  in  LaGrange,  Ga.,  ac¬ 
centuated  the  alacrity  with  which  trial 
judges  were  granting  gag  orders,  and  a 
lawsuit  by  the  Columbus  newspapers 
provided  the  vehicle  for  writing  a  set  of 
rules  that  opens  the  courtrooms  of 
Georgia  to  the  press  except  in  the  rarest 
of  circumstances. 

The  Ledger  and  Enquirer,  a  Knight- 
Ridder  newspaper,  will  receive  a  pla¬ 
que  at  a  banquet  in  Cincinnati ,  April  1 2 , 
at  which  winners  of  all  Scripps-Howard 
Foundation  national  competitions  for 
1982  will  be  honored.  The  person  most 
responsible  for  the  winning  entry,  Wil¬ 
liam  B.  Brown,  executive  editor/ 
vicepresident,  will  receive  a  cash  prize 
of  $2,500. 

Second  prize  of  $  1 ,000  and  a  citation 
went  to  Fort  Myers  (Fla.)  News-Press 
and  its  editorial  page  editor  Homer  T. 
Pyle. 

Judges  of  the  Scripps  Award  were; 
Louis  D.  Boccardi,  executive  editor. 
Associated  Press;  William  C.  Marcil, 
publisher,  the  Fargo  (N.D.)  Fwn/m  and 
chairman  and  president  of  the  Amer¬ 
ican  Newspaper  Publishers  Asso¬ 
ciation;  John  C.  Quinn,  chief  editorial 
officer  and  vicepresident,  Gannett 
Newspapers,  and  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors;  and  H.L.  Stevenson,  vicepresi¬ 
dent  and  editor-in-chief.  United  Press 
International,  Inc. 

Said  the  judges: 

“The  Columbus  Ledger  and  Enquir¬ 
er  found  itself  confronted  by  a  county 
judge’s  attempt  to  restrict  coverage  of  a 
trial.  At  one  point,  the  judge  barred 
reporters,  but  not  the  public,  from  the 
courtroom,  depriving  the  reporters  of 
even  the  basic  rights  they  held  as 
citizens.  The  Ledger  and  Enquirer 
promptly  turned  to  the  Georgia  Sup¬ 
reme  Court  to  exercise  its  right  to  re¬ 
port  the  proceeding.  In  a  unanimous 
ruling,  the  court  affirmed  the  constitu¬ 
tional  requirement  that  trials — as  well 
as  pre-trial  hearings  shall  be  public. 
And  the  court  declared  that  it  would  act 
speedily  against  any  further  attempts  to 
impose  gag  orders.  Thus,  the  Ledger 
and  Enquirer’s  vigorous  action  re¬ 
sulted  in  an  important  decision  that 
directly  benefits  all  Georgia  newspapers 
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and  reinforces  for  the  citizens  of  the 
entire  nation  the  principle  of  open  jus¬ 
tice  in  our  courtrooms.” 

About  the  second  prize  winner  the 
judges  said; 

“Throughout  the  year,  editorials  by 
Homer  T.  Pyle  regularly  focused  on 
attempts  at  the  local,  state  and  national 
levels  to  restrict  the  reporting  of  public 
bodies.  Pyle’s  straightforward  style 
made  it  clear  to  readers  that  their  right 
to  know  was  the  basic  issue  whenever 
those  in  government  closed  their  doors 
to  reporters.” 

Brown  has  been  vicepresident  and 
(Continued  on  page  22) 


Lance  Dickie,  editorial  writer  of  the 
Salem  (Ore.)  Statesman-Journal  was 
named  winner  of  the  Walker  Stone 
Awards  for  editorial  writing  excellence 
sponsored  by  the  Scripps-Howard 
Foundation. 

Dickie  received  $2,000  and  a  plaque, 
with  a  citation  to  his  newspaper. 

Second  prize  of  $  1 ,000  and  a  citation 
goes  to  Leon  Hughes,  editorial  writer 
of  the  Milwaukee  Journal.  His  news¬ 
paper  also  receives  a  citation. 

The  Stone  Awards,  for  newspaper 
editorials  published  in  1982,  were 
judged  recently  in  Cincinnati  by  John 
Finnegan,  editor,  St.  Paul  (Minn.) 
PressIThe  Dispatch-,  John  O. 
Emmerich,  Jr.,  editor  and  publisher. 
Greenwood  (Miss.)  Commonwealth; 
and  A1  Romm,  director  of  news  quality 
and  training.  Ottaway  Newspapers. 

The  judges,  in  selecting  the  winners 
from  134  countries,  said: 

“Lance  Dickie’s  entry  contained 
forceful  and  plainly-written  editorials 
on  an  astonishingly  broad  range  of  sub¬ 
jects.  The  reader  quickly  learns  the 
newspaper’s  position  and  thereafter  is 
vividly  shown  why  that  position  is 
logical,  fair,  honorable  or  desirable — or 
all  of  the  above.  On  the  voyage,  the 
reader  is  exposed  to  punchy  language 
and  imagery,  and  the  author  never 
seems  to  run  the  risk  of  letting  vocabu¬ 
lary  come  between  him  and  the  reader.” 

Dickie,  who  is  33,  has  worked  for  the 
Statesman-Journal  and  its  predecessor, 
the  Oregon  Statesman,  since  1975.  He 
began  writing  editorials  in  1981 .  He  was 
graduated  from  the  University  of  Ore¬ 
gon  and  has  a  master’s  degree  from  the 
University  of  Missouri/Columbia. 
About  Leon  Hughes,  the  judges  said: 
“One  of  his  missions  appears  to  be  to 
simplify  complex  issues.  He  is  a  master 
at  it.  Whether  the  topic  be  the  decline  in 
U.S.  industry,  the  need  for  Social 
Security  reforms  or  methods  of  salvag¬ 
ing  Wisconsin’s  unemployment  com¬ 
pensation  program,  the  author  aptly 
sets  about  to  persuade  the  reader  while 
explaining  and  illuminating  the  issue  in 
easily  understood  words  and  phrases. 
The  reader  is  both  elevated  and  in¬ 
structed.  The  reader  is  not  bludgeoned 
into  submission,  but  will  be  hard- 
pressed  to  hold  a  contrary  view  once 
the  editorial  is  finished  and  absorbed.” 

Hughes,  56,  specializes  in  editorials 
on  national  government, 
politics  and  constitutional 
matters.  He  has  a  bachelors  degree 
from  the  University  of  Alabama  and  a 
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Gannett  daily  makes  friends 
with  business  community 


By  Celeste  Huenergard 

When  Hyster  Corporation 
announced  it  might  close  down  its 
1,300-employee  plant  in  Danville,  111., 
the  community,  industry  and  the  local 
newspaper  learned  they  had  something 
in  common:  survival.  So  they  joined 
forces. 

Six  months  later,  an  editor  from  Cali¬ 
fornia  telephoned  the  Danville  Com¬ 
mercial-News  to  find  out  why  Hyster 
was  transferring  some  of  its  West  Coast 
manufacturing  operations  to  Danville. 

“This  was  wonderful  because  this  is 
one  of  these  arrogant  guys  who  thinks 
he  runs  the  best  newsrooms,  and  he 
was  asking  (us)  for  help,”  News  pub¬ 
lisher  Christy  Bulkeley  recalled  during 
a  talk  at  the  Inland  Daily  Press  Associa- 
tion’s  mid-winter  meeting  in  New 
Orleans  last  month.  ”...  1  said, 
‘Sure,  John,  we’ve  been  reporting  this 
stuff  all  along  for  the  last  six  months.’ 
And  as  soon  as  we  got  past  our  news 
deadlines,  his  reporters  had  to  inter¬ 
view  ours  to  find  out  what  was  going 
on.” 

Hyster’s  decision  to  remain  in  Dan¬ 
ville  followed  months  of  negotiations 
between  the  company  and  local  unions, 
the  township  and  state  government. 
And  while  the  negotiations  themselves 
were  conducted  in  private,  “details  of 
the  proposals,  counter  proposals  and 
final  agreements  .  .  .  were  shared 
with  the  whole  community  as  rapidly  as 
they  were  worked  out,”  said  Bulkeley. 

“1  .  .  .  believe  that  the  road  to  the 
retention  of  Hyster  would  have  been 
much  rockier  if  our  business  commun¬ 
ity  had  not  been  teaching  our  reporters 
and  editors  about  industrial  manage¬ 
ment,  and  if  we  in  turn  had  not  been 
teaching  them  about  community  in¬ 
formation  needs  and  rights.” 

Informed,  Danville  decided  to  trans¬ 
fer  community  development  funds  to 
Hyster  for  capital  improvements  and 
employee  retraining.  Bulkeley  called 
the  transfer  a  key  ingredient  to  the  lift- 
truck  manufacturer’s  decision  to  re¬ 
main  in  Danville. 

“Had  Hyster  not  communicated 
with  the  media  and  had  the  media  not 
covered  the  story  objectively  and  thor¬ 
oughly,  1  doubt  that  the  effort  would 
have  been  successful,”  John  Knott, 
manager  of  Wyman-Gordon  Co.,  Dan¬ 
ville,  said. 

What  sparked  the  communication 
process? 

“The  media,  industry  and  the  gener¬ 
al  populace  at  large  have  learned  they 
have  a  very  strong  common  interest,” 


Knott  said.  “That  interest  is  simply 
survival.” 

A  classic  Midwestern  industrial  city 
with  some  two  dozen  Fortune  500  com¬ 
panies  and  70  manufacturing  plants, 
Danville  has  lost  nearly  25%  of  its  job 
base  in  the  last  four  years. 

Knott  called  Danville  the  “epitome 
of  conflict”  between  all  areas:  media, 
business,  labor  and  government. 

During  the  first  meeting  of  a  newly 
established  labor  council  and  an  indus¬ 
try  council,  Knott  joked  that  the  group 
got  the  ball  rolling  “when  we  found  out 
that  we  had  a  common  enemy:  the 
Commercial-News  and  Christy  Bulk¬ 
eley.” 

A  year  ago,  Bulkeley  decided  it  was 
time  industry  and  labor  had  a  better 
understanding  of  the  “common 
enemy”  and  vice  versa. 

The  newspaper  launched  a  round  of 
after-work  “beer  and  cheese”  sessions 
where  editorial  staffers  and  business 
and  labor  representatives  were  given  a 
chance  to  ask  one  another  questions 
about  their  respective  jobs  and  other 
related  concerns. 

“I  never  knew  until  well  (into)  my 
career  that  many  people  were  brought 
up  not  to  talk  to  the  boss  and  that  many 
bosses  were  brought  up  not  to  talk  busi¬ 
ness  outside  the  executive  suite.” 

Knotts  took  the  problem  even 
further. 

Stressing  the  adjective  of  the  term, 
“private  industry,”  Knott  said  it  was 
no  “accident  that  the  plant  1  manage, 
the  Hyster  plant  and  many  other  plants 
are  located  on  the  outskirts  of  the  com¬ 
munity.” 

“Most  business  managers  choose  to 
avoid  contact  with  the  media  not  be¬ 
cause  of  the  media  and  of  the  media 
personnel  themselves,  but  rather  be¬ 
cause  of  the  exposure  that  contact  with 
the  media  creates  between  industry  and 
the  public  at  large,”  he  said. 

Referring  to  his  own  MBA  days  at 
-the  University  of  Chicago,  Knott  said 
the  school’s  creed  emphasized  that  a 
manager’s  primary  responsibility  was 
to  maximize  the  return  on  stockhol¬ 
der’s  equity  over  the  long  term.  “Many 
managers  feel  that  public  discussion  of 
their  activities  is  not  compatible  with 
this  creed.” 

Many  managers  also  feel  that  outside 
segments  do  not  understand  business 
and  are  openly  hostile  to  it,  Knott 
added,  blaming  the  hostility  on  the 
American  education  system  which  no 
longer  teaches  or  promotes  the  free  en¬ 
terprise  system  and  its  role  in  the  long 


term  success  of  business  and  industry. 

As  business  and  society  become 
more  dependent  on  one  another,  Knott 
said  it  is  paramount  to  convince  busi¬ 
ness  managers  that  contact  with  the 
media  “will  be  more  beneficial  than 
harmful.” 

“They  have  to  accept  the  fact  that 
avoidance  is  not  a  feasible  solution. 
Good  reporters  have  .  .  .  other  ave¬ 
nues  to  gain  information  about  business 
besides  the  business  manager  himself. 
The  smart  business  manager  will  see 
that  he  or  she  is  the  source  of  that  in¬ 
formation.  That  is  the  best  way  to  en¬ 
sure  accuracy  if  nothing  else.” 

The  “beer  and  cheese”  sessions  at 
the  News  have  given  all  sides  a  better 
understanding  of  one  another,  accord¬ 
ing  to  Bulkeley. 

“If  you’ve  ever  seen  a  reporter  sud¬ 
denly  realize  how  deep  the  pecking 
order  (in  an  industrial  plant)  is  and  how 
limited  a  manager’s  right  to  share  in¬ 
formation  is,  it’s  something  to  see  a 
whole  roomful  of  reporters  suddenly 
have  the  light  turned  on  because  there 
are  three  guys  looking  them  in  the  eye 
saying,  ‘Look,  my  boss  the  plant  mana¬ 
ger  does  not  have  the  freedom  to  share 
this  information.  He  has  to  go 
through  .  .  .  layers  before  he  can  tell 
it.’  That  was  the  end  of  no  comments  in 
our  newspapers.  The  reporters  started 
accurately  reporting  what  they  were 
told  about  why  they  couldn’t  have  an 
immediate  answer.  They  knew  finally 
that  people  weren’t  ducking  the  ques¬ 
tion  of  answering  questions.” 

Bulkeley  said  that  local  industries 
also  agreed  to  “let  me  know  if  they 
anticipated  stories  or  problems,”  or  if 
we  blew  a  story.  They  then  referred  to 
hirings, ‘layoffs,  and  new  products  that 
the  daily  began  covering  for  the  first 
time  under  the  new  regime. 

In  addition,  the  newspaper  also  has 
begun  sending  wire  stories  it  does  not 
intend  to  use  to  interested  companies. 
Some  of  the  companies  have  reported 
back  to  the  paper  with  a  local  angle  the 
daily  was  not  aware  of  before. 

Bulkeley  also  has  become  more  in¬ 
volved  in  her  community,  serving  on  a 
number  of  local  boards  and  encourag¬ 
ing  department  heads  to  follow  her  ex¬ 
ample.  She  referred  to  it  as  an  opportun¬ 
ity  to  “serve  as  a  listening  post,  to  try 
to  touch  base  with  key  potential  news 
sources  and  to  work  on  the  education 
process.” 

The  publisher  also  has  learned  to 
play  golf. 

“I  didn’t  do  it  as  part  of  our  project  to 
improve  business  relationships,  but  I 
was  floored  at  the  opportunities  and 
discussions  that  it  created.  I  had  not 
realized  the  constraints  that  were  still 
operating  in  that  town  about  their  talk¬ 
ing  to  the  newspaper  publishers — espe¬ 
cially  since  they  didn’t  see  me  every 
Monday  noon  at  Rotary.” 
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Sen.  Leahy  seeks  FolA 
changes  to  aid  press 

Senator  Patrick  Leahy  (D-Vt.)  plans  complying  with  Fol  requests  if  they 
to  introduce  a  bill  amending  the  Free-  meet  the  time  limits, 
dom  of  Information  Act  which  will  pre-  Sen.  Leahy’s  bill  would  also  enable 
serve  or  strengthen  the  press’ access  to  requestors  to  “recoup  out-of-pocket 
government  documents.  expenses”  from  agencies  which  fail  to 

John  Podesta,  an  aide  to  Sen.  Leahy,  meet  those  time  limits, 
said  the  bill  should  “be  introduced  Podesta  said  Sen.  Leahy’s  bill  would 
shortly.”  also  make  changes  in  the  B-3  exemp- 

He  said  the  provisions  to  strengthen  tion  in  the  present  Fol  law  which 
the  Fol  Act  “are  needs  which  have 


“allows  material  to  be  withheld  pur¬ 
suant  to  another  statute”  which  gives  a 
government  agency  the  right  to  “over¬ 
ride”  requests  for  information.  He  said 
the  Central  Intelligence  Agency  and 
Atomic  Energy  Commission  are  two 
such  agencies  falling  under  the  B-3  ex¬ 
emption. 

Sen.  Leahy’s  bill  would  require  any 
new  statute  seeking  the  B-3  exemption 
“to  come  before  the  Judiciary  in  the 
Senate  and  the  House  Government  Op¬ 
erations  Committee’’  for  review. 
Podesta  said  this  provision  in  the  Sen. 
Leahy’s  bill  is  designed  to  create  “bet¬ 
ter  policing  mechanisms”  for  preserv¬ 
ing  the  intent  of  the  FolA. 


been  demonstrated  to  the  Judiciary 
Committee.” 

Sen.  Strom  Thurmond  (R-S.C.) 
chairs  the  Judiciary  Committee.  Sen. 
Orrin  Hatch  (R-Utah)  is  chairman  of 
the  Constitution  Subcommittee  of 
which  Sen.  Leahy  is  also  a  member. 

Podesta  said  Sen.  Hatch  intends  to 
reintroduce  his  own  version  of  an  Fol 
bill  which  will  seek  to  impose  “broad” 
restrictions  on  the  press’  and  public’s 
ability  to  obtain  documents  from  the 
government,  particularly  from  law  en¬ 
forcement  agencies  including  the  FBI. 

Podesta  said  Sen.  Leahy  intends  to 
work  with  Sen.  Hatch  in  the  subcom¬ 
mittee  in  an  effort  to  limit  the  range  of 
the  restrictions  being  sought. 

“The  original  requests  by  the  FBI 
(for  FolA  changes)  were  extremely 
broad,”  Podesta  said.  “The  FBI  would 
have  been  able  to  withhold  just  about 
anything  about  its  activities.  We  want 
to  tailor  the  proposed  changes  to  a 
couple  of  specific  problems.” 

He  said  “better  protection  of  inform¬ 
ants  and  investigation  or  organized 
crime”  were  two  of  the  specific  areas 
Sen.  Leahy  plans  to  address  in  his 
proposed  FolA  revisions. 

Podesta  said  some  of  the  provisions 
of  Sen.  Leahy’s  bill  which  would  facili¬ 
tate  access  to  government  information 
include  an  “automatic  fee  waiver”  for 
Fol  requests  from  members  of  the  news 
media  and  “non-commercial”  requests 
from  scholars,  researchers,  and  non¬ 
profit  groups  who  intend  to  make  their 
work  available  to  the  public. 

Podesta  said  Sen.  Leahy  seeks  to 
change  the  standard  for  court  review  of 
Fol  denials  to  one  “more  favorable  to 
requestors.” 

Sen.  Leahy  has  “some  ideas”  for 
giving  agencies  “economic  incentives” 
for  meeting  time  limits  for  providing 
information  and  “disincentives”  for 
failing  to  meet  the  time  limits,  Podesta 
said. 

He  explained  that  under  the  existing 
FolA,  fees  collected  for  fulfilling  re¬ 
quests  go  to  the  general  treasury.  Sen. 
Leahy’s  bill  would  allow  agencies  to 
“keep  half  the  fees  generated”  from 
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San  Jose  Mercury  News 
Graphics  ’83  /  April  22-24 

The  San  Jose  Mercury  News  is  offering  an  intensive  three- 
day  conference  to*  help  newspeople  meet  the  challenge  of 
int^ating  writing,  photc^aphy,  graphics  and  design. 

The  fifth  annual  program,  Graphics  ’83  (formerly  called 
Photography  in  Journalism),  features:  Bill  Frakes,  photogra¬ 
pher  of  the  year;  Michael  J,  Davies,  editor  of  the  Kansas  City 
Star  and  Times;  Howard  Finberg,  graphics/picture  editor  of  the 
Chicsigo  Tribune;  Jim  Bremdenburg,  magazine  photc^apher  of 
the  year;  Gary  Settle,  winner  of  POY’s  best  use  of  phot^aphs 
award;  Nigel  Holmes,  deputy  art  director  for  Time  magazine; 
and  Eli  Reed,  winner  of  the  World  Understanding  Award. 

The  conference  also  features  hands-on  workshops,  an  eth¬ 
ics/privacy  panel,  design  and  portfolio  critiques  and  a  picture 
editing  and  design  competition. 

For  more  information,  call  David  Yamold,  assistant  manag¬ 
ing  editor/graphics,  (408)  920-5254 

Ip  c.  9 
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The  Long  Beach  (Calif.)  Press- 
Telegram  has  made  the  following  person¬ 
nel  changes: 

Larry  Wynn,  formerly  circulation 
director  for  the  defunct  Buffalo  Courier- 
Express,  named  retail  advertising  man¬ 
ager. 

Joyce  Christensen,  named  food  edi¬ 
tor.  She  previously  was  editor  of  the 
Home  section. 

Dianne  Smith,  a  member  of  the  Life/ 
Style  staff  for  14  years,  becomes  Home 
editor. 

Tom  Stephenson,  special  assistant  to 
the  general  manager,  has  left  to  become 
business  manager  of  the  St.  Paul 
Pioneer  Press  and  Dispatch. 

Mary  McCall  joined  the  paper’s  cir¬ 
culation  department  as  home  delivery 
manager,  from  the  Buffalo  Courier- 
Express. 


ON  THE  AIR — Detroit  Free  Press 
senior  managing  editor  Neal  Shine  hit  the 
air  waves  recently  as  moderator  of  a 
drive-time  radio  show  broadcasting  por¬ 
tions  of  the  next  day's  news.  Produced  by 
the  Free  Press,  the  program  pays  repor¬ 
ters  $25  to  appear  on  the  show  and  talk 
about  their  stories.  No  Free  Press  com¬ 
mercials  are  aired  during  the  news  seg¬ 
ment. 


Richard  J.  Roth  of  Buffalo,  at-large 
vicepresident  of  The  Newspaper  Guild, 
has  resigned  his  office  and  his  mem¬ 
bership  in  the  Guild  to  become  executive 
editor  of  the  Terre  Haute  (Ind.)  Tribune 
and  5mrupon  completion  of  the  purchase 
of  the  papers  by  Ingersoll  Publications 
Co.  Roth  is  a  former  four-term  president 
of  the  Buffalo  Guild  and  has  been  unem¬ 
ployed  since  the  Buffalo  Courier-Express 
closed  last  September. 

Arnold  McDonald  of  Cleveland,  a 
former  general  counsel  to  the  Internation¬ 
al  Printing  &  Graphic  Communications 
(pressmen’s)  Union  and  more  recently 
Fran  Hathaway,  newsfeatures  edi-  operations  vicepresident  of  the  C/eve/and 
tor  of  the  the  West  Palm  Beach  Post  since  Press  when  it  was  closed ,  will  become  the 
1976,  has  become  the  local  columnist,  new  publisher  of  the  Star  and  Tribune 
Margo  Harakas,  a  staff  writer  for  six  with  completion  of  the  purchase, 
years,  succeeds  Hathaway  as  newsfea-  »  *  * 

tures  editor.  Several  promotions  were  announced  in 

the  Denver  Post's  retail  advertising  de¬ 
partment. 

Ed  Major  is  the  new  retail  sales  mana¬ 
ger.  He  joined  the  Post  in  1964  and  has 
been  retail  advertising  supervisor  since 
August,  1981. 

John  Clark  moved  from  retail  adver¬ 
tising  supervisor  to  retail  sales  manager. 
Bill  Shadley  was  named  magazine 
manager  and  Randy  Miller  went  to 
advertising  and  services  manager. 


Lee  Baker,  vicepresident/auditing  for 
the  Audit  Bureau  of  Circulations,  has 
joined  the  bureau’s  Member  Services 
Group  as  vicepresident/special  services. 
Richard  Deneen,  manager  of  field  au¬ 
diting,  assumes  Baker’s  former  duties. 
Michale  Moran,  manager/house  audit¬ 
ing,  takes  over  as  manager/field  auditing, 
while  Brian  Maher,  supervisor/audit¬ 
ing,  assumes  Moran’s  former  assign¬ 
ment. 


Denver  Post  publisher  Lee  J.  Guit- 
TAR,  was  named  1982  Colorado  Publisher 
of  the  Year  by  the  Colorado  Press 
Association. 

Guittar  became  Post  publisher  in  June, 
1981,  five  months  after  the  newspaper 
was  purchased  by  Times  Mirror  Co.  He 
previously  was  vicepresident  of  the  De¬ 
troit  Free  Press  and  publisher  of  the  Dal¬ 
las  Times  Herald. 


CROOK 


David  Crook’s  reports  in  the  Los  Angeles 
Times  keep  the  cable  TV  industry  up  to  date 
on  the  cable  TV  industry. 

Appearing  regularly  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 

(202)  334-6173 


NEWSPEOPLE 


John  M.  Baer,  former  Harrisburg 
(Pa.)  Patriot-News  reporter  and  execu¬ 
tive  producer  of  public  affairs  programs 
for  public  television  station  WITF,  Har¬ 
risburg,  was  named  press  secretary  to 
Pennsylvania  Lt.  Gov.  William  W. 
Scranton  III  at  an  annual  salary  of 
$39,257. 

♦  ♦  * 

Edmund  A.  Ramsaur,  who  was  presi¬ 
dent  of  Multimedia  Inc.  and  co-publisher 
of  The  Greenville  News-Piedmont  Co. 
until  his  death  in  1976,  has  been  named  to 
the  South  Carolina  Press  Association 
Hall  of  Fame. 

The  association  plans  to  dedicate  a 
room  in  memory  of  Ramsaur  in  its  new 
headquarters  at  the  Thackhum  Cottage  in 
Columbia.  The  association  is  moving 
from  the  College  of  Journalism  at  the  Uni¬ 
versity  of  South  Carolina  to  the  cottage  in 
April. 

♦  *  ♦ 

Karl  F.  Litzenberg  was  named 
director/information  systems  of  USA  To¬ 
day.  A  consultant  to  USA  Today,  he  has 
been  a  partner  of  Integrated  Office  Sys¬ 
tems,  a  software  firm  in  Ithaca,  N.Y., 
since  last  year.  He  earlier  was  with  the 
Borg-Warner  Corp.  at  Ithaca  and  in 
Europe. 

*  #  * 

Chuck  Perry,  night  managing  editor 
of  the  Atlanta  Journal  and  Constitution, 
has  been  named  executive  editor  of 
Peachtree  Publishers  Ltd.,  one  of  the 
largest  regional  publishing  houses  in  the 
country.  Perry  has  worked  at  the  Atlanta 
newspapers  for  the  past  nine  years. 

*  ♦  ♦ 

Bridget  Baker  will  head  the  newly 
created  promotion  department  of  the 
Eugene  (Ore.)  Register-Guard.  She  has 
worked  in  various  departments  of  the 
paper  for  nine  years. 

*  *  * 

Bern  Sharfman,  special  projects  edi¬ 
tor  and  “Cynic’s  Corner’’  columnist,  has 
left  the  Harrisburg  (Pa.)  Patriot-News 
newspapers  to  pursue  freelance  writing 
interests.  He  had  been  with  the  newspap¬ 
ers  since  1954.  He  is  also  a  former  televi¬ 
sion  critic  for  Newhouse  Newspapers. 

:((  :(c  3tc 

The  New  Haven  (Conn.)  Register 
and  Journal-Courier  announced  these 
appointments  and  promotions: 

Michael  Vanacore,  to  assistant 
advertising  director  from  classified 
advertising  manager; 

Judith  Fraser,  to  human  resources 
coordinator  from  credit  manager; 

Renee  Janes,  to  classified  advertising 
manager  from  administrative  assistant; 

S.  Richard  Thomsen  to  credit  and 
business  office  manager  from  retail 
advertising  manager. 
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George  J.  Lockwood,  assistant  man¬ 
aging  editor  of  the  Milwaukee  Journal, 
has  been  named  president  of  the  Inland 
Daily  Press  Association’s  foundation. 

*  *  ♦ 

Ed  Campbell,  graduate  of  Bowling 
Green  (Ohio)  State  University,  was 
named  sports  writer  for  the  Port  Lavaca 
(Texas)  Wave,  succeeding  Steve  Wil¬ 
son,  who  resigned. 

♦  ♦  * 

John  Bramhall  was  named  news  edi¬ 
tor  of  the  Llano  (Texas)  News,  succeed¬ 
ing  John  Ehlinger,  who  became  pub¬ 
lisher  of  the  Cameron  (Texas)  Chronicle. 

*  *  * 

Claudia  M.  Caruana,  associate  edi¬ 
tor  of  Chemical  Engineering  Progress, 
was  named  president  of  the  Deadline 
Club,  which  is  the  New  York  City  Chap¬ 
ter  of  The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  Caruana 
teaches  magazine  journalism  at  St.  John’s 
University,  Jamaica,  N.Y. 

Named  vicepresidents  were:  Ed 
Staats,  Associated  Press;  Richard 
Wagner,  Burson-Marsteller;  and  Wil¬ 
liam  Schmitt,  Metals  Week.  Re-elected 
were:  Ed  Hardy,  New  York  Telephone 
Co.,  treasurer,  and  Darrell  Turner, 
Religious  News  Service,  secretary. 

♦  ♦  ♦ 

« 

Jane  Stokes  was  appointed  regional 
sales  representative  for  the  Edmonton 
(Alberta)  Sun  and  the  Calgary  Sun  and 
will  be  based  in  Toronto,  calling  on 
national  and  chain  retail  advertisers  in 
Ontario  and  Quebec. 

Hi  iki  * 

Four  writers  added  to  the  editorial  staff 
of  the  Los  Angeles  Times'  Orange  County 
Edition  are: 

Maura  Dolan,  formerly  a  staff  writer 
for  the  Southeast/Long  Beach  suburban 
section. 

Josh  Getlin,  formerly  a  suburban  re¬ 
porter  in  the  city-county  bureau. 

David  Holley,  formerly  a  staff  writer 
for  the  Westside  section. 

Mark  Stein,  formerly  a  San  Fernando 
Valley  suburban  section  writer,  replacing 
Leo  C.  Wolinsky,  who  transferred  to 
the  metro  city-county  bureau. 

4c  «  « 

David  J.  Cazalet  Jr.  was  appointed 
president  and  editor  and  publisher  of 
Hiawatha  Newspapers,  Inc.,  Hiawatha, 
Kansas.  He  also  was  elected  a  director  of 
the  company  and  replaces  Charles  F. 
McGuire  III,  who  accepted  a  position  as 
executive  vicepresident  of  Cookeville 
Newspapers,  Inc.  Cazalet  has  been 
general  manager  of  the  Hiawatha  Daily 
World  the  past  three  years. 


Zocchino 


Finch 


Eisenbraun 


Narda  Zacchino,  Sacramento 
bureau  chief  of  the  Los  Angeles  Times, 
was  appointed  Orange  County  Edition 
editor,  replacing  Matt  Goree,  who  be¬ 
comes  Orange  County  Sunday  and  spe¬ 
cial  projects  editor,  a  new  position. 

Sharon  Rosenhause,  an  assistant 
metro  editor,  was  named  Orange  County 
city  editor,  replacing  Wes  Hughes,  who 
moves  to  Riverside/San  Bernardino 
bureau  chief. 

4c  4c  4c 

Reuters  North  America  has  opened  a 
news  bureau  in  Dallas,  staffed  by  corres¬ 
pondent  David  W.  Finch.  With  Reuters 
since  1975,  Finch  has  worked  on  the 
general  news  desk  in  New  York,  covering 
sports  as  well  as  business  news.  Pre¬ 
viously  he  had  worked  for  the  Associated 
Press  and  the  BBC  World  Service. 

The  Dallas  bureau  is  the  latest  in  Reu¬ 
ters’  ongoing  editorial  expansion  in  North 
America  and  worldwide. 

4c  4c  4c 

Rick  Epstein  was  named  editor  of  the 
Delaware  Valley  News,  Frenchtown, 
N.J.  He  has  served  as  managing  editor 
since  1977. 


Robert  A.  Eisenbraun,  director  o 
finance  of  the  Newspaper  Printing  Cor¬ 
poration,  El  Paso,  was  named  to  the  new¬ 
ly-created  position  of  director  of  opera- 
tions/metro  newspapers  of  Scripps- 
Howard  Newspapers,  Cincinnati,  effec¬ 
tive  March  21. 

Robert  H.  Hartmann,  vicepresident 
and  general  business  manager  of  Scripps- 
Howard,  announced  the  appointment  at 
the  annual  meeting  of  Scripps-Howard 
general  managers  in  Hollywood,  Fla. 

Eisenbraun  is  a  former  controller  of 
Gannett  Company,  Inc.  The  Newspaper 
Printing  Corporation  publishes  the  El 
Paso  Herald-Post,  a  Scripps-Howard 
paper,  and  El  Paso  Times,  a  Gannett 
newspaper. 

4c  4c  4c 

David  Vincent  was  named  editor  of 
the  editorial  page  of  the  Memphis  Com¬ 
mercial  Appeal.  An  editorial  writer  for 
the  newspaper  since  1970,  he  succeeds 
E.W.  Kieckhefer  ,  who  retired.  Vincent 
has  worked  as  a  reporter  and  editor  for 
the  Norfolk  Virginian-Pilot  and  the  St. 
Petersburg  Times  and  Independent. 

(Continued  on  page  18) 


For  editors 

who  love  to  compete  .  .  . 

DEATH,  TAXES  AND  .  .  .  SPRING  CLEANING 

Fifteen  years  ago,  April  4,  1968,  James  Earl  Ray  shot 
Dr.  Martin  Luther  King,  Jr.  Martin  Morse  Wooster  traces 
the  long  road  the  men  and  women  of  the  civil  rights  movement 
walked  and  where  they  are  today. 

Confessions  of  an  IRS  Agent.  Former  IRS  collection 
agent  Jack  W.  Wade,  Jr.  tells  why  his  job  required  a  strong 
stomach.  With  April  15th  approaching,  Wade  also  provides  a 
few  tips  for  taxjjayers. 

Spring  cleaning  anybody?  Lavinia  Edmunds  goes  to  the 
Smithsonian  Institute’s  spring  cleanup,  when  museum  officials 
decide  what  will  be  on  display  for  the  coming  year  and  what 
will  gather  dust. 

NNI  xmits  20  sharp  stories  weekly  direct  to  editors’  queues. 

For  a  current  budget,  please  call  Laura  Bernstein,  202/546-9300. 
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PROVIDENCE  JOURNAL  PROMOTIONS— Stephen  Hamblett  has  been 
named  executive  vicepresident  and  assistant  publisher  of  the  Providence 
Journal  Company.  His  election  was  announced  following  a  meeting  of  the 
Journal  Company  board  of  directors.  Elected  senior  vicepresidents  are 
Charles  N.  Mock  and  Robert  L.  Wolf. 

Hamblett  will  be  responsible  for  assisting  in  overall  management  of  the 
newspaper  as  well  as  the  Journal  Company's  cable  TV,  broadcasting  and 
commercial  printing  operations.  Mock  assumes  increased  responsibility  for 
labor  and  personnel  matters  on  a  corporation-wide  basis.  Wolf  assumes 
broader  responsibility  for  all  corporate  financial  matters. 

Hamblett  has  been  with  the  company  since  1 957,  most  recently  serving  as 
vicepresident-marketing  and  corporate  development.  Mock  joined  the  com¬ 
pany  in  1969  as  vicepresident-personnel.  Wolf,  also  with  the  company  since 
1969,  was  elected  vicepresident-finance  in  1974. 


Herald  Tribune  elects 
three  new  directors 

William  S.  Paley,  chairman  of  CBS, 
Inc.,  and  Frank  Stanton,  president 
emeritus  of  that  company,  were  elected 
to  the  board  of  directors  of  the  Interna¬ 
tional  Herald  Tribune  as  representa¬ 
tives  of  Whitney  Communications  Cor¬ 
poration.  Whitney  is  one  of  three  own¬ 
ers  of  the  Paris  based,  English  language 
daily.  The  others  are  the  New  York 
Times  and  Washington  Post. 

David  L.  Gorham,  senior  vicepresi¬ 
dent  and  chief  financial  officer  of  the 
New  York  Times,  also  was  appointed  a 
director  at  the  meeting  of  the  board 
March  10. 

Paley  was  elected  a  co-chairman  of 
the  newspaper.  The  other  co-chairman 


are  Katharine  Graham,  chairman  of  the 
Washington  Post  Company,  and 
Arthur  O.  Sulzberger,  chairman  of  the 
New  York  Times  Company  and  pub¬ 
lisher  of  the  New  York  Times. 

Newspeople 

(Continued  from  page  17) 

Two  new  publishers  in  the  New  York 
Times  Company’s  regional  newspaper 
group  are  Bett  Yates,  who  becomes 
publisher  of  the  Fernandina  Beach  (Fla.) 
News-Leader,  where  she  succeeds  Paul 
Lindsey,  who  was  named  publisher  of 
the  Marco  Island  (Fla.)  Eagle  and  the 
Golden  Gate  (Fla.)  Eagle.  Lindsey  suc¬ 
ceeds  Jeanne  Tamplin,  who  is  retiring. 

Robin  Rosenthal,  currently  assis¬ 
tant  to  the  group  vicepresident  for  adver- 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 
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rising  and  circulation,  was  appointed 
general  manager  of  the  Gainesville  (Fla.) 
Sun. 

Yates  joined  the  regional  newspaper 
group  in  1979  as  director  of  educational 
services  and  the  group’s  management  de¬ 
velopment  at  the  Gainesville  Sun  in  1981. 
Lindsey  joined  the  group  in  1974  and  was 
appointed  Fernandina  Beach  publisher  in 
1976.  Rosenthal  headed  the  group’s  pro¬ 
ductivity  task  force  as  an  intern  while  a 
candidate  for  an  MBA  degree  at  Harvard. 

Mark  Meranda  continues  as  general 
manager  of  the  Golden  Gate  Eagle. 

*  *  * 

Carl  N.  Cannon  has  been  named 
general  manager  of  the  Amarillo  News/ 
Globe  Times  to  succeed  James  L. 
Whyte,  who  recently  was  named 
vicepresident  and  general  manager  of  the 
Florida  Times-Union  and  Jacksonville 
Journal.  Cannon  was  advertisng  director 
of  the  Lubbock  (Texas)  Avalanche- 
Journal. 

Jerome  J.  Huff  Jr.,  executive  editor 
of  the  Amarillo  papers,  was  given  the 
added  duties  of  assistant  general  mana¬ 
ger.  Steve  Beasley,  who  initially  joined 
the  Lubbock  paper  in  1972  as  an  ad  sales¬ 
man,  was  appointed  advertising  director 
to  succeed  Cannon. 

♦  *  ♦ 

Jack  M.  Kneece  Jr.  has  been  prom¬ 
oted  to  metropolitan  editor  of  the 
Washington  Times,  succeeding  Tom 
Breen,  who  resigned.  Kneece  is  in 
charge  of  news  coverage  in  the  District  of 
Columbia  and  the  Maryland  and  Virginia 
suburbs.  He  has  worked  for  both  United 
Press  International  and  the  Associated 
Press  and  also  was  with  the  Washington 
Star  and  the  New  Orleans  Times- 
Picayune.  He  joined  the  Times  from  the 
Washington  bureau  of  the  Dallas  Morn¬ 
ing  News. 

ifC  ♦ 

Ken  Winter  has  been  named  to  the 
newly-created  position  of  editor  and 
general  manager  of  the  Petoskey  (Mich.) 
News-Review.  Since  the  death  last  Au¬ 
gust  of  Jim  Doherty,  Winter  has  been 
interim  editor  while  also  continuing  in  his 
position  as  general  manager. 

Paula  Holmes-Greeley  was  named 
to  the  new  position  of  managing  editor. 
She  has  handled  a  variety  of  news  depart¬ 
ment  functions  and  will  be  responsible  for 
day-to-day  operation  of  the  news  depart¬ 
ment. 

*  *  * 

Dick  Rumsey,  vicepresident  and  busi¬ 
ness  manager  of  Gannett ’s  Westchester 
Rockland  Newspapers,  has  been  named 
vicepresident/finance  of  USA  Today. 
Rumsey’s  career  began  at  the  Idaho 
Statesman,  Boise,  in  1963,  where  he  was 
business  manager.  He  later  was  business 
manager  at  the  Lansing  (Mich.)  State 
Journal  and  the  Gannett  Rochester 
(N.Y.)  Newspapers  before  transferring  to 
Westchester. 
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Notes  on  people 

UPl  names  regional  correspondents 


Six  regional  Washington  correspon¬ 
dents  for  United  Press  International 
have  been  appointed  to  report  exclu¬ 
sively  on  stories  of  interest  to  subscri¬ 
bers  in  their  respective  divisions. 

Based  on  Capitol  Hill,  each  reporter 
will  cover  stories  of  special  interest  to 
newspaper  clients  in  the  states  he  or 
she  represents.  Copy  will  be  filed  to  the 
divisions  for  editing  and  relay. 


reporting  to  Southern  Division  news 
editor  Stanley  M.  Brown,  Atlanta; 
George  Lobsenz,  Eastern  Division,  re¬ 
porting  to  Division  news  editor  William 
M.  Coombe,  Pittsburgh;  Chuck 
Abbott,  reporting  to  Central  Division 
news  editor  Andrew  A.  Yemma,  Chi¬ 
cago;  and  Joseph  Mianowany,  report¬ 
ing  to  Northeast  Division  news  editor 
Ronald  W.  Riechmann,  Boston. 


While  a  student  at  Harvard  Universi¬ 
ty,  Hearst  worked  summers  as  an  in¬ 
tern  reporter  and  was  an  advertising 
salesman  for  the  Santa  Maria  (Calif.) 
Times.  After  graduation  in  1972,  he 
started  as  a  management  trainee  with 
the  San  Francisco  Examiner  and  later 
joined  the  editorial  staff  as  an  investiga¬ 
tive  reporter.  Hearst  became  the  Ex¬ 
aminer’s  night  city  editor  and  origin¬ 
ated  the  op-ed  page  “Other  Voices” 
feature. 

He  is  a  member  of  the  board  of  direc¬ 
tors  of  The  Hearst  Corporation  and  the 
California  Newspaper  Publishers 
Association. 

Memorial  for  Texas  m.e. 


The  regional  Washington  correspon¬ 
dents  appointed  by  United  Press  Interna¬ 
tional  are,  from  left  to  right:  First  row — 
Pat  Remick,  Joseph  Mianowany,  Chuck 
Abbott.  Back  row — Joey  Ledford, 
George  Lobsenz,  and  Chris  Chrystal. 

William  J.  Small,  president  of  UPl, 
said  of  the  new  regional  operation,  “I 
consider  this  an  important  step  in  UPI’s 
continued  emphasis  on  local  and  re¬ 
gional  coverage.  .  . 

“The  regional  Washington  repor¬ 
ters’  beat  is  to  search  out  the  entire 
federal  government  for  enterprise  stor¬ 
ies  keyed  to  issues  affecting  their  re¬ 
gions.” 

Specifically,  a  newspaper  in  any 
state  may  request  its  Washington  re¬ 
porter  to  cover  a  departmental  or  con¬ 
gressional  hearing  that  would  be  of  in¬ 
terest  only  to  that  community .  N ational 
interest  news  will  be  covered  by  the 
regular  national  team  of  Washington 
corrrespondents. 

The  six  reporters  working  in  con¬ 
junction  with  David  Lawsky  as  coordi¬ 
nator  are: 

Pat  Remick,  reporting  to  Southwest 
Division  news  editor  James  F.  Wieck, 
Dallas;  Chris  Chrystal,  who  reports  to 
Pacific  Division  news  editor  Max  B. 
Vanzi,  San  Francisco;  Joey  Ledford, 
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Moves  to  Hearst  Cable 

William  Randolph  Hearst  III  was 
named  vicepresident  of  Hearst  Cable 
Communications  Division.  He  has 
served  as  the  corporation’s  West  Coast 
development  manager  since  1980,  con¬ 
ducting  studies  of  newspapers  poten¬ 
tially  acquirable  for  the  Hearst  news¬ 
papers  group. 

For  two  years  previously,  Hearst 
was  assistant  managing  editor  of  the 
Los  Angeles  Herald-Examiner  and 
from  1976  to  1978  was  managing  editor 
of  Outside  magazine,  the  national 
monthly  founded  by  Rolling  Stone 
magazine. 


A  journalism  scholarship  fund  in  the 
name  of  the  late  John  B.  Anderson, 
managing  editor  for  administration  of 
the  Corpus  Christi  Caller-Times  and  a 
former  member  of  the  Texas  Tech  Uni¬ 
versity  mass  communications  advisory 
board,  was  initiated  by  the  Corpus 
Christi  Press  Club.  The  fund  will  be 
administrated  by  the  Texas  Tech  Ex- 
Students  Association. 

Anderson  joined  the  Caller-Times  in 
1948  after  graduation  from  Texas  Tech 
in  Lubbock.  He  began  as  a  reporter  and 
advanced  through  the  ranks  to  city  edi¬ 
tor  and  managing  editor  and  served  in 
all  offices  of  the  Texas  Associated 
Press  Managing  Editors  organization. 


Freedom  Newspapers, 
Inc. 

has  acquired  WLNE-TV 
New  Bediord,  Moss.— Providence,  R.I.  from 

Pulitzer  Publishing, 
Company 

for  $15,500,000 

The  undersigned  initiated  this  transaction  and 
assisted  both  parties  in  the  negotiations 

R.  C  CRISLER&CO^  IISC. 

Cincinnati,  Ohio 


Alexandria  Town  Talk 
celebrating  100  years 


Alexandria  (Va.)  Town  Talk  cele¬ 
brated  its  100th  anniversary  last  week. 

Unusual  for  today,  it’s  still  owned  by 
descendants  of  its  original  founders, 
publisher,  Joe  D.  Smith,  Jr.  said. 

The  Town  Talk  was  first  published 
on  March  17,  1883,  by  Edgar  H. 
McCormick  and  Henarie  M.  Huie, 
ownership  of  the  parent  McCormick  & 
Co.  Inc.,  the  spice  company,  remains 
with  descendants  of  the  founders. 

Huie  was  the  grandfather  of  Joe  D. 
Smith’s  wife,  Jane  Wilson  Smith,  who 
is  chairman  of  the  board.  McCormick 
was  the  great,  grand  uncle  of  her,  and 
Tom  J.  Hardin,  general  manager. 
Smith’s  son,  Larry  D.  Smith,  who  is 
assistant  general  manager,  is  the  fifth 
generation  of  the  family. 

On  March  17,  the  newspaper  pub¬ 
lished  a  128-page  stitched  and  trimmed 
special  edition  reviewing  its  history. 

The  next  morning,  the  newspaper 
published  the  first  of  four  special  edi¬ 
tions,  to  be  distributed  on  consecutive 
Fridays  to  all  subscribers,  reviewing 
the  175-year  history  of  Alexandria  and 
vicinity.  A  final  special  section  will  deal 
with  what  the  future  might  hold  for  the 


Town  Talk’s  10-parish  (county)  cir¬ 
culation  area. 

The  historical  sections  include  for¬ 
mal  material  prepared  by  a  historian 
commissioned  to  write  it,  hundreds  of 
stories  taken  from  the  pages  of  the 
Town  Talk  and  many  photographs  and 
maps. 

The  six  sections  will  then  be  re-shot 
and  compiled  into  a  permanent,  bound 
volume  for  sale  to  the  general  public. 
Copies  of  the  historical  compendium 
will  be  donated  to  a  number  of  public 
and  school  libraries. 

An  anthology  of  100  front  pages  from 
the  Town  Talk’s  century  of  publishing 
has  been  prepared  in  a  special  bound 
volume.  It  and  a  limited  edition  medal¬ 
lion  struck  by  the  Franklin  Mint  are 
being  offered  for  sale  to  newspaper 
readers  and  the  general  public.  Names 
of  persons  purchasing  the  Centennial 
Collection  will  be  included  in  a  time 
capsule  to  be  sealed  this  year  and 
reopened  in  the  year  2033. 

Another  special  birthday  project  by 
the  newspaper  is  the  preparation  of  an 
exhibit  of  more  than  300  old  photo¬ 
graphs,  maps  and  front  pages.  Included 


with  the  local  material  will  be  the  photo 
collection  United  Press  International 
assembled  to  celebrate  its  75th 
birthday. 

The  exhibit  will  debut  at  an  em¬ 
ployees’  banquet  on  the  night  of  March 
17.  It  will  be  featured  at  a  private  news¬ 
paper  reception  the  following  night  and 
will  be  unveiled  for  the  public  at  the 
newspaper’s  open  house  on  March  19 
and  20. 

That  open  house  will  also  be  the  first 
formal  opportunity  for  the  public  to  ! 
visit  and  tour  the  Town  Talk’s  new 
general  offices.  Most  of  the  newspap¬ 
er’s  operation  lost  October  moved  into 
a  building,  renovated  at  a  cost  of  more 
than  $1  million,  across  the  street  from 
where  the  newspaper  had  been  located. 

Following  the  open-house  weekend, 
the  historical  exhibit  will  be  on  display 
in  shopping  malls  and  other  public 
places  in  the  Alexandria  area. 

Other  activities  planned  by  the  news¬ 
paper  in  conjunction  with  its  l(K)th 
birthday  are  the  sponsoring  of  a  Kodak 
travelogue  on  March  23,  open  to  the 
public  at  no  charge,  and  a  concert  by 
the  U.S.  Army  Field  Band  in  May. 

Additionally,  the  Town  Talk  has 
commissioned  a  historical  author  to 
prepare  a  manuscript  about  the  news¬ 
paper,  its  role  in  the  community  and  the 
families  who’ve  owned  it  since  it  be¬ 
gan.  That  manuscript  will  be  offered  to  t 
a  suitable  publishing  house. 


Marbut  says: 

Interest  in 
hard  news  is 
back  again 

The  information  delivery  ball  game  is 
changing,  Robert  M.  Marbut,  chief  ex¬ 
ecutive  officer  of  Harte-Hanks  Com¬ 
munications  Inc.,  said  (March  1)  at  the 
University  of  Texas. 

Speaking  to  visiting  journalists  from 
Latin  America  on  campus  as  part  of  the 
Working  Journalist  Project,  he  indi¬ 
cated  that  in  today's  changing  times, 
for  newspapers  to  prosper  they  must  be 
open  to  meeting  new  needs  of  their  con¬ 
sumers  and  advertisers. 

Consumers  are  moving  away  from 
“do  my  own  thing”  focus  of  the  1960s 
when  they  wanted  newspapers  to  tell 
them  about  entertainment  and  sporting 
activities  to  a  renewed  interest  in  hard 
news  and  how  it  affects  them  and  their 
world,  he  said. 

Local  news  is  becoming  increasingly 
important,  Marbut  said — not  local 
meanings  that  affects  the  reader's  life¬ 
style  and  market  view. 

Seven  “hot”  news  subjects  which 
have  been  identified  through  research 
are  economic,  business,  financial. 


health,  personal  safety,  technology  and 
international  news,  all  geared  to  how 
happenings  in  general  affect  the  news¬ 
paper  consumer,  he  reported. 

From  the  advertising  view,  targeting 
audiences  for  specific  products  is  the 
new  emphasis,  Marbut  said.  Where 
once  a  newspaper  would  say,  “I  will 
sell  you  an  ad  if  you  will  buy  the  whole 
city,”  there  is  a  need  now  to  be  more 
flexible  and  explore  various  delivery 
systems. 

“The  newspaper  has  a  significant 
disadvantage  in  reaching  those  (ad) 
targets  if  it  defines  its  product  as  one 
product,”  he  said,  “but  if  it  says  ‘I  am 
in  the  business  of  meeting  the  informa¬ 
tional  needs  in  this  market,  whether  it's 
advertising  information  or  news  in¬ 
formation,  I  will  create  different  pro¬ 
ducts  to  do  that'.” 

Because  of  the  growing  emphasis  on 
information,  there  is  also  growing 
attraction  for  competitors  not  tradi¬ 
tionally  in  the  news  business  to  want  to 
get  their  feet  in  the  door,  Marbut  con¬ 
tinued. 

For  example,  he  said,  computers 
handle  information,  why  not  sports 
scores,  weather  or  stock  market  re¬ 
ports?  The  communication  industry 
through  telephones  handles  informa¬ 
tion.  Other  companies  may  specialize 
in  entertainment  and  want  new  avenues 
to  use  to  promote  their  entertainment 
ventures. 


“Everybody  is  now  in  the  ball 
game,”  Marbut  said. 

Because  of  that,  his  company  is 
trying  to  integrate  the  functions  of  the 
newspapers  (daily  and  weekly),  televi¬ 
sion,  radio,  shoppers,  research  and 
cable  into  responses  to  various  needs  of 
various  markets,  he  said. 

“We  see  ourselves  not  in  the  news¬ 
paper  business,  but  as  an  information 
center  in  a  city,”  he  explained,  “in 
trying  to  use  the  resources  we  have  to 
understand  the  needs  better,  to  under¬ 
stand  the  target  segments,  to  under¬ 
stand  which  technology  to  use  and  to 
create  whatever  products  or  services 
are  needed  to  meet  those  informational 
needs.” 

The  Working  Journalist  Project  is 
sponsored  by  the  U.S.  Information 
Agency  and  administered  by  the 
Academy  of  Educational  Development 
Inc.  It  is  part  of  the  USIA  International 
Visitors  Program. 

Joins  rep  firm 

Joan  G.  Lange  has  joined  the  sales 
staff  of  Million  Market  Newspapers  in 
their  Ft.  Lauderdale,  Fla.  office.  She 
has  served  in  advertising  and  public  re¬ 
lations  capacities  for  both  the  Miami 
Jewish  Hospital  and  the  Greater  Miami 
Jewish  Federation.  Prior  to  that,  she 
was  assistant  to  the  president  at  Mike 
Sloan  Advertising  in  Miami. 
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Large,  modern  metro  dailies  are 
innovating  stream  handling  with 
the  new  BELTVEYOR  system. 

Small  hometown  newspapers  can 
boost  productivity  and  profits 
with  BELTVEYOR,  too. 

That’s  because  BELTVEYOR  puts 
the  gentle  squeeze  on  a  newspaper 
stream,  protecting 
each  individual 
newspaper.  It 
carries  the  stream 
smoothly  over 
horizontal  and  vertical  low-profile  framework 
pathways,  with  no  slippage  or  paper  marking. 

Long-run  dailies  use  them  for  all  kinds  of 
runs.  In  fact  everything  from  4-page  pre¬ 
prints  to  300-page  inserts  are  handled  with 
smooth,  quiet- running  consistency... without 
adjustment. 

Newspapers  of  any  Size  can  use  BELT¬ 
VEYOR  for  the  long  run  .\J.iter ally  for  years 
and  years  of  trouble-free  s^ervice.  And  in 
newspaper  handling  equipment,  that’s  the 
bottom  line. 


For  full  information,  call  your  Regional 
IDAB  sales  office,  or  contact: 


IDAB  INCORPORATED 
3200  West  84th  Street 
Hialeah  Gardens,  Florida  33016 
(305)  823-4000— Telex  51-9408 

Mailing  Address: 

P.O.  Box  2824, 

Hialeah,  Florida  33012 


An  EDS  Company 


Polk  Award  winners  announced 


E.W.  Scripps 

(Continued  from  page  13) 


of  the  Dallas  Times  Herald  for  a  series, 
“Racism  in  the  South.” 

Metropolitan  Reporting — Doug 
Gumming  of  the  Journal  Bulletin  of 
Providence,  R.I.,  for  a  series,  “Ticket 
to  Ride,  the  Commuter  Airlines.” 

Local  Reporting — David  Johnston 
and  Joel  Sappell  of  the  Los  Angeles 
Times  for  their  articles  on  police  spying 
in  Los  Angeles. 

Magazine  Reporting — Roger 
Rosenblatt  of  lime  for  “Children  of 
War,”  a  portrait  of  youngsters  in  five 
war-torn  nations. 

Financial  Reporting — Phillip  L. 
Zweig  of  the  American  Reporter  ior  his 
reports  on  the  collapse  of  the  Penn 
Square  Bank. 

Criticism — Stanley  Kauffmann  of 
the  New  Republic  for  his  film  reviews. 

News  Photography — Robby  Castro 
of  the  Associated  Press  for  his  photo¬ 
graph  of  an  Israeli  soldier  and  a  wound¬ 
ed  Syrian  soldier  in  Lebanon. 


Long  Island  University  has 
announced  the  winners  of  the  35th 
annual  George  Polk  Awards  in  Jour¬ 
nalism. 

Two  correspondents  of  the  New 
York  Times,  Thomas  L.  Friedman  and 
David  K.  Shipler,  shared  the  award  for 
held  a  variety  of  reporting  and  editing  foreign  reporting  for  their  coverage  of 
jobs  during  his  10  years  there.  He  also  the  Israeli  invasion  of  Lebanon, 
served  as  city  editor  and  assistant  man-  Richard  Halloran  of  the  Times  won  in 
aging  editor  of  the  Tallahassee  Demo-  the  national  reporting  category  for  arti- 
crat,  and  as  managing  editor  of  the  Col-  cles  on  Department  of  Defense  plan- 
umbus  Enquirer.  He  is  a  graduate  of  ning  for  a  possible  nuclear  war. 
Louisiana  State  University  and  was  a  A  special  award  was  given  to  Rod 
professional  Journalism  Fellow  at  Nordland  of  the  Philadelphia  Inquirer 
Stanford  University  in  1967.  for  his  dispatches  from  Southeast  Asia 

Pvle  was  editorial  page  editor  and  describing  the  plight  of  the  peoples  of 
chairman  of  the  editorial  board  of  the  East  Timor,  Vietnam  and  Cambodia. 
News-Press  for  10  years.  He  was  The  awards  were  established  by 
graduated  from  Florida  Southern  Col-  Long  Island  University  in  1949  to  hon- 
lege.  He  served  as  a  reporter  for  the  or  the  memory  of  the  CBS  correspon- 
Polk  County  (Fla.)  Democrat,  Orlando  dent  who  was  killed  the  previous  year 
Sentinel  and  Miami  Herald;  metropoli-  while  covering  the  Greek  civil  war. 
tan  editor  and  editorial  page  editor  for  Other  winners  were: 
the  Cocoa  (Fla.)  Today  and  editor  of  Regional  Reporting— Jim  Henderson 


Stone  Awards 

(Continued  from  page  13) 


master's  degree  from  the  Medill  School 
of  Journalism.  Before  joining  the  Jour¬ 
nal  in  1955,  he  worked  for  the  Chatta¬ 
nooga  Times  and  the  Clarksville 
(Tenn.)  Leaf-Chronicle. 

Dickie  and  Hughes  will  receive  their 
awards  at  a  banquet  in  Cincinnati,  April 
12,  at  which  winners  of  all  Scripps- 
Howard  Foundation  competitions  for 
1982  will  be  honored. 

The  Stone  Awards,  named  for  the 
late  editor-in-chief  of  Scripps-Howard 
Newspapers  and  president  of  the 
Scripps-Howard  Foundation,  were  the 
second  of  the  Foundation’s  1982  com¬ 
petitions  to  be  judged. 


Press  club  honors  AP’s  Boccardi 


Press  freedom  is  threatened  at  home 
and  abroad  but  First  Amendment  rights 
must  be  used  wisely.  Associated  Press 
vicepresident  and  executive  editor 
Louis  D.  Boccardi  told  a  media  gather¬ 
ing  March  5  in  Los  Angeles. 

“Too  often  ...  we  raise  the  cry  of 
the  First  Amendment  in  defense  of  the 
indefensible,”  he  continued.  “We  raise 
the  cry  of  the  First  Amendment  in  an 
effort  of  make  right  what  is  demon¬ 
strable  wrong.” 

Boccardi’s  remarks  came  after  he 
was  given  the  Joe  Quinn  Memorial 
Award  by  the  greater  Los  Angeles 
Press  Club  at  its  25th  Journalism 
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Awards  banquet  at  the  Hyatt  Regency 
Hotel. 

The  award  is  in  memory  of  the  late 
head  of  the  Los  Angeles  City  News 
Service  and  a  past  president  of  the  club. 
Boccardi,  46,  was  honored  for  his 
“longtime  leadership  in  the  fight  for 
Freedom  of  Information  and  First 
Amendment  rights.” 

The  AP  executive  said  the  wire  ser¬ 
vice  will  continue  to  oppose  barriers  to 
the  free  flow  of  information  both  in  this 
country  and  abroad.  He  noted  that  AP 
has  joined  with  Los  Angeles  media  in 
fighting  the  sealing  of  documents  in  the 
case  of  John  DeLorean,  auto  magnate 


accused  of  drug  trafficking,  and  will 
join  the  Riverside  Press-Enterprise  in 
its  battle  for  access  to  courtroom  in¬ 
formation. 

AP  also  is  fighting  alongside  the  El 
Paso  Times  against  an  order  restricting 
post-trial  interviews  of  jurors,  Boccar¬ 
di  said. 

Boccardi  said  it  would  be  a  mistake 
to  minimize  domestic  press  concerns  in 
light  of  what  is  happening  in  authorita¬ 
rian  countries.  Rather,  he  contended, 
“our  experience  abroad  illuminates 
another  truth  I  wish  we  could  share 
with  every  citizen  of  this  country: 
namely  that  keeping  our  press  healthy 
and  free  is  essential  to  preserving  our 
free  society  itself.” 

EDITOR  &  PUBLISHER  for  March  19,  1983 


Canon  announces  grant 
to  Pictures  of  the  Year 


By  Lenora  Williamson 

An  agreement  signed  in  New  York 
City  March  15  by  Dean  Elmer  Lower  of 
the  University  of  Missouri  School  of 
Journalism  and  Fujio  Mitarai,  presi¬ 
dent  of  Canon  U.S.A.,  Inc.,  brings  the 
camera  company  into  sponsorship  of 
the  annual  Pictures  of  the  Year  com¬ 
petition  through  an  educational  grant  to 
the  university. 

By  signing  the  agreement,  Mitarai 
said  Canon  will  officially  begin  parti¬ 
cipation  in  the  1983  Pictures  of  the  Year 
competition  as  of  July  1. 

Mitarai  said  administration  and  judg¬ 
ing  of  the  contest,  which  he  described 
as  “perhaps  the  best  known  and  most 
coveted  awards  program  for  photojour¬ 
nalism  in  the  world, ’’’will  continue  to 
be  “the  sole  province  of  the  university 
and  the  National  Press  Photographers 
Association.’’ 

J.  Charles  Gardner,  vicepresident  of 
NPPA  and  a  photographer  with  the 
Reading  (Pa.)  Times,  represented  the 
association  for  the  luncheon  ceremony 
at  the  21  Club. 

The  Pictures  of  the  Year  awards  for 
the  1982  competition  will  be  given  on 
Photojournalism  Day,  April  19,  during 
the  school’s  74th  Journalism  Week, 
April  18-22.  There  were  over  15,000  en¬ 
tries  in  the  1982  contest. 

Nikon,  Inc.  has  for  a  number  of  years 
been  affiliated  with  the  POY  contest  in 
giving  the  educational  grant  and  Nikon 
World  Understanding  Award.  That 
award  will  be  renamed  and  a  new  com¬ 
memorative  trophy  will  be  commis¬ 
sioned  by  Canon. 

Mitarai  said  Canon  would  work  out 
details  of  the  special  award  with  the 
University  and  NPPA  in  the  near  fu¬ 
ture. 

Canon  will  present  professional 
35mm  cameras  to  the  1983  category 
winners.  Magazine  Photographer  of  the 
Year,  Newspaper  Photographer  of  the 
Year,  Military  Photographer  of  the 
Year  and  to  the  winner  of  the  special 
Canon  portfolio  award. 

As  in  the  past,  winning  photographs 
will  be  published  in  a  special  edition 
book. 

Mitarai  described  the  signing  of  the 
agreement  as  “a  happy  and  historic 
moment,  as  we  at  Canon  set  out  on 
what  we  believe  will  be  many  years  of 
association  with  the  University  of  Mis¬ 
souri  School  of  Journalism  and  service 
to  photojournalists.’’ 

Mitarai  said,  “Photojournalism  has 
made  important  contributions  to  the 
freedom  of  societies  around  the  world. 
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Through  photojournalism,  free  people 
have  been  kept  informed  about  the 
world  in  which  they  live.  By  exposing 
villainy,  illuminating  courageous  acts 
and  recording  our  history,  independent 
photojournalism  acts  as  a  veritable 
watchdog  of  a  free  society.  Photojour¬ 
nalists  are  in  many  ways  soldiers  in  the 
battle  for  freedom.  For  that  reason,  we 


at  Canon  believe  it  is  both  fitting  and 
proper  for  us  as  the  world’s  leader  in 
35mm  cameras  to  make  today’s  con¬ 
tribution  to  the  furtherance  of  their  pro¬ 
fession.’’ 

Entry  forms  for  the  1983  competition 
will  be  sent  to  NPPA  members  in  Octo¬ 
ber.  Non-NPPA  photographers  are 
also  invited  to  enter  and  may  get  forms 
by  writing  to  Pictures  of  the  Year  Con¬ 
test,  Ken  Kobre,  Director,  University 
of  Missouri  School  of  Journalism,  Col¬ 
umbia,  Mo.  65211,  or  to  NPPA,  P.O. 
Box  1146,  Durham,  N.C.  27702.  The 
deadline  for  entries  is  January  14, 1984. 


American  Medical  Writers  Association 
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Journalism 
Awards 
in 

Cardiology 
1983 


•  Recognizing  excellence  in  reporting  news  of  developments  in 
research  and  therapy  in  cardiovascular  disease. 

•  This  year's  entries  should  focus  primarily  on  the  treatment 
of  angina. 

•  $1500  award  for  best  newspaper,  wire  service  or  news 
feature  article. 

•  $1500  award  for  best  magazine  article. 

Eligible  articles  published  July  1.  1982-June  30.  1983. 

Deadline  for  submission  of  entries— July  15.  1983. 

For  guidelines  and  application. 

write:  Journalism  Awards  in  Cardiology 
American  Medical  Writers  Assoc. 

5272  River  Road.  Suite  410 
Bethesda.  MD  20816 
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Most  modem  plant  in  KRN  group  is  dedicated 


By  Bill  Gloede 

It  was  134  years  and  a  technological 
eon  ago  that  the  St.  Paul  (Minn.)  Dis¬ 
patch  and  Pioneer  Press  were  born.  St. 
Paul  was  little  more  than  a  collection  of 
ramshackle  huts,  home  to  fisherman 
and  river  traders.  The  town  was  sur¬ 
rounded  by  wilderness.  Minneapolis 
did  not  exist. 

The  area  had  just  been  declared  a 
territory,  with  St.  Paul  as  its  capital, 
when  on  April  28, 1849,  James  Madison 
Goodhue  printed  the  first  edition  of  the 
Minnesota  Pioneer,  the  forerunner  of 
today’s  St.  Paul  newspapers  and  the 
first  newspaper  in  Minnesota.  It  was 
printed  on  a  Washington  press  that  is 
now  the  property  of  the  Minnesota  His¬ 
torical  Society. 

On  Thursday,  March  10,  1983,  the 
current  owners  of  the  Dispatch  and 
Pioneer  Press,  Knight-Ridder  News¬ 
papers,  Inc.,  brought  Goodhue’s  one- 
unit  Washington  back  to  the  newspap¬ 
ers’  production  plant.  It  was  set  up 
alongside  the  newspapers’  spanking- 
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new,  powder  blue  Goss  Metroliner. 

Later  that  afternoon,  a  host  of 
Knight-Ridder  corporate  executives, 
led  by  president  and  CEO  Alvah  H. 
Chapman,  Jr.,  joined  a  priest,  a  cross- 
section  of  St.  Paul  society  (including 
Minnesota  Gov.  Rudy  Perpich)  and  the 
staff  of  the  newspapers  in  a  ceremony 
dedicating  the  newest,  most  modern 
production  plant  in  the  Knight-Ridder 
group.  The  day  before,  Lloyd  Barnes, 
assistant  production  director,  gave 
E&P  the  grand  tour. 

The  Dispatch  and  Pioneer  Press,  cir¬ 
culation  113,760  (evening  Dispatch) 
and  106,489  (morning  Pioneer  Press), 
had  been  printed  letterpress  in  a 
“Mechanical  Annex’’  located  across 
the  street  from  the  newspapers’  down¬ 
town  St.  Paul  offices  since  the  turn  of 
the  century. 

The  Mechanical  Annex  was  aban¬ 
doned  in  late  January,  slated  for  de¬ 
molition  next  year  to  make  way  for  an 
office  building.  The  19-unit  Goss  letter- 
press  was  left  behind  for  dismantling. 


and,  executives  hope,  for  sale. 

The  production  crews  were  moved 
across  the  Mississippi  River  to  the  St. 
Paul  Airport  Industrial  Park,  where,  at 
One  Ridder  Circle,  stands  the  new 
plant,  a  160,000  square-foot,  $44  mil¬ 
lion  testiment  to  the  newspapers’  faith 
in  the  city  they  serve. 

Said  one  pressman  to  a  Pioneer  Press 
reporter,  “This  is  great.  It’s  like  going 
from  a  coal  mine  to  an  apple  orchard.’’ 

From  the  beginning,  the  new  plant 
was  designed  with  one  purpose  in  mind 
—  newspaper  production.  The  chief 
architects  on  the  project,  the  Austin 
Company,  put  their  experience  design¬ 
ing  daily  newspaper  production  plants 
together  with  that  of  production  execu¬ 
tives  at  the  Dispatch  and  Pioneer  Press 
and  built  the  plant  by  the  “fast  track” 
method.  The  result  is  not  a  “perfect” 
plant,  according  to  production  manager 
Jim  Robinson,  but  a  plant  that’s  as 
close  to  perfect  as  he’s  seen. 

At  the  heart  of  the  production  plant 
are  18  units  of  Goss  Metroliner  press 
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with  12  halfdecks,  three  3:2  folders  and 
a  Goss  Press  Control  System  housed  in 
three  separate  quiet  rooms.  The  new 
press,  configured  in  a  straight  line,  can 
be  run  as  three  six-unit,  two  seven-unit, 
two  eight-unit,  or  two  nine-unit  press¬ 
es.  Each  press  is  equipped  with  a  dust 
collection  system  on  the  folders,  nips 
and  slitters.  (Warm  air  collected  by  the 
dust  system  is  recycled  into  the  papers’ 
indoor  loading  dock.)  Page  capacity  is 
144,  running  collect.  Top  speed  is 
72,000  impressions  per  hour.  The 
presses  are  monitored  by  a  press  allot¬ 
ting  system  from  Kim  Controls,  Inc. ,  of 
New  Brighton,  Minn. 

“There’s  so  much  1  can  do  with  the 
way  this  press  is  laid  out,’’  reports  Ray 
Mardes,  the  Dispatch  and  Pioneer 
Press  pressroom  foreman.  He  says  he’s 
“trying  to  keep  the  leads  as  simple  as 
possible,’’  but  if  an  advertiser  wants 
color,  either  spot  or  process,  “we  can 
put  it  just  about  anywhere,’’  he  says. 

The  Dispatch  and  Pioneer  Press  pro¬ 
duction  plant  can  store  up  to  6,000  tons 
of  newsprint,  about  70  days  supply. 
The  newsprint  warehouse  can  be  fed  by 
truck  or  rail  car,  with  room  for  three 
boxcars  inside  the  warehouse.  Once 
the  newsprint  is  inside,  it  is  handled 
with  lift  trucks. 

The  newsprint  is  moved  from  the 
warehouse  to  the  press  by  means  of  a 
computer-controlled  SI  Low  Tow  roll 
handling  system  manufactured  by  SI 
Handling  Systems  of  Easton,  Pa.  Rolls 
are  loaded  onto  a  conveyor,  weighed 
while  wrapped,  un-wrapped,  and  then 
weighed  again. 

The  conveyor  transports  the  rolls 
onto  a  concrete  platform  in  the  humid¬ 
ity-controlled  reel  room,  which  in  turn 
places  the  rolls  on  carts.  The  carts, 
when  ordered  by  the  computer,  trans¬ 
port  the  rolls  to  the  reel  stands.  The 
rolls  are  loaded  by  hand;  automatic  reel 
loading  was  judged  too  expensive  and 
contrary  to  provisions  of  union  con¬ 
tracts. 

The  inks  are  stored  in  two  8,000  gal. 
black  ink  tanks  and  four  2,500  gal.  color 
ink  tanks.  The  black  ink  is  piped  to  the 
press;  the  color  inks  are  transferred  to 
the  ink  room  via  an  air  pressure  system . 
The  inks  are  mixed  and  loaded  into  ink 
canisters  in  the  ink  room. 

The  newspapers  are  awaiting  the  de¬ 
livery  of  a  new.  Hell  299  color  scanner/ 
separator,  which  is  slated  for  operation 
by  mid-April.  Production  executives 
are  expecting  the  new  scanner  to  allow 
production  of  markedly  sharper,  maga¬ 
zine-type  photographs. 

One  of  the  most  advanced  processes 
in  use  at  the  Dispatch  and  Pioneer  Press 
is  the  platemaking  system,  two  Model 
2417  C.U.  laser  scanners/platemakers 
with  automatic  loading  tables  from 
Crosfield  Data  Systems  (formerly 
LogEscan).  The  newspapers  are  com¬ 
posed  at  the  downtown  office,  then  the 
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finished  pages  are  scanned  by  the  2417 
C.U.  readers  at  1 ,000  lines  per  inch  and 
transmitted  to  the  new  plant  via  a  Fari- 
non  Microwave  system.  The  signal  is 
picked  up  by  the  platemaking  system, 
which  writes  plates  covered  with  a 
Lasermask®.  The  Lasermask  and  the 
plate  are  automatically  loaded,  in  regis¬ 
ter,  onto  carriers,  transported  into  and 
out  of  the  laser  imaging  unit,  and  then 
unloaded,  with  the  plates  directed  by 
conveyor  to  Nu-Arc  plate  processors. 
Unlike  other  direct  to  plate  systems, 
the  Crosfield  system  allows  for  reten¬ 
tion  of  the  plated  image  on  the  mask, 
which  can  later  be  used  to  make  dupli¬ 
cate  plates. 

The  mailroom  at  the  new  plant  looks 
more  like  a  roller-coaster  for  mice  than 
a  newspaper  mailroom,  thanks  to  Ferag 
Single-Gripper  conveyors,  Roto-Pal 
palletizers  and  on-line  drum  inserting 
systems.  Barnes  reports  that  the  sys¬ 
tems  have  been  run  at  speeds  ranging 
up  to  40,000  papers  per  hour,  on-line 
with  the  press. 

There  are  three  tie  lines,  two  drum 
inserters  and  six  Roto-Pals  feeding  the 
mailroom.  The  new  inserting  systems 
have  allowed  the  company  to  run  in¬ 
serts  in  the  morning  Pioneer  Press  for 
the  first  time. 

From  the  Ferag  system,  the  finished 


product  is  put  through  Ferag  squeez¬ 
ers,  then  into  Goss  257  Stackmaster 
counter-stackers,  through  Sig-Node 
tiers  and  onto  a  Goss  tray  delivery  sys¬ 
tem,  which,  when  linked  with  the  mail- 
room  computer,  will  deliver  pre¬ 
selected  bundles  to  the  proper  driver, 
who  will  need  only  to  place  a  magnetic 
ID  card  into  a  slot  on  the  loading  dock. 
The  newspapers’  also  have  a  pair  of 
Harris  Saddle-Binder  II’s  for  quarter 
fold  preprints  and  television  guides. 

The  plant  is  protected  by  a  sophisti¬ 
cated  video  security  system,  with 
cameras  placed  at  entry  and  exit  points 
and  at  strategic  points  within  the  plant. 
Fire  protection  is  provided  by  a  Halon 
system  in  most  of  the  plant,  with  a  C02 
system  on  the  press. 

Dispatch  and  Pioneer  Press  produc- 
ton  executives  anticipate  some  trouble 
with  all  the  new  equipment  over  com¬ 
ing  months,  but  they’re  looking  for¬ 
ward  to  what  they’ll  be  able  to  print  in 
the  near  future.  On  the  editorial  side, 
vicepresident/editor  John  R.  Finnegan 
is  looking  forward  to  more  color  photo¬ 
graphy.  He’s  already  hired  one  new 
photographer,  and  once  the  new  scan¬ 
ner  is  in,  he  says,  two  more  will  be 
added  to  the  photo  staff. 


(Continued  on  page  26) 
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The  heart  of  the  new  plant  is  the  18- 
unlt  Goss  Metroliner  with  12  half  decks 
(top  left).  Paper  is  fed  to  the  press  from 
an  automat^  reel  room  (bottom  left). 
From  the  press,  newspapers  are 
moved,  inserted,  stacked  and  delivered 
via  Ferag  and  Goss  mailroom  systems 
(pictured  at  bottom  right  are  the  Ferag 
Single-Gripper  conveyors  and  one  of 
two  on-line  drum  inserters).  The  papers 
are  then  directed  to  the  indoor,  heated 
loading  dock,  fed  by  the  Goss  tray  de¬ 
livery  system  (above).  The  flow  chart  at 
left  illustrates  the  philosophy  of  the 
plant  design,  following  the  newspaper 
production  workflow. 


COMPLETED  NEWSPAPER 
PRODUCT 


Boston  AP  bureau  got  news 
out  despite  the  blackout 


By  Michael  Mokrzycki 

Chris  Daly  was  walking  to  his  job  as 
night  supervisor  of  the  Boston  bureau 
of  the  Associated  Press  on  March  2 
when  he  came  upon  several  fire  engines 
gathered  at  the  intersection  of  Milk  and 
Pearl  streets,  in  the  city’s  financial  dis¬ 
trict. 

“There  was  lots  of  thick,  smelly 
smoke  streaming  out  of  a  manhole,” 
Daly  recalled  (March  8).  I  remember 
thinking,  ‘Geez,  I  hope  this  doesn’t 
affect  us,  knock  out  our  phones  or 
something’.” 

Daly  walked  the  remaining  four 
blocks  and  reached  the  High  Street 
offices  of  the  AP  Boston  about  3:30 
p.m.  Five  minutes  later  VDT  screens 
there  went  blank,  teletype  machines 
ground  to  a  halt,  and  the  lights  went 
out. 

That  underground  fire  Daly  passed 
had  destroyed  a  main  electrical  “feed¬ 
er”  cable  and  threatened  to  overload 
others,  forcing  Boston  Edison  to  shut 
off  electricity  to  one  of  five  power  grids 
that  cross  the  city. 

The  resulting  blackout  shut  down 
banks  and  other  businesses  in  Boston’s 
financial  quarter — as  well  as  the  com¬ 
puters  that  feed  newspaper  and  broad¬ 
cast  reports  to  AP  members  throughout 
New  Engand — for  28'/:  hours. 

The  power  failure  struck  in  the  mid¬ 
dle  of  a  “newsy”  Wednesday  after¬ 
noon,  as  reporters  were  busy  preparing 
stories  on  a  major  budget  address  to  be 
delivered  that  evening  by  Mas¬ 
sachusetts  Gov.  Michael  S.  E)ukakis, 
according  to  Boston  bureau  news  edi¬ 
tor  Rick  Spratling. 

“Suddenly  it  was  like  an  insurance 
office,”  said  Spratling  of  his  normally 
“lively”  newsroom. 

“It  was  a  strange  feeling.  Suddenly 
there  was  just  an  absolutely  stony  si¬ 
lence.  Everybody  thought  it  was  just  a 
temporary  break”  at  first,  Spratling 
said,  “and  they  relaxed,  got  a  cup  of 
coffee,  and  waited  for  the  power  to 
come  back  on. 

“Then  it  didn’t,”  he  said,  and  as 
Boston  Edison  officials  began  hinting 
at  a  lengthy  outage,  AP  communica¬ 
tions  technicians  developed  a  backup 
news  transmission  system  that  ulti¬ 
mately  involved  personnel  and  equip¬ 
ment  in  six  states. 

Computers  in  the  Hartford,  Conn, 
and  Charleston,  W.  Va.  bureaus  were 
teamed  up  to  provide  alternate  broad¬ 
cast  and  newspaper  circuits.  Reports 
from  Charleston  were  fed  to  a  compu¬ 
ter  in  the  Columbus,  Ohio  bureau  for 
hyphenation  and  justification,  then  re- 
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layed  to  New  York  headquarters  and 
back  to  New  England  AP  members  via 
satellite  or  land  lines. 

“Within  two  hours  we  had  it  up, 
although  it  was  not  a  full  restoration,” 
said  Boston  Chief  of  Communications 
Don  Barry. 

The  individual  reports  for  each  of  the 
six  New  England  states  (two  in  Massa¬ 
chusetts),  all  of  which  reach  members  by 
way  of  Boston,  were  combined  into 
“one  big  regional  state  wire”  for  the 
duration  of  the  blackout,  Barry  said 
(March  8).  (The  national  “A”  wire, 
which  transmits  directly  out  of  New 
York,  was  not  affected.) 

“We  were  at  least  able  to  survive  and 
get  something  out  to  all  of  the  papers,” 
added  Barry,  who  spent  42  hours 
straight  at  the  bureau  before,  during 
and  after  the  crisis. 

On  the  news  side,  modem  technolo¬ 
gy  was  supplemented  by  the  old- 
fashioned  typewriter. 

Two  Boston  staff  writers  went  to  the 
Framingham,  Mass,  headquarters  of 
the  Middlesex  News,  a  paper  equipped 
to  receive  and  send  signals  along  its  AP 
wire,  and  set  up  a  “mini-bureau.”  The 
two  wrote  copy  on  News  terminals, 
then  sent  their  stories  electronically  to 
Hartford,  where  they  were  edited  and 
relayed. 

Back  in  the  Boston  bureau,  now  lit 
by  candles  and  portable  lanterns,  other 
staffers  tapped  out  news  and  sports 
copy  on  old  manual  typewriters. 

Daly  and  Spratling  dictated  copy  by 
telephone  to  Hartford.  Night  broadcast 
editor  Ed  Golden  dictated  morning 
radio  summaries.  (Two  reporters  from 
the  Springfield,  Mass,  bureau  went  to 
Hartford  to  help  with  the  torrent  of 
dictation  coming  in  there.) 

“It  was  kind  of  an  eerie  sensation,” 
said  Spratling,  “A  section  of  town  was 
sealed  off,  and  police  cars  would  come 
by  with  their  blue  lights  flashing,  sear¬ 
ching  for  prowlers  ...  it  was  a  very 
strange  sensation  to  edit  copy  by  can¬ 
dlelight  and  blue  flashing  lights.” 

Meanwhile,  photo  editor  Vin  Alabiso 
and  photographer  Paul  Benoit  had 
taken  steps  to  enable  Boston  to  con¬ 
tinue  sending  Laserphotos.  First,  they 
set  up  portable  transmitters  and  used 
darkroom  facilities  at  the  Boston 
Herald. 

Then  Benoit  took  another  portable 
transmitter  and  hooked  it  up  in  his 
Newton,  Mass.  home.  During  the  early 
hours  of  the  blackout,  Benoit  filed 
Laserphotos  from  his  kitchen. 

New  England  sports  editor  Dave 
O’Hara  was  also  called  to  extra  duty  in 


WHAT  BLACKOUT?— Boston  AP 
sportswriter  Howard  Ulmon  (foreground) 
and  night  broadcast  editor  Ed  Golden 
work  by  lantern  light  during  the  recent 
Boston  blackout.  (Photo  by  Paul  Benoit) 

the  AP  Boston’s  hour  of  need.  More 
precisely,  O’Hara  was  called  on  the 
phone  at  4  a.m.  at  his  hotel  room  in 
Winter  Haven,  Fla. — spring  training 
home  of  the  Boston  Red  Sox — to  re¬ 
send  his  afternoon  copy  on  his  portable 
“Portabubble”  terminal. 

By  early  afternoon,  some  lights,  tele¬ 
phone  lines  and  limited  Laserphoto 
capability  returned  to  the  Boston 
bureau  as  staffer  pressed  into  service, 
with  some  difficulty,  an  old  portable 
generator  Benoit  had  located. 

The  AP  Boston,  which  had  not  been 
hit  by  a  prolonged  power  failure  since 
the  great  Northeast  blackout  of  1%5,  is 
now  “investigating  various  forms  of 
alternative  power  supply,”  Spratling 
said. 

Full  power  was  restored  at  8:08  that 
evening.  With  little  jubilation,  Daly 
said,  “we  immediately  went  into  ac¬ 
tion.”  Over  the  wires  moved  an  advis¬ 
ory  that  normal  service  would  be  re¬ 
suming,  and  a  new  lead  for  the  story  on 
the  blackout. 

Publishers  complete 
trade  of  tv  stations 

Multimedia,  Inc.  and  Pulitzer  Pub¬ 
lishing  Company  have  completed  an 
exchange  of  television  stations  which 
was  first  disclosed  in  December  1981. 

Effective  February  28,  1983,  Mul¬ 
timedia  owns  and  operates  KSDK  (tv) 
in  St.  Louis,  and  Pulitzer  owns  and 
operates  WFBC-tv,  Greenville,  and 
WXII-tv,  Winston-Salem,  North  Caro¬ 
lina. 

As  part  of  the  exchange.  Multimedia 
will  pay  Pulitzer  $5.23  million  and  also 
reimburse  Pulitzer  $3,525  million  for 
monies  spent  on  a  new  studio  and  office 
buildings  for  KSDK. 
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Small  daily  seeks  law 
to  regulate  subpoenas 


By  M.L.  Stein 

Hit  with  five  subpoenas  in  the  past 
year,  a  small  California  daily  is  cam¬ 
paigning  for  a  state  law  that  would  con¬ 
trol  the  issuance  of  subpoenas  to  the 
press  for  information  that  can  be 
obtained  from  other  sources. 

Through  its  attorney,  the  Oceanside 
Blade-Tribune  has  asked  State  Senator 
William  Craven  of  San  Diego  County  to 
introduce  the  legislation.  The  bill 
would  provide  that  such  subpoenas  be 
served  no  less  than  20  days  prior  to  the 
return  date,  would  not  obligate  a  news¬ 
paper  to  search  its  library  for  materials 
independently  accessible  to  the  public, 
and  would,  if  quashed,  entitle  the  paper 
to  the  award  of  court  costs  and  attor¬ 
ney’s  fees. 

“It  is  cumbersome  and  unfair  to 
order  a  newspaper  to  research  issues 
going  back  over  months  and  years 
when  the  information  is  available  in  the 
public  library,”  the  Blade-Tribune’s 
attorney  W.N.  Sauer  Jr.  said. 

“We  don’t  even  have  microfilm.  If 
we  wanted  that  same  information  our 
people  would  have  to  go  to  the  public 
library.” 

Particularly  bothersome,  Sauer  con¬ 
tinued,  are  two  recent  subpoenas,  one 
from  a  defendant  in  a  murder  case,  who 
feels  he  is  the  victim  of  prejudicial  pre¬ 
trial  publicity.  The  other  is  the  result  of  a 
dispute  over  a  write-in  candidate  in  a 
local  election. 


Sauer  said  he  feels  the  paper  will  be 
successful  in  quashing  the  subpoenas, 
as  it  has  in  the  past,  but  added,  “We’re 
winning  battles  and  losing  the  war.  We 
are  forced  to  file  motions  to  quash  and 
there  is  no  reimbursement  or  recom¬ 
pense.  If  you  consider  the  time,  money 
and  litigation  involved,  it’s  a  shallow 
victory.” 

The  California  Newspaper  Pub¬ 
lishers  Association  staff  is  investigating 
the  political  likelihood  of  passage  of 
such  a  bill,  but  there  are  mixed  feelings 
within  CNPA  about  supporting  the 
Blade-Tribune. 

J.  Hart  Clinton,  chairman  of  the 
CNPA  board’s  legal  committee  and  a 
lawyer  himself,  feels  the  measure 
should  be  placed  on  the  “back  burner” 
because  newspapers  would  be  hard  put 
to  justify  special  treatment  for  them¬ 
selves  when  other  businesses  are  sub¬ 
ject  to  subpoenas  in  cases  in  which  they 
are  not  parties.  Clinton  is  publisher  of 
the  San  Mateo  Times. 

Sauer  agreed  that  other  business 
concerns  are  also  targets  for  subpoenas 
but  noted  that  “their  material  is  not 
available  in  public  libraries.  Ours  is.” 

CNPA  general  counsel  and  general 
manager  Michael  B.  Dorais  fears  that 
such  a  bill  would  be  almost  certain  to 
stir  strong  opposition  from  the  Califor¬ 
nia  bar. 

However,  CNPA  immediate  past 
president  Allen  P.  McCombs  of  the 
Chino  Champion,  )oined  by  Stan  Cook 


of  the  Oakdale  Leader,  urged  that  the 
bill  be  kept  “at  least  on  the  middle  bur¬ 
ner”  because  of  the  harassment  and 
expense  suffered  by  small  newspapers 
from  lawyers  who  demand  extensive 
research  work  to  build  their  cases. 

Wayne  Sargent,  editor  of  the  San 
Bernardino  Sun,  suggested  that  new  leg¬ 
islation  on  the  order  of  an  Arizona  law 
would  be  helpful  in  California. 

The  law,  passed  in  the  1982  session 
of  the  Arizona  legislature,  requires  an 
affidavit  to  support  any  subpoena  for 
testimony  or  documents  issued  to  a 
journalist  “which  related  to  matters 
within  .  .  .  news  activities  in  any  civil 
or  criminal  action,  whether  the  journal¬ 
ist  is  a  party  defendant  or  simply  a  non- 
party  witness.” 

The  Arizona  statute  says  the  affida¬ 
vit  must  carry  a  statement  identifying 
each  item  of  information  sought,  a 
statement  that  the  affiant  has  ex¬ 
hausted  other  means  of  obtaining  the 
material  (and  listing  what  they  were), 
that  the  information  is  relevant  and 
material  to  the  affiant’s  case  and  not 
protected  by  any  “lawful  privilege” 
and  that  the  subpoena  is  not  intended  to 
interfere  with  constitutionally  pro¬ 
tected  press  activities. 

The  CNPA  staff  will  report  to  the 
board  in  May  on  prospects  for  passage 
of  the  Blade-Tribune’s  proposed  bill. 

Jersey  publisher  buys 
two  Calif,  stations 

Home  News  Publishing  Co.  of  New 
Brunswick,  N.J.  with  broadcast  proper¬ 
ties  in  Tennessee,  Florida  and  Connecti¬ 
cut,  will  purchase  two  radio  stations  in 
Stockton  and  Tracy,  Calif. 

Best  Radio  Inc.  and  Best  Broadcast¬ 
ing  Inc.  have  sold  the  assets  of  KMG- 
AM  of  Stockton  and  KMGF-FM  of  Tra¬ 
cy  to  Central  Valley  Communication 
Inc.,  a  wholly-owned  subsidiary  of 
Home  News  Publishing. 

New  Brunswick  Home  News  daily  and 
Sunday  paper  owned  and  operated  by  the 
Boyd  family  for  104  years  also  has  a 
newspaper  subsidiary,  Housatanic  Val¬ 
ley  Publishing  Co.,  which  publishes  five 
weekly  papers  in  Connecticut  and  New 
York. 

William  M.  Boyd,  Home  News  presi¬ 
dent  and  publisher,  and  his  wife  Anne 
Davis  Boyd,  both  graduates  of  Stanford 
University  are  former  residents  of  Stock- 
ton,  Calif. 

Boyd  said  the  Home  News  is  “com¬ 
mitted  to  investing  in  new  equipment”  at 
the  two  Calif,  stations.  KMG,  an  NBC 
affiliate,  is  the  oldest  radio  station  west 
of  the  Mississippi. 

Sale  of  the  two  stations  is  subject  to 
final  approval  of  the  FCC.  H.  B.  La  Rue 
of  San  Francisco  and  New  York  acted  as 
the  broker  in  the  transaction. 
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There  are  some  excellent 
newspapers  for  sure,  and  there  are 
a  lot  of  money  machines  run  by 
First  Amendment  bastards. 

J.  Montgomery  Curtis 
in  a  Quote  Unquote  article 
by  Ted  Hall. 
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Reform  campaign  wins 
Roy  Howard  Award 


For  its  vigorous  campaign  in  support 
of  legislative  reform  that  brought  Mis¬ 
sissippi’s  “public  education  system 
into  the  20th  century,”  the  Jackson 
(Miss.)  Clarion-Ledger  won  first  prize, 
a  plaque  and  $2,500,  in  the  newspaper 
division  of  the  Roy  W.  Howard  ^blic 
Service  Awards. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation  which 
sponsors  the  national  awards. 

Second  prize,  a  citation  and  $1000, 
went  to  Wall  Street  Journal  for  its 
coverage  of  “yellow  rain,”  the  story  of 
chemical  and  biological  weapons  use  in 
Asia. 

A  special  citation  was  issued  to  the 
Boston  Globe  for  articles  that  brought 
about  reform  in  the  disability  pension 
system  in  Massachusetts. 

The  cash  will  be  given  to  the  editors 
for  distribution  to  the  people  at  the 
newspapers  who  contributed  most  sig¬ 
nificantly  to  winning  entries.  Winners 
of  all  Scripps-Howard  Foundation 
national  competitions  will  attend  an 
awards  banquet  in  Cincinnati  on  April 
12. 

Judges  of  the  Howard  Awards, 
which  drew  a  record  152  entries,  were 
William  Mcllwain,  editor  of  the  Queens 
edition  of  Newsday,  chairman;  David 
Burgin,  editor  of  Orlando  Sentinel;  and 
Argentina  Hills,  publisher,  El  Mundo, 
San  Juan. 

The  judges  in  their  comments  said: 
“When  the  governor  of  Mississippi 
called  a  last-ditch  special  legislative 
session  on  education  reform,  the  Jack- 
son  Clarion- Ledger  saw  it  as  an  oppor¬ 
tunity  to  make  history,  not  simply  re¬ 
cord  it.  In  a  courageous  and  tough- 
minded  fashion,  the  newspaper  mar¬ 
shalled  all  its  forces  and,  with  waves  of 
news  stories,  features  and  editorials, 
pushed  a  largely  unwilling  and  even 
angered  legislature  into  reform  mea¬ 
sures  that  brought  the  state’s  education 
system  into  the  20th  century.  Lawmak¬ 
ers  passed  the  $100  million  tax  bill 
needed  to  finance  sweeping  reforms  in 
Mississippi,  where  public  education 
has  been  ignored  since  the  days  of  de¬ 
segregation.  Now,  thanks  largely  to  a 
campaign  that  produced  51  stories  and 
27  editorials  in  24  days,  and  to  six 
months  of  legwork  by  reporters  Nancy 
Weaver  and  Fred  Anklam,  Jr.,  ‘the 
miracle  of  Mississippi’  has  given  the 
state  a  new  destiny.” 

About  the  Wall  Street  Journal  entry, 
the  judges  said: 

“The  nation,  indeed  the  world,  owes 


the  Wall  Street  Journal  a  debt  of  grati¬ 
tude  for  its  dogged  global  efforts  in  the 
pursuit  of  the  story  of  ‘yellow  rain’. 
This  is  a  story  that  is  frightening  almost 
beyond  the  public’s  ability  to  discuss  it; 
yet  it  crosses  the  lines  of  humanitarian- 
ism,  science  and  medicine,  politics,  di¬ 
plomacy  and  national  security.  Espe¬ 
cially  commendable  are  the  efforts  of 
Journal  editor  Robert  Bartley  and  staf¬ 
fers  William  Kucewicz  and  Barry 
Wain.  This  vital  and  extremely  compli¬ 
cated  subject  as  presented  by  the  Wall 
Street  Journal  stands  as  an  example  of 
journalism  of  the  highest  order.” 

In  awarding  the  Boston  Globe  a  spe¬ 
cial  citation  the  judges  said  that  in  a 
journalistic  sense  the  highlight  of  the 
newspaper’ s  enterprising  effort  was  the 
classically  “bulldog”  reporting  of  the 
assigned  staff;  Charles  A.  Radin, 
Stephen  Kurkjian,  Thomas  Palmer, 
David  Wessel,  Andrew  Blake, 
Charles  Claffey,  Tom  Ashbrook,  Wil¬ 
liam  Doherty,  Ed  Quill  and  Peter  Man- 
cusi. 

The  Howard  Awards  are  named  for 
the  long-time  editor  and  president  of 
the  New  York  World-Telegram  and  The 
Sun,  and  president  of  Scripps-Howard 
Newspapers  and  United  Press.  They 
recognize  newspapers,  as  well  as  tele¬ 
vision  and  radio  stations,  for  outstand¬ 
ing  public  service.  Winners  in  the 
broadcast  division  of  the  awards  are 
being  judged  separately. 


Dallas  News  series 
becomes  textbook 

A  Dallas  Morning  News  13-part 
series  on  Hispanics  in  America  has 
attracted  the  attention  of  Georgia  edu¬ 
cators.  A  professor  at  Augusta  College 
adopted  “La  Vida  Americana”  as  a 
textbook  for  a  special  spring-quarter 
course. 

“I  looked  at  a  lot  of  possible  texts,” 
Dr.  Jana  Sandarg,  head  of  the  1983  Cul- 
lum  program,  says,  “but  nothing  else 
had  enough  variety.  The  Morning 
New’s  series  wasn’t  just  geared  to  his¬ 
tory,  politics,  culture,  language,  educa¬ 
tion,  or  even  immigration  or  econo¬ 
mics.  It  was  an  overview  but  it  was 
very  personal;  just  what  we  needed  for 
the  Cullum  program.” 

The  annual  Cullum  course  focuses 
on  an  American  or  international  issue 
or  foreign  country.  The  1983  program 
includes  lectures  by  Congressman  Paul 
Simon,  Dr.  James  Castaneda  and 
others,  films,  art  and  theatrical  per¬ 
formances. 

“We  had  hoped  that  ultimately  it 
would  be  the  kind  of  quality  product 
that  could  be  a  text,”  reports  Project 
Editor  John  Hamilton  of  the  News. 
“We  approached  it  from  an  academic 
point-of-view  as  opposed  to  the  typical 
journalistic  point-ofiview.” 

Sat.  am  edition 

The  Saturday  edition  of  the  South 
Bend  (Ind.)  Tribune  will  make  the 
switch  to  morning  beginning  April  2. 
Editor  and  publisher  John  J.  McGann 
said  there  are  no  plans  to  convert  the 
Tribune’s  Monday  through  Friday  edi¬ 
tions  to  morning. 


I  don’t  want  to  run  AP  out 
of  business.  And  you  can  be  sure 
they’re  not  going  to  run  us  out. 

John  Jay  Hooker 
in  a  Quote  Unquote  article 
by  Jerry  Bellune. 


COMING  IN  APRIL 

_  quotei^ 

pf  unquote 
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Syndicates 


By  David  Astor 


Humor  columnist  stalking  national  exposure 


A  humorist  who  once  wrote  a  column 
comparing  a  case  of  chicken  pox  to  the 
Civil  War  is  now  available  for  national 
syndication. 

A  mailing  on  behalf  of  columnist  Wil¬ 
liam  Myatt  has  been  sent  to  over  1 ,000 
dailies  and  weeklies  by  the  News- 
Herald  News  Service,  a  syndication 
subsidiary  of  the  Santa  Rosa  (Ca.) 
News-Herald.  A  follow-up  mailing  is 
scheduled  for  April. 

The  cover  of  the  promotional 
brochure  shows  Myatt,  with  his  face 
hidden,  pinned  to  the  ground  by  a  tree 
he  just  chopped  down.  The  headline 
asks,  “Who  Is  This  Man?” 

One  answer  to  that  question  comes 
from  News-Herald  editor  David  Boll¬ 
ing,  who  said  Myatt  is  someone  who 
has  “generated  more  mail  than  any  col¬ 
umnist  in  my  paper’s  history.” 

Myatt’ s  work  currently  appears  in 
three  California  newspapers  and  one  in 
Florida.  The  34-year-old  humorist, 
who  writes  one  750-word  column  per 
week,  said  that  being  published  “coast- 
to-coast”  in  these  four  papers  has 
changed  things  for  him.  “Now  when 
I’m  strolling  down  the  middle  of  the 
sidewalk,  total  strangers  from  all  walks 
of  life  come  up  to  me  and  say,  ‘Hey 
jerk,  get  outta  my  way!”’ 

The  humorist  brings  to  his  column  a 
varied  background.  Myatt  has  worked 
as  a  retail  clerk,  truck  driver,  advertis¬ 
ing  copywriter,  media  buyer  and  gener¬ 
al  manager  of  an  insulation  company. 
“I  once  had  an  English  professor  who 
challenged  the  class  to  name  a  single 
tragic  human  condition  that 
Shakespeare  didn’t  write  about,”  he 
said.  “I  finally  found  one:  being  mana¬ 
ger  of  an  insulation  company.” 

Myatt  himself,  who  received  a  B.A. 
from  UCLA  and  an  M.A.  from  Sonoma 
State  University,  first  wanted  to  be  a 
college  English  teacher.  After  seeing 


the  lack  of  job  openings,  he  instead 
wrote  a  humorous  guide  to  basic  punc¬ 
tuation  called  Stalking  The  Wild  Semi¬ 
colon,  which  enjoyed  modest  success 
in  the  U.S.,  Canada,  England  and  Au¬ 
stralia. 

*  ♦  ♦ 

Tom  Gill,  illustrator  of  “Lone  Ran¬ 
ger  Comics”  for  20  years,  has 
announced  his  retirement  as  alumni 


Tom 


Gill 


director  of  the  School  of  Visual  Arts  in 
New  York  City. 

Formerly  chairman  of  the  college’s 
Design-Illustration  Department,  Gill 
will  continue  at  the  school  as  a  consul¬ 
tant  and  instructor. 

Gill,  who  began  his  career  at  the  New 
York  Daily  News,  is  credited  with 
drawing  the  first  map  of  the  Japanese 
attack  at  Pearl  Harbor  to  appear  on 
America’s  streets.  He  later  created  a 
comic  strip  about  a  taxi  driver  called 
“Ricky  Stephens,”  which  ran  in  the 
New  York  Herald  Tribune  and  was  in¬ 
ternationally  syndicated  by  that  news¬ 
paper. 

♦  *  * 

A  Japanese  company  has  been  sued 
for  over  $1  million  by  Universal  Press 
Syndicate  for  allegedly  breaching  a 
“Ziggy”  licensing  agreement. 

The  suit  seeks  immediate  termina¬ 
tion  of  the  existing  licensing  agree- 
mentj_3ttorneys’  fees,  $375,000  in  pay¬ 
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Appearing  in  nearly  1,000  papers, 
Anderson  is  best-read  reporter  in  U.S. 
Surveys  reveal  he’s  the  most  trusted. 
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ments  allegedly  in  default,  and 
$750,000  in  alleged  lost  business  and 
additional  costs  from  the  firm — Sanrio 
Co.,  Ltd.  of  Tokyo,  Japan. 

Sanrio,  a  character  merchandise 
manufacturer  and  distributor,  is  the  ex¬ 
clusive  licensee  in  Japan,  Hong  Kong 
and  the  Phillippines  for  several  product 
categories  featuring  “Ziggy.” 

“We  regret  that  this  lawsuit  must  be 
filed,”  said  Universal  president  John 
McMeel.  “Certainly  Sanrio  under¬ 
stands  the  licensing  business,  and  we 
are  therefore  quite  surprised  that  legal 
action  has  become  necessary.” 

*  *  * 

The  writers  of  a  column  featuring  in¬ 
formation  on  buying,  using  and  under¬ 
standing  business  computers  are  seek¬ 
ing  additional  newspapers. 

“The  Business  Computer”  went  into 
print  January  1  with  about  2  million 
readers  in  six  papers — the  Boston 
Globe,  Miami  Herald,  Milwaukee 
Journal,  Providence  {R.\.)  Journal,  In¬ 
dianapolis  Star,  and  Salt  Lake  City  De¬ 
sert  News.  The  self-syndicated  col¬ 
umn,  by  Franklynn  Peterson  and  Judi 
K-Turkel,  generated  almost  1 ,000  read¬ 
ers  letters  during  its  first  month. 

“We  developed  the  format  for  a  col¬ 
umn  called  ‘The  Business  Computer’ 
on  the  premise  that,  despite  the  fact 
that  the  press  spends  more  space  writ¬ 
ing  about  Atari  and  Pac-Man,  there  are 
more  business  users  of  computers  than 
games  players,”  said  Peterson,  who 
has  written  books  and  free-lance  maga¬ 
zine  articles. 

More  information  is  available  by 
contacting  P/K  Associates,  3006  Greg¬ 
ory  St.,  Madison,  Wis.  53711. 

*  *  * 

Ava,  the  new  unauthorized  biogra¬ 
phy  of  actress  Ava  Gardner,  is  being 
offered  for  newspaper  serialization  in 
the  U.S.  and  Canada  by  The  New  York 
Times  Syndication  Sales  Corporation. 

Five  excerpts  of 2,000  words  each,  as 
well  as  photos,  were  made  available  for 
use  starting  March  13.  The  text  covers 
Gardner’s  stormy  marriage  to  Frank 
Sinatra,  her  years  in  Spain,  and  her  rise 
to  stardom. 

The  book,  published  in  February  by 
Coward-McCann,  was  written  by  Time 
magazine  Bonn  bureau  chief  Roland 
Flamini.  He  is  also  the  author  of  Scar¬ 
lett,  Rhett  &  a  Cast  of  Thousands  and 
Pope,  Premier,  President. 

*  *  * 

Judith  Hirsch  has  been  named  assis¬ 
tant  managing  editor  of  The  World 
Almanac  And  Book  Of  Facts,  and  man¬ 
aging  editor  of  World  Almanac  Publica¬ 
tions,  a  division  of  U  nited  Media  Enter¬ 
prises. 

The  new  appointee,  a  New  York 
University  graduate,  previously  work¬ 
ed  as  a  production  editor  at  Longman, 
Inc.  and  as  production  manager,  sup¬ 
plementary  publications  in  the  college 
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Religion  columnist  seeks 
self-syndicating  success 


text  division  of  John  Wiley  &  Sons, 
Inc. 

The  reference  book,  in  its  1 15th  year 
of  publication,  is  the  source  for  “World 
Almanac  Q  &  A,”  a  six  times  a  week 
syndicated  feature. 

*  ♦  ♦ 

A  weekly  illustrated  fitness  column 
by  a  Quincy,  Mass.  Patriot  Ledger 
member  is  now  available  nationwide. 


Jean  Fain’s  “Keeping  Fit”  discusses 
exercises  for  the  elderly,  pregnant 
women,  babies,  young  children,  office 
workers,  housewives,  and  others; 
looks  at  the  latest  fitness  fads;  reviews 
fitness  books,  records,  and  tv  shows; 
and  interviews  fitness  celebrities  like 
Jack  LaLanne,  Richard  Simmons  and 
women's  body-building  champion  Lisa 
Lyons. 

More  information  on  the  self- 
syndicated  column  is  available  by  con¬ 
tacting  Fain  (who  is  also  an  aerobic  fit¬ 
ness  teacher)  at  99  Puritan  Dr. ,  Quincy, 
Mass.  02169. 

*  * 

“Business  Tidbits,”  a  column  de¬ 
signed  for  small  daily  and  weekly  news¬ 
papers,  is  being  launched  by  The  Most 
Syndicate. 

The  weekly  5()()-word  column 
advises  readers  on  such  topics  as  where 
to  put  their  money  to  earn  the  most 
interest,  the  availability  of  new  hous¬ 
ing,  the  level  of  home  mortgage  rates, 
and  the  state  of  new  car  interest  rates, 
according  to  Stanley  Moss,  managing 
editor  of  the  Torrance,  Ca. -based 
syndicate. 

“Newspaper  readers  need  and  want 
certain  kinds  of  business  information 
they  aren’t  getting  from  smaller  pap¬ 
ers,”  said  Moss. 

The  column,  available  for  $3  a  week, 
can  be  ordered  on  an  eight-week  trial 
basis. 

♦  *  ♦ 

“Energy  Perspectives,”  a  weekly 
column  distributed  by  the  Washington, 
D.C. -based  Heritage  Features  Syndi¬ 
cate,  is  now  being  called  “Man  and  His 
Universe.” 

Heritage  managing  editor  Andy  Sea¬ 
mans  said  the  subject  matter  of  the  col¬ 
umn,  written  by  National  Petroleum 
Council  member  Milt  Copulos,  has 
been  widened  from  exclusively  energy- 
related  information  to  also  include  dis¬ 
cussion  of  technological  advances,  en¬ 
vironmental  matters,  underwater  re¬ 
search  and  space  exploration. 
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By  David  Astor 

When  Michael  J.  McManus  con¬ 
ceived  the  idea  for  a  religion  column  in 
1981 ,  he  was  turned  down  by  five  major 
syndicates.  So  he  began  syndicating 
the  column  himself. 

“When  I  got  20  newspapers,  1  went 
back  to  the  syndicates,  and  all  five 
turned  it  down  again,”  said  McManus. 
So  he  continued  his  phone  calls  and 
mailings,  signed  on  20  more  papers, 
and  then  made  yet  another  approach  to 
several  of  the  previously-contacted 
syndicates  as  well  as  a  couple  of  new 
ones.  The  answer  was  still  no. 

“After  the  third  round.  1  said  ’the 
heck  with  it.  I’ll  do  it  myself.’”  he  re¬ 
called. 

McManus  doesn’t  feel  it  is  any  lack 
of  journalistic  or  column-writing  ex¬ 
perience  that  explains  the  syndicate  re¬ 
jections  and  the  fact  that  no  more  than 
50  newspapers  have  signed  on  “Ethics 
&  Religion”  yet.  The  41 -year-old  Stam¬ 
ford,  Ct.  resident  was  a  Time  magazine 
correspondent  from  1963  to  1968.  for 
instance,  and  has  written  “The  North¬ 
ern  Perspective”  column  (self- 
syndicated  in  about  75  newspapers) 
since  1977.  Instead.  McManus  believes 
that  many  editors  who  are  not  that  reli¬ 
gious  themselves  don’t  realize  that 
their  readers  may  feel  differently. 

“One  survey  show  s  that  59?  of  news¬ 
paper  editors  attended  religious  ser¬ 
vices  in  the  past  week,  compared  to 


419?  of  the  general  population.”  said 
McManus.  “For  many  editors,  religion 
is  not  a  driving,  compelling  force.  But 
they  can’t  deny  that  it  is  for  many 
Americans.” 

“According  to  George  Gallup.  809? 
of  Americans  consider  themselves  reli¬ 
gious  and  two-thirds  are  members  of 
churches  and  synagogues.”  added 
McManus.  “If  you  add  up  all  the  peo¬ 
ple  who  go  to  or  watch  sports  events,  it 
won’t  equal  those  numbers.”  Yet  reli¬ 
gion.  he  said,  gets  much  less  coverage 
than  sports  and  other  topics.  “Editors 
publish  absurd  horoscope  columns,  as 
if  the  stars  have  more  influence  on  our 
lives  than  God.”  said  McManus,  who 
argued  that  if  horoscopes  are  run  “be¬ 
cause  readers  want  them.”  the  quantity 
and  quality  of  religion  coverage  should 
be  improved  for  the  same  reason. 

Religion  coverage  in  many  newspap¬ 
ers  is  “either  non-existent  or  boring.” 
said  McManus.  “The  coverage  tends  to 
be  perfunctory,  if  at  all.  There  might  be 
little  briefs  and  sermon  listings,  as  if 
people  didn’t  know  what  time  their 
mass  was.  Editors  should  realize  that 
religion,  like  politics,  is  one  of  the  most 
interesting  topics  of  all.” 

McManus  did  note  that  some  news¬ 
papers  are  improving  their  religion 
coverage.  And  he  said  he  is  grateful 
that  50  newspapers  (mostly  small  to 
mid-sized,  with  a  total  circulation  of 
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Editor  drops  recycled  Doonesbury 
strips  to  avoid  Universal  court  suit 

By  M.L.  Stein 


The  Great  Doonesbury  War  is  over 
at  the  San  Diego  Tribune,  with  editor 
Neil  Morgan  deciding  that  a  retreat  is  in 
the  best  interests  of  the  newspaper's 
readers. 

It  all  began  in  late  February  when  the 
Tribune  started  rerunning  “Doones¬ 
bury"  comic  strips  of  1970,  when  Garry 
Trudeau  first  began  syndicating  them. 
Trudeau  took  a  sabbatical  in  January, 
ending  distribution  of  “Doonesbury” 
to  726  newspapers  by  Universal  Press 
Syndicate. 

When  the  Tribune  began  recycling 
the  series  featuring  an  early  day  B.D. 
and  Zonker,  Universal  President  John 
McMeel  cried  foul  and  threatened  legal 


action  against  the  paper. 

“Lawyers  were  waving  writs... when 
we  decided  the  Tribune  and  its  readers 
might  win  the  battle  and  lose  the  war," 
Morgan  wrote  in  a  March  7  column. 
Morgan  explained  that  Universal  has 
the  right  to  cancel  contracts  and  that 
Tribune  readers  might  be  deprived  of 
“Doonesbury”  when  Trudeau  resumes 
the  strip  in  1984,  “as  Mr.  McMeel  in¬ 
sists  he  will." 

The  editor  told  Editor  &  Publisher 
the  paper  had  been  advised  by  its  attor¬ 
ney  that  it  had  a  legal  right  to  rerun  the 
strip. 

Universal  disagreed.  Besides, 
McMeel  said,  Trudeau  is  embarrassed 
by  his  early  cartoons  and  that  a  new 
Doonesbury  will  appear  in  the  new 


series.  Readers  would  be  confused  at 
reading  the  old  comic  series  and  then 
having  a  new  one  next  year,  McMeel 
contended. 

Quipped  Morgan,  “Trudeau  is  not  so 
embarrassed  (by  the  early  strips)  as  to 
forgo  royalties  from  reprints  of  early 
Doonesbury  books.” 

But,  in  any  event,  the  Tribune  drop¬ 
ped  the  old  “Doonesbury”  after  a 
week. 

In  his  column,  Morgan  quoted 
McMeel  as  saying,  “You've  had  your 
fun.  Let’s  don’t  go  to  court  and  get 
mad.” 

Morgan  replied,  “Mad  with  Doones¬ 
bury?  Unthinkable.  We  were  looking 
forward  to  enjoying  his  company,  even 
on  a  San  Diego  witness  stand.  Just  get 
back  to  that  strip,  Mr.  Trudeau,  as  soon 
as  the  spirit  moves.  Tribune  readers 
will  welcome  you,  and  Mr.  McMeel  has 
written  us  a  letter  assuring  Tribune 
readers  that  Doonesbury  will  be  ours.” 


Columnist  Michael  J.  McManus  at  his  Stamford,  Ct.  home. 


Religion 
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over  2  million)  have  agreed  to  run 
“Ethics  &  Religion,”  which  includes 
news,  analysis  and  commentary.  One 
of  the  main  reasons  why  these  papers 
and  their  readers  like  the  column  is  be¬ 
cause  McManus — who  is  a  layperson — 
discusses  religion  as  it  relates  to  the 
“real”  world. 

“1  see  my  job  as  attempting  to  call  on 
the  highest  ideals  of  Judeo-Christian 
faith  and  demanding  accountability,” 
McManus  said.  “1  discuss  how  these 
standards  can  be  implemented  in  a 
practical  way.” 

“1  don't  write  about  a  problem  un¬ 
less  1  can  suggest  an  answer,  and  1  take 
on  some  of  the  toughest  issues  facing 
America  ranging  from  divorce  and 
crime  to  unemployment  and  central 
city  decline,”  he  stated.  And,  if  possi¬ 
ble,  McManus  provides  an  address  for 
readers  to  obtain  further  information 
on  a  particular  column  subject. 

Subjects  have  included  what  the 
Catholic  Church  is  doing  to  prevent  di¬ 
vorces;  how  a  steel  executive  increased 
employee  productivity  and  reduced 
absenteeism  by  “living  his  faith  at 
work”;  how  an  inner  city  Dallas 
church,  faced  with  a  loss  of  parishion¬ 
ers  to  the  suburbs,  revitalized  itself 
with  a  program  to  feed  the  poor;  and  the 
response  of  American  Christians  to  last 
year’s  massacre  of  Palestinians  by  the 
“so-called  ‘Christian’  Phalangists.” 

McManus,  who  uses  Biblical  pas¬ 
sages  “where  appropriate”  but  not  all 
the  time,  is  willing  to  occasionally  criti¬ 
cize  organized  religion  in  the  column. 

The  column,  usually  published  on 
Saturday,  has  been  the  partial  spur  for 


the  creation  of  religion  sections  by 
some  newspapers.  McManus  said  that 
the  Warren,  Oh.  Tribune  Chronicle 
more  than  tripled  its  Saturday  ad 
lineage  (despite  being  in  an  economi¬ 
cally  depressed  area)  by  starting  a  reli¬ 
gion  section  and  running  more  com¬ 
munity  news.  One  newspaper  is  run¬ 
ning  “Ethics  &  Religion”  on  its  Op-Ed 
page. 

The  Duke  University  graduate  con¬ 
ceived  the  idea  for  the  column  when  his 
Connecticut  pastor  asked  the  con¬ 
gregation  one  day,  “What  are  you 
doing  to  serve  the  Lord?”  McManus 
contended,  however,  that  he  is  “not 
proselytzing”  in  “Ethics  &  Religion.” 
“I  hope  people  can’t  tell  my  denomina¬ 
tion  from  the  column,  although 
obviously  I’m  a  Christian,”  he  said. 
“There  is  no  conflict  between  the  de¬ 
nominations  on  the  basics:  the  shared 
beliefs  of  the  importance  of  the  indi¬ 


vidual  and  the  need  to  promote  love, 
forgiveness  and  reconciliation.” 

The  self-syndicating  McManus 
works  religiously  in  another  sense — 80 
to  100  hours  a  week  researching,  writ¬ 
ing  and  promoting  “Ethics  &  Religion” 
and  “The  Northern  Perspective” 
(which  also  uses  a  problem-solving 
orientation  in  its  coverage  of  Northeast 
and  Midwest-related  issues).  His  wife 
and  three  children  help  with  billing, 
putting  stamps  on  envelopes,  etc. 
McManus,  who  works  out  of  his  home 
(85  Halliwell  Dr.,  Stamford,  Ct.  06902, 
203-357-1114),  said  he  spends  $600- 
$700  a  month  on  phone  bills  and  clears 
about  $30,000  a  year — less  than  he 
could  earn  with  otherjobs.  When  asked 
if  all  this  effort  is  worth  it,  McManus 
replied,  “Oh  gosh,  yes.” 

“I  get  letters  all  the  time  from  people 
who  say,  ‘You  give  me  hope  every 
week,”’  said  the  columnist. 
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COMPUTERS  I  MONEY 

. I - 

COMPUTERS  &  YOU — a  weekly  column  tor  the  |  "MORE  FOR  YOUR  MONEY''--A  proven  weekly 
general  reader.  Completely  camera-ready,  In-  column  to  meet  your  need  for  money  saving 
formation,  free  samples:  208  Lincoln  Av,  i  consumer  news.  Samples.  Mike  LeFan,  1802  S 
Rockville  MD  20850.  !  13th,  Temple  TX  76501. 

_ GENERAL _ !  MOVIE  REVIEWS 

EDITORS — Here  is  that  unique,  new  feature'  MOVIE  REVIEWS,  interviews  with  photos  of 
idea  you  have  been  looking  for-fun  and  educa- :  celebrities  and  national  political  figures.  Inter- 
tional.  For  sample  and  details-New  World  i  national  Photo  News,  Box  2405,  West  Palm 
Press,  PO  Box  28931,  San  Diego  CA  92128.  Beach  FL  33402;  (305)  793-3424. 


MOTORCYCLES — Upbeat  weekly  column  cov- 1 
ers  safety,  touring,  fix-it  tips,  industry  news, 
events,  buyer  advice  and  more.  Sample.  Pat , 
Faherty,  260  Rock  Creek  Mesa  Rd,  (Colorado  ^ 
Springs  CO  80906. 

OVER  100  comics,  panels,  puzzles,  kid  fea-  j 
tures,  short  stories  and  various  features  tol 
choose  from.  For  selected  information  write  ‘ 
Dickson-Bennett,  1324  N  3rd.  St  Joseph  MO 
64501.  (816)  279-9315.  i 

PUZZLES,  cartoons,  columns;  features  galore. 
Big  catalog  $3.  credited  to  order.  Dickson, 
1^00  Western  69e,  Gardena  CA  90248. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572 _ 

POLITICAL  COLUMNS 

LIBERTARIAN-CONSERVATIVE  EDITORIALS 
for  weekly  newspapers,  tailored  to  locality.  Pro 
‘  Editing,  Box  2544,  Warner  Robins  GA  31099. 


"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises, ; 
(Falstaff),  1114  Ave.  of  the  Americas,  New 
York  NY  10036,  (212)  354-4445.  1 

"Senior  Clinic."  Specialist  treatsmedical  prob- ! 
lems  past  middle  life.  Warm,  Witty,  Authora- 
tive.  Samples.  HFM  Enterprises  IN(;.  (Falstaff) 
1114  Avenue  of  The  Americas,  New  York  NY 
10036,  (212)  354-4445. 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan-  j 
ning,  tax,  partnership,  loan,  depreciation,  in-  ' 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert  ; 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS  ' 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033;  i 
(609)  795-6026. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER  j 

On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- ! 
60(39.  j 

Appraisals,  Mergers,  Sales.  ' 

No  Charge  (or  Consultation.  i 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White  I 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly  < 
newspapers  in  the  country.  Before  you  consider  I 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871  ' 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course.  ^ 

ED  0  MEYER,  Licensed  Broker-Appraisals- 1 
Consultation-Sales.  Suite  lOl-E,  300  Wl 
Franklin  St,  Richmond  VA  23220.  (804)  643-  j 
7816  or  266-1522. 


BEST  PUZZLES  and  word  games  tor  less.  LA 
Features,  2396  Coolidge  Way,  Rancho  Cordova 
CA  95670. 

PUZZLES,  cartoons,  columns;  features  galore. 
Write  and  see.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 

_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
447,  Rochester  NY  14618,  (716)  271-6230. 


20  MILLION  affluent  amateur  golfers  have 
been  badly  neglected  and  are  anxious  to  read 
and  learn  more  about  their  favorite  sport.  Buck 
Patterson's  successful  weekly  column, 
directed  to  amateur  golfers,  will  bring  these 
readers  to  your  sports  page.  Free  information  & 
sample  columns:  G.Z.  PATTEN,  PO  Box  95, 
Signal  MT.  TN  37377. _ 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

Brokers  You  Can  Trust 
I  Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

'  PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall _ (205)  566-7198 

BROKERS  and  CONSULTANTS 
j  for  the  purchase  and  sale  of 

‘  WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
j  (202)  NAtional  8-1133 

j  Confidential  Negotiations  and  Appraisals 
I  MEDIA  ACQUISITIONS  AND  MERGERS 
I  A  Division  of 

I  Graphic  Management  Associates,  Inc 
I  11  Mam  St,  Southboro  MA  01772 
I  (617)481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 

598-0931,  day  or  night. _ 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

:  PO  Box  2277,  Montclair  CA  91763 

I  (714)626-6440 


BE  YOUR  OWN  BOSS,  small,  established 
weekly  in  Oregon's  Willamette  Valley.  Ideal  for  , 

I  couple.  $55,000.  terms.  Box  5431,  Editor  & 

I  Publisher. 

'  CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144.  1 
Editor  &  Publisher.  , 

1  CALIFORNIA  COAST — Santa  Barbara  County 
25  year  old  community  weekly,  college  town. 

'  20,000  distribution.  Profitable.  Only  paper  in 
i  town  and  carries  legals.  Gross  350M .  Best  offer 
!  and  terms.  Box  5467,  Editor  &  Publisher. 

I  FREE  WEEKLY  NEWSPAPER  ! 

■  22  thousand  carrier  delivered  in  good  metro 
I  area  grossing  half  million  with  better  than  17 

Ear  cent  net.  Complete  information  to  qualified 
uyer.  Ed.  0  Meyer,  Broker.  Suite  lOl-E,  300 
W  Franklin  St,  Richmond  VA  23220.  | 

48%  INTEREST  in  37,000 -t-  midwestern  daily 
grossing  over  $6  million.  Real  opportunity  to  ' 
select  buyer.  Contact:  Peter  McAdams.  %Alton 
j  Telegraph.  PO  Box  278,  Alton  IL  62002.  j 

:  INDIANA  ; 

i  Excellent  buy  in  small  rural  weekly.  Present  net  i 
will  service  debt  and  provide  living.  $145,000  ■ 

.  includes  building.  I 

Weekly  in  lively  city  of  2700.  Great  potential  ; 
$148,000  includes  building. 

$65,000  buys  paper  in  good  community  of 
I  1 100  in  Northwest  Indiana.  ' 

1  IOWA 

j  One  of  State's  better  and  larger  weeklies.  Prize 
!  winner,  county  seat,  $580,000  gross, 
i  $175,000  down. 

{  4200  Circulation  weekly  and  central  shop. 

!  good  profit  structure,  $495,000.  ' 

ILLINOIS  I 

i  Weekly  and  Job  shop  doing  125.000  gross  in 
good  community.  $115,000 
I  Shopper  serving  rural  county  doing  over 
$200,000.  You  name  terms. 

We  have  other  newspapers  in 
Illinois  and  Wisconsin. 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(309)  879-2412 _ (217)  784-4736 

RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis. 
Tremendous  growth  potential.  Established  5 
years.  Gross  240,000  plus.  (217)  223-0205 
I  SUCCESSFUL  suburban  weeky.  Zone  5.  Prime 
,  I  market,  no  debts,  grossing  $125K.  Box  5404. 

Editor  &  Publisher. _ 

ADJUDICATED  California  mountain  weekly,  ex- 
i  cellent  grovuth  in  1982,  grossing  $142,000. 
$105,000,  terms.  Box  5480,  Editor  &  Pub- 

I  lisher. _ 

THREE  WEEKLIES  in  Zone  3;  "grass  roots " 

1  communities.  Over  150  years  of  publication; 
j  grossing  over  $800,000.  Box  3957,  Editor  & 

I  i  Publisher. _ 

1  2  WEEKLIES  in  Zone  3.  Gross  revenues 
I  $425,000.  Attractive  terms,  including  low 
,  down  and  long-term  financing.  Complete 
equipment  including  press.  New  store  open¬ 
ings  planned.  Group  owner  consolidating  op- 

i  erations.  Call  (415)  344-4212. _ 

I  WEEKLY  GROUP  in  Zone  9  grossing  $80,000. 
i  Excellent  potential  in  beautiful  area  for  mom 
!  and  pop  team.  Box  5036,  Editor  &  Publisher. 

;  NEWSPAPERS  WANTED 

NON-DAILY  newspaper.  $250,000  to 
$750,000  in  advertising/circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference -better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C. 
Brunswick  OH  44212;  (216)  225-7440 

CIRCULATION  RESULTS 
Guaranteed  quality  orders  are  provided  by  Cir¬ 
culation  Climbers  through  our  own  phone  staff. 
We  pay  for  the  sales  staff,  telephones  and  fasci- 
lities.  You  only  pay  for  the  RESULTS!  Call  col¬ 
lect,  (617)438-7922. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

I  ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop- 
'  ment  and  establishing  in-house  programs.  Ciall 
(703)  955-2638. 

!  EXPERT  TELEPHONE  SALES  TRAINING  to  in- 
I  crease  order  per  hour  ratio.  Call  THE 
I  TRAININGWORKS,  (212)372-7021 


_ PERSONALS _ 

!  FIRST  AMENDMENT  T-SHIRTS  (white  on  ma¬ 
roon)  in  sizes  S,  M,  L,  XL,  1(X)%  cotton.  $7,70 
I  each  including  postage,  or  write  for  free  cata¬ 
logue  of  designs  from  Bach  to  Biohazard,  from 
I  Mathematics  to  Miranda.  Outer  Products. 

!  Dept.  A,  Box  88.  Lafayette  Hill  PA  19444. 

I  SHOPPING  GUIDES 

\  WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
'  for  a  check  Up.  EstilCradick,950Parkwood  Dr. 
i  Dunedin  FL  33528;  (813)  733*1678. 


;  Circulation  Climbers  can  make  you  an  offer  you 
can't  refuse.  We  can  demonstrate  that  our  tele- 
I  marketing  department  is  the  best!  We  will  offer 
your  daily  or  weekly  newspaper  10  free  starts  to 
prove  the  quality  of  our  sales.  This  is  a  limited 
offer.  Don't  wait!  Call  collect.  James  Scutellaro 
(617)438-7922. 

'  PROFESSIONAL  TELEPHONE  subscription 
'  sales  services.  Pay  only  for  results!  Ken  Gage  & 
I  Associates.  (512)  224-6672. 

I  MARKETING  & 

i  READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
,  competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base 
We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  )ust 
:  how  profitable,  productive  and  affordable  re- 
I  search  can  be.  (iail  our  Director  of  Newspaper 
Research.  Jack  Brodbeck  collect,  at  (3115) 
746-3335. _ 

;  NEWSPAPER  DESIGN 

GREAT  NEWSPAPERS 
I  BY  DESIGN 

I  R-E  Design  is  committed  to  making  and  keep- 
I  ing  the  newspaper  a  vital,  exciting  product  in 
today's  and  tomorrow’s  world.  Total  redesign, 
projects  and  workshops.  PO  Box  2486.  Salt 
,  Lake  City  UT  84110. 

I  EQUIPMENT  &  SUPPLIES 

!  CAMERA  &  DARKROOM 

!  CHEMCO  Newspager  II  cameras  complete  with 
I  darkroom  and  drill  system  Both  units  less  than 
4  years  old.  Both  units  for  $36,500.  Contact 
;  Frank  (602)  267-9519. 

!  SQUeeze  Lenses,  new  and  trade  ins.  .  . 

Manufacturer  Specialists  since  1968 
New,  super  designs  surpass  all 
'  VARIABLE  OR  FIXED,  2  to  25% 

1  CK  Optical  (213)372-0372 

Box  1067.  Redondo  Beach  CA  90278 

j  COMPOSING  ROOM 

AKI  Keyboard  perforators.  4  PCI80's.  4 
rcilOO's  and  spare  parts.  Call  Ernie  Foito, 
Post  Publishing  Co;  (203)  333-0161,  exten¬ 
sion  245. 
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COMPUTER  SOFTWARE 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer  , 
software  for  advertising  scheduling,  billing.  | 
collections  and  sales  management.  Especially  I 
designed  for  weeklies.  Includes  features  usual¬ 
ly  found  on  $100,000  systems.  Electronic  run 
sheet,  automatic  ad  scheduling,  aging,  sales 
reports,  reminder  notices  to  slow-pays.  Runson 
most  computers,  including  Apple  and  CP/M 
machines.  Software  $3500.  Complete  single 
and  multi-user  computer  systems.installation 
and  training  also  available.  Free  brochures. 
Sunlight  Software.  Box  5553.  Mill  Valley  CA 
94942;  (415)  383-4500. 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
tor  sample  reports.  Publisher  Control  Systems. 
223  West  5th  St,  Shawano  Wl  54166.  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 

PAID  CIRCULATION  AND  BILLING  SOFT¬ 
WARE 

designed  for  small  to  medium  newspapers  and 
shoppers.  Feasible  for  500  to  30.000  +  cir¬ 
culation.  Single  or  multi-paper,  subscriber/ 
nonsubscriber,  lst/2nd/3rd  class  mailings  with 
1-4  up  labels  and  optional  SCF  and  bundle 
markers.  Multiple  rates,  auto  renewal  notices, 
or  cancellation,  non-subscriber  status  changes 
on  your  cutoff  dates.  Prints  billings  with  1st 
and  2nd  notices  using  optional  billing  address. 
Postal,  distribution  and  financial  statistics- 
much  more.  Complete  system  for  $4000.  You 
buy  TRS80  Mod-Ill  hardware  locally.  Software 
only  $1195.  Gridley  Herald,  distributor  (or 
AMICO  Software.  I’O  Box  68,  Gridley  CA 
95948.  (916)  846-3661. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


SHERIDAN  72P  INSERTER 

12  MS  HEADS  WFITH  DOUBLE  DELIVERY 
OUTSTANDIIYG  COST  SAVINGS 
AVAIIABLE  IMMEDIATEL  Y 
EXCELLENT  CONDITION 
INSTALLATION  AND  OPERATIONAL 
TRAINING  PROVIDED 
GUARANTEED  PFREORM.ANCF 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

1 1  MAIN  STREET 
SOUTHBORO.  MA  01772 
(617)  481-8562 


COMPLETELY  REBUILT  Sheridan  MS  and  HH 
hoppers  factory  guaranteed. 

Sheridan  48  P  Inserter  with  MS  heads. 
Sheridan  24  P  Inserter  with  handfly  table. 

New  sijare  parts  for  Sheridan  Inserter, 

Folded  Edge  First  Delivery  System  for  Sheridan 
Inserters. 

Sheridan  72  P  and  48  P  hopper  loaders. 
Muller  227  and  227  E  Inserters. 

Muller  321  Counter  Stackers. 

Custom-Bilt  Quarter  Folders  and  Rotary  Trim¬ 
mers. 

Kansa  Inserter  with  four  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard 

IDAB  Shrink  Wrap 

Ferag  H-500  and  HS-80  Counter  Stackers- 
factory  rebuilt. 

Sta-Hi  251  and  257  Counter  Stackers. 

Sta-Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyors.  Bottom  Wraps  and 
Pacers. 

Signode  ML2EE  and  MLN2A  Tying  Machines. 
Yale  and  C&D  pallet  jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vices  also  provided.  WANTED  TO  BUY:  MAIL- 
ROOM  EQUIPMENT  AND  COMPLETE  MAIL- 
ROOM  SYSTEMS. 

Reply  to  Graphic  Management  Associates, 
Inc.,  11  Mam  St..  Southboro  MA  01772. 


;  KW  WIRE  TYERS  I 

1  Call  Bob  Terry  [  i 

!  Los  Angeles  Times  (213)972-51681- 

KANSA  4  Station  Inserter  installed  in  your  ^  . 
plant  $17,000.  Excellent  condition  and  avail-  '  ' 
able  immediately.  Graphic  Management  i 
Associates,  (617)  481-8562.  i  ' 

■  24-P  &  48-P  SHERIDAN  stuffers  for  sale.  Re-  i 
furbished  and  installed  in  your  plant.  Guaran-  I 
I  teed  production,  Other  services  offered:  Take-  ! 

;  down,  moving,  erecting,  start-ups,  training  per-  j 
I  sonnelon set-upandoperatingprocedureonall  ! 

I  Sheridan  or  Harris  stuffing  equipment.  Jimmy  ' 

R  Fox,  Mail  Room  Consultant,  Houston  TX 
I  (713)468-5827.  I 

'  24-P  &  48-P  SHERIDAN  stuffers  for  sale.  Re-  ; 
furbished  and  installed  in  your  plant.  Guaran-  j 
teed  production.  Other  services  offered:  Take- 
,  down,  moving,  erecting,  start-ups,  training  per-  , 

I  sonnelon  set-up  and  operating  procedure  on  all  i 
‘  Sheridan  or  Harris  stuffing  equipment.  JIMMY  i 
R.  FOX,  MAIL  ROOM  CONSULTANT,  HOUS- 
i  TON  TX,  (713)  468-5827.  | 

USED  CHESHIRE  MACHINE 

MODEL  525/539  ' 

Call  (216)  951-2792  1 

FERAG  conveying  systems,  2  forwarding  sta-  | 
tions,  2  delivery  stations,  like  new.  We  will  i 
sell  part  or  all.  i 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090  i 
(312)  459-9700  Telex  20-6766  I 

FOR  SALE.  MULLER-MARTINI  EM-10  insert- 
ing  machine.  Overhauled  by  Muller-Martinl  in  ! 
1979.  Has  very  low  hours.  Like  new  condition.  I 
Price,  $35.0(j0.  Box  5094,  Editor  &  Pub-  1 
lisher. 

_ i 

GOOD  RECONDITIONED  Cheshire  and  Mag-  ' 

1  nacraft  labeling  machines  with  single  and  mul-  ! 

tiwide  label  heads  and  quarter  folders.  Call  { 
j  Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 

AVAILABLE  JUNE,  1983.  (Canadian  funds). 
All  machines  have  spare  parts  kits  and  paper 
tape  readers.  Will  split  or  sell  separately.  All 
under  Compugraphic  sendee  contract,  in  good 
working  order.  All  open  to  offers. 

Advantage  I,  $18, COO:  Universal  Videosetter, 
16  fonts,  $19,000;  Videosetter  II,  1  font, 
$10,000;  2  Unified  Composers,  $3500  each; 
UniScan  OCR,  $10,000;  1  MDT,  $3500; 
2961/HS,  $2500;  Compuwriter  Junior, 
$3500.  Phone  Mike  Abbott;  (604)  273-1571. 

AM  TYPESETTERS.  CompSet  500,  $3500; 
510,  $4500;  500/504,  $4750;  510/504, 
$5500;  3510/504,  $7500;  4510/504, 
$9000;  CompEdit  5810,  $13,900;  5900, 
$20,000.  WSI,  (216)  729-2858, 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CornpuWriter  is  not 
obsolete  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata  CA  95521 

707-822-7079 _ 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  Martin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vi  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  LIrbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  ^4",  45  V2". 

Fincor  motor  and  controls. 

Harris  V-15A  add-on  units,  1977. 

Harris  V-25,  V4  and  W  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975, 

Color  King  presses  and  units. 

Harris  V-25.  4  units.  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC.  INC 


NEWSPRINT 

1 

30  LB  NEWSPRINT  ROLLS  all  sizes  ' 

BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704  , 

(714)556-7130  I 

PHOTOTYPESETTING 

CASH  FOR  ' 

MARK  I,  IV,  V  PACESETTERS  j 

LINOTRON  202-CG8600 
(614)  846-7025 

COMP  IV  B  HR  TG,  4  year,  $5500;  Comp  IV  8 
HR,  2Vi  year.  $6100;  Comp  88  LR.  TG,  Part 
Kit,  $49(J0;  Comp  IV  A,  LR,  2  strips.  $3250; 
Guaranteed.  Bob  Weber.  (216)  831-0480. 

EDIT  7770  II  HR,  Autokern,  $13,500;  Edit 
770011  HR,  RevE,  $11,000;  Edit  7500  II  LR 
Preview,  2strip,  $13,900;  Edit 7300,  5strips, 
$7000.  Guaranteed.  Bob  Weber,  (216)  831- 

0480. _ 

IF  YOU  FIND  that  any  of  the  equipment  adver¬ 
tised  in  this  column  has  already  been  sold  or  is 
no  longer  available,  call  us.  We  sell  recon¬ 
ditioned  phototypesetters,  fully  guaranteed. 
GRAPH-X,  Inc.,  17  Bucknell  Ct..  Bethlehem 
PA  18015.  (215)  867-2002. 


LINOTRON  606,  $55,000;  Harris  2220  Mark 
up  Terminal,  $11,000;  Harris  2200  Mark  up 
Terminal,  $6500.  Bob  Weber,  (216)  831- 
0480. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS  I 

THE  DAVID  JOHN  COMPANY  I 

AM  Varityper,  Autologic.  Compugraphic.  ! 
EEText,  IBM,  Itek,  Mergenthaler.  VGC 
"Sell  for  the  most,  buy  for  the  least"  ! 
7%  Commission 

All  Equipment  Guaranteed,  (216)  562-3750  j 

TWO  2414  Videosetters,  Unified  Composer,  in  ' 
good  condition.  Any  reasonable  offer.  Contact  I 
Glen  Cornwall  (907)456-6661. 

TYPESETTERS.  Unisetter  HR,  $6950;  LR.  I 
5450;  Unified  Composer,  $3250;  Uniterm,  i 
$1250;  Mark  IV,  $4000;  MDT  350,  $3150; 
8"  FDR,  $1500;  Itek  430 Camera.  $4000;  CG  1 
DEK  with  Tape  Punch,  $1750,  MDR,  $1450;  1 
Computape  II.  $1500.  WSI,  (216)  729-2858.  j 

USED  TYPESETTING  EQUIPMENT  , 

Cameras . Platemakers 

'  Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be-  ! 
tween  individuals.  ! 

Bob  Weber,  (216)  831-0480 


_ PLATEMAKING _ 

LETTERFLEX  III  jplatemaking  system,  com¬ 
plete,  low  usage,  $9000;  3M  Pyrofax  system, 
used  only  for  phonebook  work,  $19,500.  Con¬ 
tact  Frank  (602)  267-9519. 

PRESS  CONVERSIONS 

GOSS  MARK  I  8,  22^4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  V4  A  80,  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82,  4  2:1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  ^4,  6  Goss  auto¬ 
pasters,  20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  ^4  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E34th  St,  Cleveland  OH;  (216)883- 
8724. 

I  UK  factory  phone  011-44-772-797050. 


INLINE  CUSTOM  Bill  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 

HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  22^4".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units,  2  Butlers.  Oven,  chill 
rolls,  1972. 

5  unit  Harris  V22,  RBI  folder 
7  unit  Community,  2  folders.  1975 
Goss  Suburban  1000  series.  4  units. 

Goss  Metro,  6  units- 1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  22^4",  4  units,  2:1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  22^^  with  reel 
A-80. 

4  unit  Goss  Community  (grease) 

Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 

and  Butlers. 


BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


j  GOSS  URBANITE,  4  units  and  5  units 
Urbanite  3  color  units,  add-on  units 
I  Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
!  SC  Community,  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
'  V25,  4  units,  1978 

:  V15A,  6  units,  1978 

j  V15A,  3  units,  1971 
I  V15A  and  V25  add-on  units 
I  JFI,  JF4,  JFIO,  JF25  Folders 
I  News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
I  Atlanta  GA 

I  (404)  458-9351  Telex  700563 

j  GOSS  MARK  I,  A-80.  22  ^4"  Cutoff 
'  7  units— Digital  Pasters 

6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 
,  GOSS  MARK  I,  A-82,  23  9/16"  Cutoff 
'  23  units— Digital  Pasters 

i  4  Superimposed  Double  Half  Decks 
j  4  Single  Half  Decks 
I  5  Double  3:2  Folders 

GOSS  MARK  II,  A-82,  23  9/16”  Cutoff 
1  2  units,  60°— Full  Digital  Pasters 

I  GOSS  MARK  I.  A-88,  23  9/16"  Cutoff 
30  units — Digital  Pasters 
[  5  3-Position  Color  Cylinders 

5  Double  2:1  Folders 

i  Double  and  single  Goss  portable  color  foun- 
I  tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system  pre¬ 
sently  on  a  Goss  Mark  V. 
j  Hurletron  SCR  drive  with  50  HP  DC  motors. 
No.  330  Portable  Idab  Stacker  with  card  reader 
and  programmer,  excellent  condition. 

'  One  Sheridan  48P 
Hoe  Colormatic 

8  units  available,  1966  (22  ^4"  cutoff) 

1  1  single  3:2  folder,  double  upper  formers 

I  Skip  Slitter,  Fully  Automatic  Reels 
'  G.E.  Unit  Drive  and  Controls 

■  Offered  Exclusively  by: 

i  INLAND  NEWSPAPER  MACHINERY  CORP 
i  105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 

I  (913)  492-9050  Telex  4-2362 

'  GOSS  COMMUNITY  3  unit  press,  1974,  for 
'  sale  immediately  by  owner.  Box  5414,  Editors. 

I  Publisher. 

2Tw^~CUT0FrHEAfsiT?Ri^ 

Harris  N 1200.  21  Va"  cutoff  by  40V7"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
j  Overly  14  foot  2  pass  dryer  chills  (New  1981). 

1  Excellent  press  for  square  tab  and  HeatSet 
I  circular. 

Harris  845,  8  units  (New,  approximately 
j  1981),  2  folders.  Angle  Bar  Nest  with  bay  win- 
{dow,  4  Butler  pasters  (1800  FPM  data  mat 
j  controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
1 60090,  (312)  459-9700.  Telex  20-6766. 

I _ 

'  GOSS  METRO  4/C  unit  with  auto  paster.  Must 
j  sell  immediately.  Lynn  Thomas,  (313)  921- 
4560. 


EDITOR  &  PUBLISHER  for  March  19,  1983 


EQUIPMENT  &  SUPPLIES 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  W-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  tor  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CHESHIRE  and  Phillipsburg  any  condition 
Call  collect  Herb  (201)  289-7900.  AMS,  129C 
Central  Av,  Hillside  NJ  07205. 


'IB  condition.  JOURNALISM.  Assistant  professor,  tenure-  MAGAZINE  FACULTY  OPENING  starting  fall 
^'900.  AMS,  1290  track,  to  teach  photojournalism  and  adverbs-  ■  1983.  The  University  of  Kansas  School  of  Jour- 

'U5.  Ing.  Other  courses  available  depending  upon  |  nalismseeksanassistantorassociateprofessor 

-  interest  and  expertise.  PhD  preferred  in  jour-  i  for  a  tenure-track  vacancy  in  the  magazine 

I  nalism,  mass  communication  (print  emphasis)  |  sequence.  Applicants  must  have  professional 


HELP 

WANTED 


or  related  area.  At  least  3  years  of  professional 
experience.  Evidence  of  teaching  effective¬ 
ness,  scholarly/creative  activity  required.  Pre¬ 
ference  to  person  with  student  publication  ex¬ 


experience  as  a  magazine  staff  member.  The 
pawn  selected  should  be  qualified  to  teach  an 
introductory  survey  course  in  magazine  journal¬ 
ism,  magazine  production  and  layout,  and 


perlence.  Salary  negotiable.  Attractive  benefits  magazine  article  writing,  and  other  journalism 
package.  Application,  vita  and  three  letters  of  courses.  Master's  degree  a  minimum.  Docto- 
reference  no  later  than  April  15, 1983to;  John  rateandsuccessfulteachingexperienceprefer- 


ADMINISTRATIVE 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  liKe  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

4-UNIT  Web  leader  press,  2V2  years  old,  very 
good,  can  be  seen  running.  Ideal  weekly  news¬ 
paper  press.  Also  T/A  cross-over  available. 
Sone  (306)  682-2561. 

3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 

1  unit  Community  Oil  Bath  add-on 
Urbanite  add-on  units  and  folders 

4  to  6  unit  V15A  with  JF15  folder,  1975/76 
Harris  V15A  add-on  units,  1975/76 

2  or  3  unit  News  King  with  KJ4,  reconditioned 
4  unit  News  King  with  KJ6,  reconditioned 

6  unit  News  King  with  KJ8  and  upper  former 
New  King  add-on  units 
Baldwin  104  Count-O-Veyor 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


ADMINISTRATIVE 


IS  LOOKING  FOR 
SALES  REPS 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organi- 
zabon.  \)(/e  re  Newspaper  Systems,  Inc.,  industry  veterans  aggres¬ 
sively  expanding  in  the  Advertising,  Business  and  Circulation  com¬ 
puter  systems  market. 

Applicants  must  have  at  least  five  years  of  experience  selling  com¬ 
puter  systems  or  other  high-technology  products  to  newspapers. 
Preference  will  be  given  to  self-starters  with  a  record  of  superior 
sales  performance  and  knowledge  of  accounting,  data  processing 
and  newspaper  management. 

If  a  competitive  salary,  excellent  commissions,  and  opportunities 
for  growth  appeal  to  you,  please  fonrvard  your  resume  in  confi¬ 
dence  to: 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


ror  our  n^nxey  mraiiation  price.  H.  Boyd,  Search  Committee  Chairperson,  De-  red.  Appointment  bMins  August  15,  1983. 

partment  of  Communication,  Indiana  State  Apply  by  April  15  to:  fiofessorCalderM.  Pick- 
1  ooo-ir,  '  University,  Terre  Haute  IN  47809.  AA/EOE.  ett,SchoolofJournalism,200FlintHall,Um- 

ronfii  ofiiQ  versity  of  Kansas.  Lawrence  KS  ^045.  An 

(2Ub)  053-2519  I  I  _  equal  opportunity/affirmative  action  employer. 


'  -  !  ONEREGULARFULL-TIMEpositionwithspe- 

ADMINISTRATIVE  i  ADMINISTRATIVE  1  f'ajty  i"  Public  relations  and  one  temporary 

i-oioer,  oneeter,  »34,5UU.  (415)  8/3  2b4U.  ■  ■  .  i  i-  !  full-time  position  with  specialty  in  newswriting 

-  I  editing,  available  ^ptember  1983.  Must 

keep  abreast  of  scholarly  and  professional  de- 
■  .  ■  ■  — — -3  velopments  and  incorporate  into  teaching. 

^  (  If  Earned  doctorate  preferred  for  regular  full-time 

k  Nr^  >./]  position  but  ABD's  are  invited  to  apply.  Mas- 

\  k  I  lA  ter's  degree  in  journalism  or  mass  communica- 

X  \  \1  tions  and  four  years  experience  in  professional 

\\  REPS  media  required  for  temporary  full-time  posi- 

\\  ^  tion.  Teaching  experience  helpful.  Rank  and 

y  ^  salary  dependent  upon  qualifications.  Send  re- 

I  J  J  some  to:  Dr.  Mark  Popovich,  Chairman,  De- 

—  y  partment  of  Journalism.  Ball  State  University, 

'  Muncie  IN  47306.  Applications  must  be  post- 

_.  .  marked  by  April  15,  1983. 

Find  a  new  level  of  professional  challenge  in  our  dynamic  organi-  Bgi,  state  University  Practices  Equal  Oppor- 

zabon.  \)Me  re  Newspaper  Systems,  Inc.,  industry  veterans  aggres-  tunity  in  Education  and  Employment. 

sively  expanding  in  the  Advertising,  Business  and  Circulation  com-  _ 

puter  systems  market.  THE  WILLIAM  ALLEN  WHITE  SCHOOL  OF 

JOURNALISM  seeks  an  assistant  professor  in 
/Applicants  must  have  at  least  five  years  of  experience  selling  com-  the  news-editorial  sequence.  This  is  a  tenure 

puter  systems  or  other  high-technology  products  to  newspapers.  track  position.  Duties:  teach  professional  skills 

Preference  will  be  given  to  self-starters  with  a  record  of  superior  courses  at  the  undergraduate  and  graduate 

sales  performance  and  knowledge  of  accounting,  data  processing  levels.  Curses  will  be  selected  from  reporting, 

and  newspaper  management.  editing  and  production.  Duties  would  in¬ 

clude  competence  in  specialized  courses  such 

If  a  competitive  salary,  excellent  commissions,  and  opportunities 

for  growth  appeal  to  you.  please  forward  your  resume  in  confi-  service  also  are  included  ,n  duties 

dence  to.  Professional  newspaper  experience  and  a  mas¬ 

ter’s  degree  are  required.  Preferred  qualifica- 
Newspaper  SyStemSf  Inc.  tk>ns:  teaching  experience.  PhD  or  equivalent 

Attention:  Personnel  g'Sree.  newsroom  supervisor  experience. 

5701  Slauson  Avenue  Suite  100  S®"''  resume,  three  to  five  published  writing 

^  on«n  samples  and  the  names  of  three  references  to: 

Culver  City,  California  90230  Chair  of  Search  Committee.  Flint 

NSI  is  an  equal  ODDOrtunitv  emolover  Hall,  University  of  Kansas,  Lawrence  KS 

Lenexa:  Kanas  662 15  I  — 66045.  Application  deadline:  April  8,  1983 

(913)  4Q?-Q0*in  TpIpk  -  — - -  ,  Starting  date:  August  16,  1983.  An  equal 

1913)  _ ArAnFUir  !  ACAnPUir  ■  opportunlty/affirmabve  action  employer. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe,  _ _  l  - _  :  uunuaiv'g  TTMiurpgiTv  . - 

Scott,  Goss  and  Wood  presses,  offset  or  letter  MEMPHIS  STATE  University  anticipates  full-  I  COMMUNICATION  AND  BROADCAST/ 


press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 

WE'VE  MOVED 

Please  note  our  new  address  and  telephone 
number. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)458-9351  Telex  700563 


time,  tenure-track  opening  (all. 


PRINT — Assistant  professorship  in  an  interde- 


zine  option  director  with  minimum  three  years  partmental  concentration  in  communication 


plication  for  two  faculty  positions  in  the  Depart¬ 
ment  of  Journalism  and  Broadcasting  for  fall. 
1983.  One  position  requires  master's  degree 


professional  experience  in  magazine  writing,  offered  by  the  Departments  of  English  and  ,  ^  ;  .  .'Jj:  teachina  ex¬ 

citing  and  production.  PhD  or  ABD  required.  JourcHsm  and  of  S^h  and  Drama.  Dual-  “p2?|elrj n  Sted  puK^Late  ^om 
Teach  full  range  of  undergraduate  magazine  |  ideations:  PhD  or  MA  with  extensive  teaching  doctwate  and  knowledge 


classes  and  classes  in  new  MA  program.  Rank  experience  m  speech  communication  and  of  Dhotooraohv  nreferred  Duties  include 
and  salary  competitive.  Send  vita  by  April  1  to:  broadcast/print  journalism.  Applicant  must  I  ,earhino  of  underoraduate  courses  soon 
Dr.  Gerald  Stone,  chairman;  Journalism  De-  have  strong  commitment  to  liberal  arts  educa-  1  s^ip  of  Texas  FlIh  SchTC 


partment;  Memphis  State  University;  Memphis  tion  and  undergraduate  teaching.  The  position 

TN  38152.  MSU  urges  applications  from  qual-  will  require  teaching  a  wide  range  of  courses 

ified  minorities  and  women.  within  the  interdepartmental  major,  including  j  ouster's  degree  and  at  least  five  years'  print 

JOURNALISM-  Assistant  orofessorshio  in  orint  basic  courses  in  ^oadcastingand  film,  journ^  j  experience.  Earned  doctorate  and  at  least  three 

JUUKINALIbM.  Assistant  proressorsmp  in  print  ,50,  gpd  speech  communication.  The  appli-  ..oerlence  in  hioher  education  orefer- 

journalism  theory  and  practice.  Beginning  cant select^willsuoenrise a develooinc  intern  /“fs  experience  in  nigner  education  prerer 

qentemher  1983  Master's  renuired  PhD  nre-  caniseieciTO  win  supervise  a  oeveioping  intern  Duties  include  teaching  of  undergraduate 

bepiemoer  1933.  Master  s  r^uireo,  r-nupre  program.  Nine  months  salary  negotiable.  courses  in  orint  seouence  and  advisine  dailv 

(erred  and  media  experience.  Send  resumes  to:  h.n,,nus  frinoe  benefits  and  oooortunitv  (or  m  P'''’'  sequence  ana  aovising  oaiiy 

Richard  F  Hi»snn  ^nartment  of  Iniirnalism  uenerous  tringe  oenetits  ano  opjwnumty  lor  campus  newspaper.  Rank  and  salary  tor  both 

Kicnara  t-.  rtixson.  Department  01  journalism  summer  (five-weeks  and  evening  teaching  for  oositions  commensurate  with  oualifications 

and  Mass  Media,  School  of  Communication,  additional  remuneration  Quarter  svstem  runs  Positions  commensurate  wnn  quaiiiicat  ons 

Information  and  Librarv  Studies  Rubrers  Uni-  Joonionai  remuneration,  uuarter  system  runs  gnd  experience.  Please  send  letter  of  applica- 

mrormaiion,  ana  uiorapi  siuaiK,  duigers  uni  September  to  Thanksgiving  and  January  curriculum  vitae  transermts  and  three 

versity.  New  Brunswick  NJ  08903.  thrnuoh  Mav  with  classesfnur  davs  a  week  5V'"'-uium  vitae,  transcripts,  ana  tnrre 

- r -  yirougn  May,  witn  classes  rour  aays  a  wmk  recent  letters  of  recommendation  by  April  1 1 , 

GRADUATE  ASSISTANTSHIPS  for  1983-84.  ano je'efeP“s  by  March  31,  1983  J9g3  jq.  pf  Robert  W.  Wakefield,  Chairman, 

MS,  EdD  in  Mass  Communication.  $2300-  *?■  ‘^i.^®'!®/'’''^®'  Chairman,  Department  of  search  Committee,  PO  Box  23866,  TWU  Sta- 
$4600  stipend  for  9  months.  Out-of-state  tui-  *'0"-  Benton  TX  76204.  TWU  is  an  equal 

tion  greatly  reduced.  Deadline  May  31.  Write  GA  31207.  An  Equal  Opportunity/Aftirmative  opportunity,  affirmative  action  employer. 

Dr.  Marian  Nelson,  School  of  Journalism/  Employer. 

Broadcasting,  Oklahoma  State  University,  -  - 

Stillwater  OK  74078.  Affirmative  Action/EEO 


nave  sirong  commiimeni  lo  "“'ai^arrs  eauca-  ,  5,  ^i^h  School  Press  Associa¬ 

tion  and  undergraduate  teaching.  The  position  1  gpg  coordination  of  advertising  for  depart- 
*'«^i  POPfses  publications.  Second  position  requires 

within  the  interdepiartmental  major,  including  |  piaster's  decree  and  at  least  five  vears'  orint 


YALE  electric  clamp  truck  including  charger,  cmnin„p, 
40(X)  pound  capacity.  100  hours.  Excellent  P  ' 


Information,  and  Library  Studies,  Rutgers  Uni- 
versity.  New  Brunswick  NJ  08903. _ 

GRADUATE  ASSISTANTSHIPS  for  1983-84. 
MS,  EdD  in  Mass  Communication.  $2300- 


additional  remuneration.  Quarter  system  runs 
from  ^ptember  to  Thanksgiving  and  January 
through  May,  with  classes  four  days  a  week. 
Send  vita  and  references  by  March  31,  1983 
to:  ()r.  Gerre  Price,  Chairman,  Department  of 


,  affirmative  action  employer. 


condition.  $14,0 
4560. 


.  Len  Thomas  (313)  921- 


HARRIS  845 

4  unit  press,  RBC  2,  half  folder,  230  HP,  6  | 
position  roll  stand.  New  1975.  Available  im-  i 
mediately.  $450,000. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


WANTED  TO  BUY 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 

MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


HAVE  WE  GOT 
SALESPEOPLE  FOR  YOU! 

They’ve  got  great  newspaper  contacts. 
They're  thoroughly  versed  in  the  latest  tech¬ 
nology.  They  know  how  to  design  a  system 
that  works  best  for  their  client.  And,  because 
they  know  and  care  about  their  clients,  they 
know  when  existing  equipment  should  be 
Implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  these  peo¬ 
ple?  They  read  EDITOR  &  PUBLISHER!  We 
speak  their  language. 

If  you're  on  the  lookout  for  good  salespeople, 
give  us  a  call.  We'll  get  your  message  across! 
EtP  Classifieds 
(212)  752-7050 


APPLICATION  DEADLINE  EXTENDED  I 

MANAGER-STUDENT  PUBLICATIONS  I  THE  UNIVERSITY  OF  TENNESSEE.  KNOXVILLE  H 

The  Student  Publications  Department  is  an  auxiliary  function  located  in  the  Student  Activities 
Department.  The  department's  program  includes  publication  of  a  daily  student  newspaper,  a  quarterly 
literary  magazine  and  a  yearbook;  special  publication  projects  and  services;  and  the  applied  exten 
Sion  of  journalistic  instruction.  The  departmental  budget  exceeds  S500.000  annually  The  Manager  of 
Student  Publications  reports  to  the  Dean  of  Student  Activities. 

The  Manager  is  responsible  for  the  day-to-day  operations  of  the  department;  recruitment  and 
development  of  staff;  department  budget  and  periodic  evaluation;  and  supervision  and  coordination 
of  production  and  advertising. 

Candidates  should  possess  a  graduate  degree  in  Journalism  or  Communications,  demonstrable 
management  skills;  business,  advertising  and  marketing  competence,  and  experience  in  budget 
preparation  and  administration.  Commitment  to  the  educational  development  of  students  is  also  re¬ 
quired. 

The  annual  salary  will  be  commensurate  with  the  successful  candidate's  education  and  ex 
perience.  Position  available  July  1. 1983 

Letter  of  application,  resume  of  education  and  experience,  plus  three  work-related  letters  of 
reference  should  be  sent  by  April  15, 1982  to; 

Bert  E  Sams.  Chairperson 
Student  Publications  Search  Committee 
Suite  413.  Student  Services  Building 
The  University  of  Tennessee.  Knoxville 
Knoxville.  Tennessee  37996-0248 

The  University  of  Tennessee  is  an  Equal  Opportunity/Affirmative  Action  Employer 


EDITOR  &  PUBLISHER  for  March  19,  1983 


T 


HELP  WANTED 


Assistant  Professor,  tenure  track,  to  teach 
photojournalism  and  advertising.  Other 
courses  available  depending  upon  interest  and 
expertise.  PhD  preferred  in  journalism,  mass 
communication  (print  emphasis)  or  related 
area.  At  least  three  years  professional  experi¬ 
ence.  Evidence  of  teaching  effectiveness, 
scholarly/creative  activity  required.  Preference 
to  person  with  student  publication  experience. 
Salaiy  negotiable.  Attractive  benefits  package. 
Application,  vita  and  three  letters  of  reference 
no  later  than  April  15,  1983:  John  H.  Boyd, 
Search  Committee  Chairperson,  Department  of 
Communications,  Indiana  State  University, 
Terre  Haute  IN  47809.  AA/EOE. 

COLUMBIA  UNIVERSITY  will  have  a  one-year 
opening  in  September  for  a  top-notch  person  to 
teach  basic  reporting,  advise  on  masters  pro¬ 
jects  and  work  in  television  field  production. 
Reply  to  Professor  J.  Serrin,  Appointments 
Committee,  Columbia  School  of  journalism. 
New  York  NY  10027. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


i  GENERAL  MANAGER/SALES  DIRECTOR 
.  Weekly  newspaper  in  Delray  Beach,  Florida  is 
I  looking  for  an  aggressive  general  manager  with 
strong  advertising  sales  and  circulation  experi- 
I  ence.  The  News  Journal  isan  established  news- 
I  paper  in  a  rapidly  growing  area  with  strong  com- 
I  petition.  If  you  are  looking  (or  a  challenge, 
opportunity,  lots  of  work  and  also  to  live  in  a 
highly  desirable  location,  send  your  resume 
I  and  salary  requirements  to:  Palm  Beach  News- 
j  papers  Inc,  Personnel  Department,  PO  Drawer 
j  T,  West  Palm  Beach  FL  33402. 

'  PUBLISHER  of  Queens  new  bi-weekly  com- 
<  munity  publication  (started  lOM  jumped  to 
40M  ^ess  run)  wants  to  go  weekly  seeks  part¬ 
ner.  Check  our  potential.  Community  News, 

:  (212)  729-8323. 

i  MID-SIZED  Zone  2  daily  has  outstanding 
i  opportunity  for  ambitious  individual  who  can 
!  make  significant  contributions.  Position  re¬ 
quires  experience  in  accounting  management 
and  personnel  supervision,  financial  analysis, 
budgeting  and  an  understanding  of  business 
computer  systems.  Prefer  candidate  with 
I  strong  educational  background  and  impressive 
:  industrial  record.  Excellent  starting  salary  and 
outstanding  benefit  program.  Send  salary  re¬ 
quirements  and  resume  to  Box  5416,  Editor  & 
;  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  group  of  Illinois 
weekly  newspapers  and  commercial  printing 
plant,  must  have  proven  administrative  back¬ 
ground,  the  ability  to  lead  staff  and  develop 
sales.  Knowledge  of  Web  and  sheet  fed  printing 
essential  along  with  weekly  newspaper  experi¬ 
ence.  Bright  future  for  right  individual.  Send 
resume  to  Box  5470,  Editor  &  Publisher. 

IDAHO  STATE  UNIVERSITY  invites  nomina- 
tions  and  applications  for  an  energetic  and 
creative  individual  to  serve  as  the  Director  of 
the  Office  of  Information  Services.  Familiarity 
with  and  expertise  in  the  areas  of  print  and 
electronic  media,  video  and  slide  presenta¬ 
tions.  public  relations,  photography  and  print¬ 
ing  are  desirable  traits.  The  Director  is  ex¬ 
pected  to  take  an  active  role  in  the  development 
of  all  office  projects.  The  individual  must  de¬ 
monstrate  evidence  of  planning  and  organiza¬ 
tional  skills. 

The  salary  is  based  upon  qualifications  (mini¬ 
mum  of  bachelor's  degree  in  a  related  field)  and 
experience.  Prior  experience  of  five  years  is 
considered  essential.  Interested  persons 
should  send  a  letter  of  application;  a  current 
curriculum  vitae;  and  the  names,  addresses 
and  telephone  numbers  of  five  references,,  by 
March  28.  1983  to: 

Dr.  Clifford  M.  Trump 
Vice  President  tor  Administration 
Campus  Box  8044 

Idaho  State  University 
Pocatello  ID  83209 

AN  EQUAL  OPPORTUNITY/AFFIRMATIVE  AC¬ 
TION  EMPLOYER. 


One  of  the  top  10  east  coast  newspapers  located  in  sub¬ 
urban  community  has  ideal  opportunity  for  Human  Re¬ 
sources  Professional  with  experience  in  identification, 
selection,  training  and  development  of  high  capacity 
managers  which  includes  implementation  of  sophisti¬ 
cated  performance  appraisal  and  career  development 
plan.  Salary  to  mid  $40K’s  plus  excellent  company  be¬ 
nefits  package.  If  qualified  send  resume  to: 

Box  5464,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  (M/F) 


MARKETING  DIRECTOR  for  12,000- 
clrculatlon  Zone  9  daily.  Responsible  for  adver-  j 
Using  and  circulation  sales.  Special  emphasis  ; 
on  establishing  direction  and  training  for  sales 
staff.  Modern,  quality  newspaper  with  excel-  I 
lent  people.  Beautiful  area.  We  are  very  good.  | 
but  we  want  to  be  even  better.  Letter,  resume, 
references,  salary  requirements  in  confidence  | 
to  Box  5454,  Editor  &  Publisher. 


NEWS  DIRECTOR 

Network  affiliate.  Number  1  in  a  100 -t  market  \ 
size  in  coastal  state  needs  strong  administra-  I 
tor,  someone  that  can  motivate  and  organize 
and  has  strong  commitment  to  quality  journal-  . 
ism,  and  is  "hands-on."  Forward  resume, 
statement  of  news  philosophy,  and  salary  his¬ 
tory  to  Box  5451,  Editor  &  Publisher. 


VICE  PRESIDENT  I 

MARKETING  &  SALES  I 

One  of  the  country's  largest  and  most  technolo-  . 

gically  advanced  suburban  newspaper  groups 
(Zone  5)  seeks  a  vice  president  of  marketing  ; 
and  sales  to  join  its  corporate  staff.  i 

Qualified  applicants  must  have  5  years  of  I 
marketing  experience  acquired  in  a  competi¬ 
tive  market,  with  a  degree  in  marketing  or  a  ' 
closely  related  field  (advanced  degree  a  plus) 
Supervisory  experience  and  a  working  know¬ 
ledge  of  the  newspaper  industry  are  preferred.  | 
Excellent  oral  and  written  communication 
skills  are  essential  as  the  individual  chosen  | 
must  interact  with  all  organizational  levels  and  | 
operating  units  of  the  corporation.  | 

For  a  person  of  entrepreneurial  instincts,  com-  i 
petitiveness  and  imagination,  this  position  i 
offers  a  challenging  and  rewarding  experience 
on  the  cutting  edge  of  media,  technology  and 
marketing.  Please  send  a  detailed  resume  and  I 
salary  history  in  confidence  to  Box  5457,  Edi¬ 
tor  &  Publisher.  An  equal  opportunity/affirma-  | 
tive  action  employer.  : 


ADVERTISING 


E  &  P's  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Zone  3  daily  and  Sunday  newspaper  13,000 
circulation  with  TMC  needs  aggressive  strong 
motivating  shirt  sleeve  advertising  director. 
Will  manage  staff  of  4  in  display  and  3  in  classi¬ 
fied.  Person  needs  the  capability  to  generate 
sales  production  in  a  competitive  market. 
Chance  for  advancement  with  small  group  for 
right  individual.  Write  in  confidence,  including 
history  and  salary  requirements  to  John 
Ashcraft,  Monroe  Newspapers  Inc.,  PO  Box  70, 
Monroe  NC  28110. 

ADVERTISING  MANAGER-immediate  opening 
for  shirt-sleeved  sales-oriented  manager  in  ex¬ 
pandingweekly  group.  Call  Barry  Schiro;  (201) 
696-3000  or  send  resume  to:  Today  Newspap¬ 
ers,  1661  Rt  23,  Wayne  NJ  07470. 


NATIONAL  ADVERTISING  MANAGER 

Our  established  sales  division  in  the  top 
20  competitive  market  is  searching  for  an 
individual  with  an  in-depth  working  know¬ 
ledge  of  advertising  gained  in  a  broadcast 
or  print  environment  or  in  a  retail  or  adver¬ 
tising  agency  to  manage  the  sales,  servic¬ 
ing  and  administrative  operations  of  the 
national  advertising  department  to  include 
national  accounts,  semi-display  accounts, 
and  retail  food  accounts,  in  addition,  this 
person  must  possess  a  high  degree  of  in¬ 
terpersonal  communication  skills.  Good 
written  and  orai  skiils  are  also  needed,  we 
offer  an  exceptional  salary  and  benefits 
package.  Resumes  specifically  addressing 
qualifications,  experience  and  salary  ex¬ 
pectations  shouid  be  sent  to  Box  5472,  Edi¬ 
tor  &  Publisher. 

An  Equal  Opportunity  M/F  Employer 


I  HELP  WANTED 


I  ADVERTISING 


j  ASSISTANT  ADVERTISING  MANAGER 
Must  have  had  successful  major  account  re¬ 
sponsibility,  be  a  good  closer  and  now  want  the 
I  opportunity  to  exercise  leadership  by  helping 
others  to  achieve  success.  Competitive  market 
I  experience  helpful.  Excellent  compensation 
and  opportunity  for  advancement  with  the 
latest  suburban  weekly  group  In  Kansas  City 
M(J.  Call  Paul  Stanton,  Ad  Director,  Townsend 
Communications:  (816)  454-9660. 

ACCOUNT  EXECUTIVE  for  Display  Advertising 
Department  involves  outside  sales  of  display 
advertising.  Ability  to  deal  with  the  public,  able 
to  work  under  pressure  of  deadlines.  Previous 
sales  experience  with  a  daily  newspaper  prefer¬ 
red.  Salary  plus  commission.  Send  resume, 
Vero  Beach  Press-Journal,  PO  Box  1268,  Vero 
Beach  FL  32960,  Attention:  Sheila  Tuttle, 

ADVERTISING  DIRECTOR,  San  Diego,  Califor- 
nia  suburban  twice-weekly  newspaper  group 
{  seeking  top  flight  ad  manager  with  proven  re- 
(  cord  of  ad  management  success  in  a  competi- 
j  tive  market.  Exciting  challenge  for  hard- 
I  working  creative  newspaper  professional  with 
j  exceptional  sales  leadership  management  and 
marketing  skills.  Reply  toR.L.H.,  TO  Box878, 

*  Encinitas  CA  92024. 

I  ADVERTISING  SALESPERSON  needed  im- 
I  mediately.  Apply:  Allan  Evans,  Russell  Daily 
!  News,  Russell  KS  67665;  (913)  483-2116. 

CO-OP  ADVERTISING  MANAGER 
FOR  30 

NEW  YORK  TIMES 
SOUTHERN  NEWSPAPERS 
An  unusual  career  opportunity  for  a  man  or 
woman  to  direct  the  cooperative  advertising 
sales  programs  for  30  New  York  Times  fast 
growing  newspapers  in  7  Southern  states. 
Group  headquarters  based  in  new  highrise  in 
Atlanta  across  from  Lenox  Square  in  the  heart 
of  Buckhead.  Two-three  years  of  experience  as 
,  full  time  Co-Op  advertising  manager  essential. 
Must  have  experience  in  Co-Op  sales  training 
and  development  of  Co-Op  advertising  through 
sales  with  manufacture  and  distributor  repre¬ 
sentatives,  who  might  serve  as  references.  Ex¬ 
tensive  travel  required.  Excellent  fringe  be¬ 
nefits,  Salary  and  bonus  commensurate  with 
Co-Op  advertising  sales  experience.  Reply  to 
'  Judy  Shipman,  The  New  York  Times  Regional 
Newspapers  (jroup.  Box  408,  Lakeland  FL 
,  33802. 

;  THE  NEW  YORK  TIMES  COMPANY 
An  Equal  Opportunity  Employer 
M/F 

'  MAJOR  ACCOUNT/CO-OP 

.  This  TOP  lineage.  Zone  1,  pm  daily  needs  a 
,  TOP  person  for  the  TOP  spot  of,  .  .major 
I  account/co-op  coordinator. 

You're  looking  good  if  you  are  a  hard  worker  with 
3  to  5  years  of  successful  newspaper  sales  ex¬ 
perience,  major  account  contact  and  a  working 
;  knowledge  of  co-op. 

'  Please  send  resume  or  personal  sales  presenta- 
:  tion  to:  Don  Overman,  Assistant  Advertising 
Manager,  The  Telegraph,  60  Main  St,  Nashua 
NH  03061. 

NEW  JERSEY-ADVERTISING  DIRECTOR 
Well  established  twice  weekly  TMC  newspaper, 
needs  strong  manager  "to  run  the  show.'  Write 
Publisher,  PO  Box  1,  Leonia  NJ  07605. 

PUBLISHER/PRESIDENT 


Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
I  publishing/advertising  business?  Shopper  ex¬ 
perience?  Looking  for  a  challenge?  Media  con¬ 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto,  etc.  Reply  in 
confidence  to:  Greg  Vallone,  (213)  705-3138 
or  send  resume,  with  salary  history,  tO:  7906 
Jamieson  Ave,  Reseda  CA  91335. 

RETAIL  ADVERTISING  MANAGER-  Due  to 
advancement,  THE  FORUM,  an  upper  Midwest 
independent  Daily  and  Sunday  of  over  60,000 
circulation  has  an  opening  for  a  proven  sales 
oriented  retail  manager.  This  person  will  admi¬ 
nister  all  office  functions,  train,  motivate,  and 
supenrise  our  sales  staff.  Send  resume  and  sal¬ 
ary  requirements  in  confidence  to:  Advertising 
Director,  The  Forum,  Box  2020,  Fargo  ND 
58107. 

RETAIL  ADVERTISING  MANAGER 
Seeking  aggressive  individual  with  strong  man¬ 
agement  ability  for  small  Arizona  daily  (6  day), 
located  in  an  expanding  growth-market.  Offer¬ 
ing  approximately  $20,000  plus  excellent 
company  benefits.  Send  resume  and  salary  his¬ 
tory  to  Box  5483,  Editor  &  Publisher. 

SALES  DIRECTORS,  display/classified  for 
Southern  California  daily/weekly  group.  Im- 
I  mediate  opening.  Earnings  to  $40,000 
'  annually.  (213)  244-1139. 
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HELP  WANTED 

ADVERTISING 

ART/GRAPHICS 

CLASSIFIED  AD  MANAGER:  Sunbelt  Shopper, 
division  of  a  large  media  conglomerate  seeks  an 
aggressive,  creative.  Classified  Ad  Manager, 
with  a  minimum  two  years  management  experi¬ 
ence.  Administrative abilitiesa  must.  Excellent 
salary,  bonus,  and  benefit  program.  Send  re¬ 
sume  and  salary  history  to:  Alice  Kemper,  Tuc¬ 
son  Shopper,  2915  East  Speedway,  Tucson  AZ 
85716. 

ART  DIRECTOR 

230, 0(X)  West  (toast  daily  seeks  person  with 
newspaper  and  supenrisorial  experience  to  run 
lO-person  editorial  art  department. 

Must  understand  the  deadline  and  peculiarities 
of  a  newsroom;  be  able  to  work  effectively  with 
editors;  and  following  through  with  ideas.  Pre¬ 
fer  strength  in  design  and  layout  as  well  as  the 
use  of  color. 

CLASSIFIED 

OUTSIDE  SALES 

■LiAKlAr'CD 

An  Equal  Opportunity  Employer. 

Please  send  resume  and  salary  history  to  Box 
5446,  Editor  &  Publisher. 

MANAbtK 

Here's  an  excellent  opportunity  for  an  experi- 

CIRCULATION 

enced  Individual  to  train,  motivate,  lead  and 
develop  a  large  team  of  outside  salespeople  on 
the  San  Francisco  Chronicle  and  The  San  Fran¬ 
cisco  Examiner-in  one  of  the  world's  truly  great 
cities. 

Substantial  salary  plus  MBO. 

Generous  relocation  and  benefits  package. 

Please  call  or  send  resume  to:  Paul  K.  Phillips, 
Classified  Advertising  Manager.  San  Francisco 
Newspaper  Agency,  925  Mission  St,  San  Fran¬ 
cisco  CA  94103.  (415)  777-7415. 


DISPUY  ADVERTISING  MANAGER 
We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper,  the  2 1  st  largest  daily  in  the 
nation  and  one  of  the  fastest  growing  Sunday 
papers  in  the  United  States.  We  are  seeking  a 
proven  professional  to  take  full  responsibility 
for  directing  our  retail  and  general  depart¬ 
ments.  We  are  number  one  in  the  big  renaiss¬ 
ance  Buffalo  market  and  need  an  experienced 
leader  to  motivate  a  dedicated  sales  force. 
Must  be  strong  in  sales  management,  problem 
solving,  training  and  heavily  people  oriented. 
'You  will  be  joining  a  dedicated  team  of  profes¬ 
sionals  at  one  of  the  nation's  fine  newspapers. 
Excellent  pay,  benefit  plan,  MBO  incentives, 
and  working  conditions.  Western  New  York  is  a 
desirable  place  to  live  with  surprising  economic 
and  cultural  advantages.  All  replies  treated  as 
confidential.  Send  resume  to  Clyde  Pinson, 
Advertising  Director,  Buffalo  News,  Box  100, 
One  News  Plaza,  Buffalo  NY  14240. 

ART/GRAPHICS _ 

GRAPHIC  ARTIST/PRODUCTION  MANAGER 
Weeky  Jewish  newspaper.  Great  Neck.  Manage 
composing  room.  Design  ads.  Layout  and 
paste-up.  Familiar  with  Compugraphic  typeset¬ 
ting  equipment  plus  stat  camera.  4-5  days/ 
week.  Box  5474,  Editor  &  Publisher. 

THE  PHILADELPHIA  DAILY  NEWS  has  an  im- 
mediate  opening  for  an  editorial  artist.  We  are 
looking  for  someone  who  can  design  special 
sections,  draw  layouts,  and  produce  mechanic¬ 
al  art  (primarily  maps  and  charts).  An  ability  to 
create  spot  illustration  would  be  a  definite  plus. 
Send  resumes  and  samples  to:  Deborah  Lock, 
Graphics  Editor,  The  Philadelphia  Daily  News. 
4(Xj  N  Broad  St.  PO  Box  7788,  Philadelphia 
PA  19101. 


CIRCULATION 


CIRCaLATlON 

MANAGER 


San  Juan,  Puerto  Rico,  48,000 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fully 
knowledgeable  in  the  setting  up  of 
computer  processing,  proven 
organizational  ability,  experienced 
in  2nd  class  postal  and  BPA  reg¬ 
ulation.  A  shirt  sleeve  motivated 
aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to:  Pub¬ 
lisher,  Caribbean  Business,  Box 
6253,  Loiza  Sta.,  San  Juan,  Puerto 
Rico  00914. 


CIRCULATION  SALES  MANAGER  wanted  in 
Zone  4.  Should  have  good  working  knowledge 
of  all  aspects  of  circulation.  Good  promotion 
possibilities  with  large  group.  Excellent  sunny 
climate.  Box  5488,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  for  26,000  Sub- 
urban  Daily,  30,000  Sunday.  75,000  TMC 
product  in  competitive  metro  market.  Experi¬ 
ence  necessary  in  all  areas.  Send  resume  and 
salary  requirements  in  confidence  to:  Box 
5429,  Editor  &  Publisher. 

PHONE  ROOM  MANAGERS  expansion  in 
Zones  4  and  5  has  created  five  new  positions  for 
top  canidates.  Must  be  strong  in  trainingand  all 
other  phases  of  producing  orders.  Please  send 
resumes  with  references  to  Box  5388,  Editor  & 
Publisher. 

SEMI-RETIRED  circulation  manager  for  Zone  5 
daily.  30  carriers  and  5  motor  route  drivers  to 
supervise  plus  related  bookwork.  Ideal  spot  for 
pro  who  is  ready  to  slow  down.  Reply  to  Box 
5459,  Editor  &  Publisher. 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Hartford  courant,  a  Times-Mirror  Newspaper  and 
one  of  the  nation’s  most  respected  communications 
companies,  is  searching  for  a  bright  and  innovative 
executive  to  head  it's  Circuiation  Saies  and  Marketing 
DEPARTMENTS. 

The  individuai  we  seek  must  have  a  soiid  saies.  teie- 
marketing,  and  promotion  background;  must  possess 
strong  communications  skiiis;  and  must  be  abie  to 
pian  and  impiement  creative  consumer-oriented 
marketing  programs.  This  position  is  responsibiefora 
iarge  budget  and  staff,  and  is  a  key  part  of  a  progres¬ 
sive  CIRCULATION  management  team, 
we  offer  a  very  competitive  compensation  package, 
along  with  the  opportunity  for  professional  career 
advancement  in  both  the  newspaper  and  com¬ 
munications  business.  Send  resume  and  cover  letter. 
In  strict  confidence  to: 

Mike  DIMarla,  Circulation  Manager 
TIM  Hartford  Courant 
285  Broad  St.  Hartford  CT  06115 

An  Equal  Opportunity  Employer  > 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  Zone  5  chain  of 
weeklies.  Must  have  strong  promotional  and 
supervisory  skills.  Starting  salary  up  to  20M. 
Resume  to  Box  5475,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
6  day  a  week  PM  Knight  Ridder  newspaper 
needs  an  experienced  marketing  individual  to 
manage  our  home  delivery  departments.  Zone 
4  area.  Please  send  resume  and  salary  require¬ 
ments  to  Box  5489,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  12,500  daily 
and  two  weekly  Shoppers.  Must  have  strong 
promotional,  people,  and  organizational  skills. 
Send  resume  with  salan  requirements  to:  Pub¬ 
lisher,  Texas  City  Sun,  Box  2249,  Texas  City  TX 
77590. 


DATA  PROCESSING 


HELP  WANTED 


CIRCULATION 


COUNTRY  ROADMAN 

One  of  the  largest  newspapers  in  the  United 
I  States  needs  an  experienced  country  roadman. 

!  Must  know  wholesaler  distribution  and  single 
copy  sales  thoroughly.  Excellent  salary  and 
fringes.  Car  allowance.  Only  super-experienced 
people  need  apply. 

Call  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  Street 
New  York  NY  10002 
(212)  349-5000 

ENTRY-LEVEL  circulation  manager  for  small 
daily  in  nice  Zone  5  community.  Salary  and 
incentive  bonuses.  Our  job  involves  carriers 
I  and  motor  route  supervision  and  related  book- 
I  work.  Reply  to  Box  5458,  Editor  &  Publisher. 


DATA  PROCESSING 


DIRECTOR 

COMPUTER  SERVICES 

A  leader  in  the  communications  industry  located  in  a 
major  metropolitan  area  in  the  mid-Atlantic  is  seeking 
an  individual  experienced  in  the  planning  and  imple¬ 
mentation  of  computerized  information  systems  as  well 
as  process  control  functions  to  join  its  management 
team  as  the  director  of  computer  services. 
Responsibilities  will  involve  establishing  short  and 
long-range  plans  for  the  design,  implementation  and 
integration  of  both  production  and  business  systems 
development,  in  support  of  organizational  needs;  re¬ 
commending  hardware  use,  size  and  configuration  eva¬ 
luating  software  capacities  and  negotiating  contractual 
arrangements  for  the  lease/purchase  of  same;  and  man¬ 
aging  the  data  processing  function,  including  not  only 
systems  and  programming,  computer  operations  and 
data  entry,  but  also  technical  support  for  maintenance 
of  computer  hardware. 

In  order  to  qualify  for  the  position,  you  must  have  a 
minimum  of  10  years  of  progressive  supervisory/man¬ 
agerial  experience  in  data  processing  which  must  in¬ 
clude  the  management  of  multi-system  projects,  ap¬ 
plication  development  and  system  development.  Your 
prior  experience  must  also  demonstrate  an  overall  busi¬ 
ness  acumen  as  well  as  a  thorough  understanding  of  the 
publishing  industry’s  production  systems.  A  bacca¬ 
laureate  degree  in  computer  science  or  information  sys¬ 
tems,  or  its  equivalent,  is  required;  an  MBA  is  prefer¬ 
red.  In  addition,  comprehensive  knowledge  of  IBM 
4300  series,  HP  systems  and  interactive  on-line  systems 
is  also  necessary. 

We  offer  a  very  attractive  compensation  program  in¬ 
cluding  salary,  performance  related  bonus  and  compre¬ 
hensive  benefits  package.  Please  send  resume  in  confi¬ 
dence,  along  with  salary  history  to 

Box  5455,  Editor  &  Publisher. 


PROGRAMMER/ANALYST 
Software  company  selling  turnkey  business 
systems  to  the  newspaper  industry  is  seeking 
an  experienced  programmer/analyst  to  join  our 
group  of  professionals.  Cobol  or  Databus  ex¬ 
perience  preferred.  Please  send  resume  and 
salary  requirements  to:  Whalen  Computer  Ser¬ 
vices.  PO  Box  347,  Millbrook  NY  12545. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


SOUTHERN  medium  sized  daily  newspaper 
needs  experienced  editorial  writer.  Prefer  tradi¬ 
tional  and  conservative  orientation.  Send  full 
resume  and  clips  to  Box  5443,  Editor  &  Pub- 

lislw.  _ 

WIDE-AWAKE  entry  level  reporters,  feature  wri- 
ters,  photographers  and  copy  editors  for  aggres¬ 
sive  mid-sized  Texas  daily  which  is  rebuilding 
its  staff.  Write  Box  5460,  Editor  &  Publisher. 

SMALL  MIDWESTERN  WEEKLY— Resort  area- 
needs  editor  who  can  do  it  all.  Send  resume  to: 
MF,  620  W  10  Av  N.  Clear  Lake  lA  50428. 

THE  TAMPA  TRIBUNE  is  looking  for  an  energe- 
tic  news  professional  to  direct  the  newsgather¬ 
ing  of  about  15  reporters  and  photographers 
and  4  news  bureaus.  Management  experience 
is  preferred,  but  not  necessary  for  a  talented, 
proven  reporter.  Send  resume,  clips  to:  Bill 
Handy,  State  Editor.  PO  Box  191,  Tampa  FL 
33601. 
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HELP  WANTED 


ASSISTANT  METRO  EDITOR  i  f 

Metro  daily  in  Zone  1 ,  seeks  editor  to  run  large  i  y 
local  reporting  and  editing  staff.  Candidates  j  r 
should  be  top  local  editors  on  high  quality  i  c 
dailies.  Must  have  several  years  experience  and  I  I 
proven  skills  with  people  and  news.  Reply  to  ]  r 
Box  5296,  Editor  &  Publisher.  r 

_  '  I 

AGRIBUSINESSWRITERfortopstatepaperin  j  I 
a  top  farming  state.  Send  resume,  clips  and  - 
references  to:  Dick  Dilsaver,  Business/Farm  ,  ' 
Editor,  Wichita  Eagle-Beacon,  Box820,  Wichi-  ' 
taKS  67201.  !; 

ASSISTANT  CITY  EDITOR— The  Wilkes  Barre  !  ' 
Times  Leader  is  looking  for  a  new  assistant  city  I 
editor  who  will  be  able  to  turn  a  reporter  or  i  | 
stringer's  jumble  into  a  crisp,  readable  piece.  I  ! 
He  or  she  will  be  able  to  spot  holes  in  stories  | 
other  editors  have  missed,  won't  mind  working  i  - 
eveningsand  will  relish  teaching  inexperienced  , 
correspondents.  Salary  ranM  $20,000  +  .  j' 
Apply  to:  Richark  Connor,  Publisher,  The  ' 
Times  Leader,  15  North  Mam  St,  Wilkes  Barre  I 
PA  18771.  I 

UP-AND-COMING  EDITORS  '  i 

Able,  enthusiastic,  eager  for  chance  to  grow  on  j  I 
demanding  daily.  Small  paper  near  Big  Apple 
has  sophisticated  audience.  Convince  me  you 
can  cut  it.  Write  (please  don't  call):  Kim  Rei-  1 
land.  Managing  Editor,  Greenwich  Time,  20 
East  Elm  St,  Greenwich  CT  06830. _ 

MANAGING  EDITOR—  Rapidly  expanding 
national  financial  newspaper  dealing  in  the 
low-priced  OTC  stockmarket  needs  a  top-  t 
notcned  organized  person  experienced  in  all  ^ 
phases  of  newspaper  production.  Knowledge  of  : 
this  specialiazed  area  of  the  stock  market  (in-  i 
eluding  financial  contacts)  A  MUST!  Send  re-  ! 
sume,  clips  and  salary  requirements  to:  Gener¬ 
al  Manager,  OTC  Stock  Exchange,  Box  22043,  I 
Denver  CO. 

MANAGING  EDITOR  i 

We  are  seeking  an  experienced  managing  editor  i 
for  our  ^00  circulation  daily  newspaper.  We  I 
print  evenings  Monday-Friday  and  on  Sunday  i 
mornings.  We  have  9  people  in  our  newsroom 
and  front-end  system. 

Junction  City.  Kansas  is  120  miles  west  of 
Kansas  City  and  is  near  Milford  Lake  and  Fort 
Riley. 

Send  resume  or  call:  John  G.  Montgomery, 
Montgomery  Publications,  814  N  Washington 
St.  Junction  City  KS  66441 ;  (913)  762-5000.  . 

NEW  POSITION  ; 

Key  editor  opportunity  on  growing  Northeast  ; 
50,000  circulation  daily  newspaper.  Several  i 
new  projects  underway  requiring  top  editorial 
and  management  skills.  Progressive  company  1 
with  dedicated  staff.  Good  salary,  benefits,  liv-  j 
ing  area.  Super  professional  future  for  right, 
highly  qualified  person.  Write  in  confidence, 
include  salary  history.  Box  5479,  Editor  &  Pub¬ 
lisher. 


REPORTER 

For  the  Washington,  DC  bureau  of  a  daily  busi-  | 
ness  newspaper  covering  the  metals  industries. 
Must  have  3-5  years  experience  on  a  daily 
newspaper.  Aggressive  individual  with  fast  and 
fluid  writing  style  is  needed. 

Send  resume  and  salary  requirements  to.  Box 
YK,  11  West  37  Street,  New  York  NY  10018. 
Equal  Opportunity  Employer  M/F 


BUSINESS  WRITER 

Business  writer  for  Southern  California  daily,  i 
Four  or  five  years  experience  to  join  a  six-person 
and  growing  business  department  of  250,000  i 
circulation  daily.  Emphasis  on  aggressive  re-  I 
porting,  ability  to  develop  and  maintain  a  beat,  ' 
and  analytical  writing  style.  No  place  for  begin-  ^ 
ners.  Salary  commensurate  with  experience. 
The  Register,  PO  Box  1 1626,  Santa  Ana  CA  | 
92711. 


COPY  EDITOR— Experienced  rim  editor  j 
needed  for  number  2  copy  desk  position  on 
award-winning  afternoon  daily  in  the  heart  of 
the  Rockies.  Requires  strong  language  skills, 
speed,  news  judgment.  Send  confidential  re¬ 
sume,  salary  goal  and  recent  references  tO:  Box 
5444,  Editor  &  Publisher. 


CITY  EDITOR 

Here's  a  chance  to  join  one  of  the  best  news¬ 
papers  of  its  size  in  the  country.  I'm  looking  for 
a  strong  city  editor  to  be  my  second  in  com¬ 
mand  at  the  Kingsport  Times-News,  a  45,000 
circulation,  award  winning  trendsetter  in  upper 
east  Tennessee.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  excellent  reporting 
staff,  you'd  better  move  quickly.  The  success¬ 
ful  candidate  will  be  joining  a  newspaper  com¬ 
mitted  to  editorial  excellence  and  settling  for 
nothing  less  than  meeting  that  commitment. 
Send  resume,  work  samples,  salary  expecta¬ 
tions  to  Dennis  D.  Dible,  Managing  Editor, 
Kingsport  Times-News.  PO  Box  497,  Kingsport 
TN  37662. 


HELP  WANTED 


BUSINESS  WRITER/PUBLISIST  with  7-8  I 
years  experience  to  fill  an  important  com¬ 
munications  post  in  the  national  headquarters 
of  a  major  professional  service  organization. 
Must  have  good  people  skills  and  be  willing  to  j 
relocate  to  Cleveland.  Excellant  salary  and  be¬ 
nefits.  Send  resumes  to:  Harold  Wolfson, 
Rubenstein,  Wolfson  &  Co,  Inc,  220  E  42  St. 
New  York  NY  10017. 

BUSINESS  WRITER  for  Southern  California 
daily.  Four  or  five  year's  experience  to  join  a 
six-person-and-growing  business  department 
of  250,000  circulation  daily.  Emphasis  on 
aggressive  reporting,  ability  to  develop  and 
maintain  a  beat,  and  analytical  writing  style. 
No  place  for  beginners.  Salary  commensurate 
with  experience.  The  Register,  PO  Box  11626, 
Santa  Ana  CA  92711. 

INVESTIGATIVE  REPORTER 
Aggressive,  fair-minded  journalist  with  3-5 
years  of  solid  print  and/or  broadcast  news  ex¬ 
perience.  A  dedicated  professional  who  wades 
into  a  project  with  gusto.  Clock-watchers  need 
not  apply.  No  phone  calls.  Send  resume, 
videotapes  and/or  clips  and  sales  requirements 
to:  Scott  Parks,  Managing  editor,  WIS-TV, 
nil  Bull  St,  Columbia  SC  29202. 

IMMEDIATE  OPENING.  Reporter  for  nation's 
largest  daily  legal  newspaper.  Strong  back¬ 
ground  in  law  and  journalism  required.  Good 
pay  and  benefits.  Send  resume  and  clips  to: 
Editorial  Department,  Los  Angeles  Daily  Jour¬ 
nal,  210  S  Spring  St,  Los  Angeles  CA  90054. 

MANAGING  EDITOR— Zone  3  Monday  to 
Saturday  AM  of  46,000  circulation,  staff  of  50. 
Only  creative,  experienced  newspersons  with 
managerial  background  need  apply.  Send  re¬ 
sume  and  salary  requirements  to  Box  5412, 
Editor  &  Publisher. 

MANAGING  EDITOR  for  small  New  England 
daily.  Local  news  the  imperative.  Shirt  sleeve 
job.  Long  hours.  Demanding  editor.  Inadequ¬ 
ate  compensation.  Send  resume  and  copy  clips 
to:  Ted  Holmberg,  Pawtuxat  Valley  Daily  Times, 
1353  Main  St,  West  Warwick  Rl  02893. 

GENERAL  assignment  reporter  for  5-day  daily 
in  small  city  of  18,000  located  35  miles  east  of 
San  Antonio.  Experience  preferred  but  will  con- 
:  sider  recent  journalism  graduate.  Send  resume 
and  clips  to:  Bob  Thaxton,  Managing  Editor, 

;  The  Seguin  Gazette-Enterprise,  PO  Box  1200, 
Seguin  TX  78155. 


HELP  WANTED 


I  CITY  EDITOR:  If  you're  No.  2  on  the  city  desk 
and  stymied,  this  may  be  your  chance  to  be  No. 
1,  to  mold  an  eager  young  staff,  to  shape  the 
paper's  dedicated  local  coverage.  Immediate 
1  opening  on  The  Prince  George's  Journal 
I  (43,000  and  growing)  in  the  Washington  DC 
area  market.  We  compete  against  the  best. 
Must  have  3-5  years  on  the  city  desk  of  a  metro¬ 
politan  daily,  a  sense  of  graphics  as  well  as 
words,  a  desire  to  teach  writing  and  reporting. 
Must  be  aggressive  and  be  able  to  lead  young 
staff.  We  offer  excellent  benefits.  Send  resume 
and  letter  telling  us  what  you've  done  and  why 
you're  the  one  for  us  to:  Linda  Searing,  Manag¬ 
ing  Editor,  The  Prince  George's  Journal.  9426 
Annapolis  Rd,  Lanham  MD  20706. 

j  COPY  EDITOR:  All  around  desk  person  for 
I  10,(X)0  PM  daily.  One  years  experience  desir- 
:  able.  Send  work  samples  to:  Box  0,  Manchester 
!  Herald,  Manchester  CT  06040. 

i  EDITOR  SOUGHT forgrowingTennesseeweek- 
I  ly  paid  circulation  newspaper.  Must  be  confi¬ 
dent  and  skilled  at  meeting  the  public,  writing, 
managing  copy  flow,  managing  people,  layout 
and  all  aspects  of  honest  community  journal- 
I  ism.  Send  resume,  references,  clips,  salary  re- 
I  quirements  to  Box  5384,  Editor  &  Publisher. 

I  EDITOR  for  small  North  Carolina  daily.  Send 
1  resume,  references  and  salary  requirements  to 
I  Box  5468,  Editor  &  Publisher. 

'  EDITOR— New  business  monthly  start-up,  run 
show  from  beginning,  willing  to  take  the  risk 
now  to  reach  future  rewards.  Must  have  solid 
I  experience  so  as  to  edit,  write  and  direct  in 
j  general  business  management  subjects.  Send 
details  and  salary  requirements  to  Box  5487, 

1  Editor  &  Publisher. _ 

j  FEATURE  WRITER— Photographer,  3  years  ex- 
i  perience,  MA,  seeks  work  on  paper  in  South. 

1  Great  clips,  likes  controversy.  (312)  276- 

I  6098. _ 

I  FEATURES  EDITOR  for  major  metropolitan 
daily  Zone  1.  Bright,  aggressive,  creative  idea 
1  person  with  proven  track  record  on  a  daily. 

{  Strong  editing  talent  and  ability  to  work  with 
I  reporters  a  must.  Knowledge  of  layouts  and 
productions  a  plus.  Must  be  well  versed  in:  TV, 

I  movies,  pop  culture,  theatre,  food,  fashion. 
I  music,  travel,  etc.  Cover  letter,  resume  and 
I  work  samples  to  Box  5486,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li- 
;  mited.  Box  3658-J,  Lacey  WA  98503. 


Regional 

Managers 
Southeastern/Western 
(NEWS  INK) 

The  General  Printing  Ink  Division  of  Sun  Chemical  Cor¬ 
poration,  a  Fortune  500  company,  is  a  leader  in  the  graphic 
arts  industry  with  a  proven  growth  record.  The  exceptional 
growth  and  sales  performance  of  our  news  ink  division  has 
created  two  outstanding  managerial  opportunities  in  our 
western  and  southeastern  territories.  Based  in  Los 
Angeles  and  Atlanta  respectively,  these  positions  assume 
complete  sales  responsibility  for  their  assigned  region, 
and  will  direct  the  activities  of  four  sales  personnel.  This 
position  requires  60%  to  70%  travel.  Successful  candi¬ 
dates  shoulcl  have  aminimumof5-10  years  sales/manage¬ 
ment  experience  and  direct  knowledge  of  newspaper  pro¬ 
duction  and  the  industry  in  general.  Bachelor’s  degree  a 
plus. 

We  offer  an  excellent  salary  and  benefits  package.  Please 
send  your  resume  including  salary  requirements  and  his¬ 
tory  to:  MICHAEL  MYLETT 

SUN  CHEMICAL  CORPORATION 

G.P.I.  NEWS  INK  DIVISION 

631  Central  Avenue 
Carlstadt,  NJ  07072 


An  Equal 
Opportunity 
Employer  MIE 


HELP  WANTED 


I  EDITORIAL 


I  WANTED:  Small  newspaper  In  English- 
I  speaking  Carribbean  seeks  experienced,  take 
charge  male  or  female  reporter.  Send  resume 
and  salary  requirements  to  Box  5450,  Editor  & 

I  Publisher. 

SPORTS  COPY  EDITOR 
If  your  layouts  and  headlines  turn  on  the  sports 
I  fans,  and  your  editing  skills  are  aimed  at  the 
I  readers  rather  than  the  writers,  we'd  like  to  talk 
to  you  about  joining  our  award-winning  sports 
department.  Experience  is  a  must.  Show  us 
I  what  you've  done  and  what  you  want  to  do  with 
I  an  AM  sports  section.  Send  non-returnable 
j  clips,  resume,  list  of  references  and  current 
j  salary  in  first  letter  to:  Warren  Rogers,  Sports 
Editor,  The  Billings  Gazette,  PO  Box  2507, 
Billings  MT  59103.  EOE  M/F. 

1  SPORTS  EDITOR  for  southeast  daily.  Candi¬ 
date  must  have  proven  leadership,  writing,  and 
I  layout  skills.  This  individual  will  be  expected  to 
I  coach  and  motivate  an  award-winning  sports 
I  staff  to  even  greater  heights.  Send  resume, 
i  clips,  references  and  salary  requirements  to 
j  Box  5456,  Editor  &  Publisher. 

I  SPORTS  EDITOR —  Our  new  sports  editor  will 
know  how  to  produce  a  well-written,  well- 
reported  sports  section.  He  or  she  will  be  crea- 
I  tive  with  graphics  and  layouts  and  will  have  a 
'  vision  on  better  coverage  of  community  and 
I  recreational  sports.  Tell  us  what  the  sports  sec- 
{  tion  of  the  80's  will  be.  Salary  range 
I  $25,000  +  .  Apply  to:  Richard  Connor,  Pub¬ 
lisher,  The  Times  Leader,  15  North  Main  St, 

I  Wilkes  Barre  PA  18711. 

j  SMALL  SOUTHEASTERN  daily  seeks  aggres- 
'  sive  police  and  courts  reporter  immediately. 

[  Prefer  1  to  2  years  reporting  experience.  Send 
i  resume  and  news  clips  to  Box  5462,  Editor  & 
Publisher. 

_ FREELANCE _ 

FREELANCE  WRITERS  to  prepare  short  arti¬ 
cles  for  new  newsletter  mailed  to  editors,  pub¬ 
lishers,  business  communicators,  and  associa¬ 
tion  executives.  Subjects:  writing,  editing,  de¬ 
sign,  layout,  typesetting,  printing,  all  major 
areas  of  the  graphic  arts.  Send  resume  and 
clips:  Mr.  Carl  H .  Wurzer,  Centaur  &  Co.,  5097, 
j  1629  K  St.  NW,  Washington  DC  20006. 

j  WANTED:  Freelance  articles  sought  on  pock- 
j  etknife collection,  collectors,  lore.  Photosalso. 
j  Write  Box  5375,  Editor  &  Publisher. 

I _ JOB  LEADS _ 

I  NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates:  M  Stern- 
i  man,  68-38  Yellowstone.  Forest  Hills  NY 
;  11375. 


MARKETING 


TELEMARKETING  SALES  MANAGER 
Opportunity  awaits  the  person  who  has  the 
"hands-on"  skills  of  sales  management.  You 
will  have  a  staff  of  over  40  people,  and  full 
responsibility  for  the  entire  telemarketing  sales 
area.  You  will  need  to  have  a  minimum  of  5 
years  phone  sales/sales  management  experi¬ 
ence  coupled  with  a  knowledge  of  sales  plan¬ 
ning,  budgeting,  training,  and  front-end  sys¬ 
tems.  Work  for  this  m^or  newspaper  publisher 
in  beautiful  suburban  Zone  2.  Salary  and  bonus 
package  commensurate  with  experience.  We 
1  are  the  number  1  media  and  need  a  number  1 
per%n  to  help  us  keep  there.  If  you  have  the 
desire  to  succeed  and  motivation  to  make 
things  happen,  send  your  resume  in  confidence 
to  Box  5463,  Editor  &  Publisher. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show. "  Please  call  Dennis  Fearing. 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9,  Reseda  CA  91335. 


!  PHOTOGRAPHER 

I  EXPANDING,  QUALITY  Long  Island  weekly 
I  ^ks  talented,  aggressive  photographer.  Abil- 
I  ity  to  make  deadlines  a  must.  Opportunity  to 
I  work  with  award  winning  staff  on  a  publication 
j  that  values  quality  photographs.  Send  resume, 
references,  samples  to:  Phyllis  Stewart,  Editor, 
The  Sun,  Bridge  St,  Sag  Harbor  NY  1 1963. 

I  PHOTOGRAPHER— Highly  motivated,  experi- 
I  enced  photoiournalist  for  90,000  circulation 
I  daily.  Need  2  years  experience  in  color,  black 
I  and  white,  and  advanced  lighting  techniques. 

I  Send  resume  and  portfolio  to:  Jim  Mosley, 
I  Gazette  Telegraph,  PO  Box  1779,  Colorado 
,  Springs  CO  80901.  No  phone  calls. 


•  •  I  daily.  Need  2  years  experience  in  color,  black 

I  white,  and  advanced  lighting  techniques. 

I  Send  resume  and  portfolio  to:  Jim  Mosley, 
f  I  Gazette  Telegraph,  PO  Box  1779,  Colorado 

QTl VI •  ,  Springs  CO  80901.  No  phone  calls. 
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_ HELP  WANTED 


PHOTOJOURNAUSM 


GRADUATE  ASSISTANT  ! 

IN  PHOTOJOURNALISM  j 

Will  assist  in  Photojournalism  program  while  ' 
working  on  MA  In  Journalism.  Stipend  plus  tui- 
tioncredits.  1983-84academicyearandposs- 
ibly  beyond.  Photojournalism  experience  help-  . 
ful.  Apply  to  Dean  James  F  Scotton,  College  of  ' 
Journalism,  Marquette  University,  Milwaukee  i 
Wl  53233.  i 

An  Equal  Opportunity/Affirmative  Action  Em-  ! 
ployer.  ] 

-  i 

_ PRESSROOM _ 

WANTED:  EXPERIENCED  METRO  PRESS  ! 
FOREMAN.  Also  METRO  PRESS  OPERATORS 
with  Dotential  to  become  shift  foreman.  Zone  2. 
Send  resume  and  salary  requirements  to  Box  ! 
5491,  Editor  &  Publisher.  1 


PRODUCTION  :  "pSyandfmg^ 

munications, 

PRESS  MAINTENANCE  SUPERINTENDENT  1  28202. 

The  Hartford  Courant  is  looking  for  a  hands-on  | 
individual  to  manage  its  press  maintenance 
control  program.  This  individual  will  be  re-  I 
sponsible  for  implementing  a  press  mainte-  i 
nance  program  for  its;  2-8  Unit  Goss  Metro  •  RETAIL  SALE! 
Offset  Presses  1976  vintage,  1-8  Unit  Goss  '  paper  sales  fir 
Mark  II  Dilitho  Press  1964  vintage.  Each  press  ^  Newspaper  ad 
with  3;  2  folders.  This  position  will  supervise  |  tor  might  be  ( 
electricians  and  press  machinists-3  shifts.  The  papers:  their  f 
individual  must  have  proven  electrical  and  ’  Ditto  chain  sti 
mechanical  trouble-shooting  experience.  This  '  calling  on  cha 
position's  overall  responsibility  is  broad  and  |  good  common 
extensive  including  scheduling  and  coordina-  |  motivational  s 
tion,  in  proving  operations  and  reducing  down  |  and  business 
time,  analyzing  inventory  and  budgets,  etc.  The  Publisher, 

right  individual  should  have  at  least  7  years  I 
experience  with  Goss  Presses.  Excellent  salary  i 
and  benefits  program.  Send  resume  and  salary  ! 
history  in  confidenceto:  John  Hinze,  Technical  ; 

Services  Manager,  The  Hartford  Courant,  285  1  ■  W 

Broad  St,  Hartford  Ct  06115.  An  Equal  Oppor-  | 

tunity  Employer.  m  ■ 

-  WAI 

Quality  Control/Research  &  Development 
Opportunity  for  a  superior  manager  to  locate  in 
the  heart  of  the  Southwest  sun  belt.  You  will  be 
responsible  for  the  printed  quality  of  large 
newspaper  from  origin  to  publication  and  for 
multicolor  quality  from  selection  of  subject 
matter  to  processing  through  high  speed  pro¬ 
duction  printing  on  offset  and  letterpress.  [  COMMUNICA 
Assist  and  advise  the  production  administra-  '  dual  role  as  ji 
tion  staff  in  the  evaluation  and  justification  of  and  university 
new  equipment/technologies.  I  tor  &  Publishe 

Ten  years  electro/mechanical  experience  in 
newspaper  and/or  commercial  printing  produc- 
tion  with  a  working  knowledge  of  quality  control 
procedures/equipment.  Attractive  salary,  pen¬ 
sion  plan  and  excellent  benefits  program.  1  NEWSPAPER 
Interested  candidates  should  submit  a  resume  j  perience  in  C 
including  salary  history  and  complete  informa-  i  Management, 
tion  to:  and  Special  Bi 

John  Phillips  i  opportunity.  I 

Production  Director  problems.  Pie 

120  East  Van  Buren  '  Publisher. 

Phoenix,  Arizona  85004  - 

PUBLISHER-1 

PRODUCTION  MANAGER  for  commercial  b^ns^^oody^ 
printing  and  five-newspapers  combination  in  ’ 

NW  Pennsylvania.  Strong  management  skills  a  SOLID  PROFE 
must.Seekingexperienceinallphasesofoffset  degree 

printing(sheetandwebaplus),qualitycontrol,  team  I  nave 

|Ob  costing  and  state  of  the  art  composition,  newsroom  ant 
equipment.  Will  be  responsible  for  order  entry,  (^t  of  middle 
inventory,  tracking,  pricing  jobs,  and  supervis-  trative  post  as 
ing  30 prople  in  3  locations.  Salary  and  bonus,  weekly  daily 
Reply  Box  5490,  Editor  &  Publisher.  production  ci 

_  (919)  584^0: 

NEWSPRINT  MANAGER  Publisher. 

The  Denver  Post  is  looking  for  an  experienced 
newsprint  manager.  Major  areas  of  responsibil¬ 
ity  will  include  interfacing  with  suppliers  and  ' 

newsprint  carriers  on  all  phases  ot  newsprint 
operations,  supervision  of  the  warehouse  facili-  i  ^Pi  5" t 
ties  and  the  newsprint  handling  department,  (Jklahoma,  Ti 

maintenance  of  a  complete  newsprint  reporting  |  "“"S 
system  for  tracking  ot  all  operational  processes,  i  Don  R.  Wipf, 
and  management  of  newspaper  waste  systems.  I  — 

The  successful  candidate  will  possess  such  j  DEGREED,  et 
qualifications  as  a  degree  in  business,  printing  J!J8.  ° 

management,  warehouse  management  or  |  retail  o 
equivalent  experience  in  related  field;  a  mini-  ,  town  w  interr 
mum  of  four  years’  experience  in  warehouse  ,  J*" 
management,  newsprint  control,  and  transpor-  864-9481  es 

tation;  and  a  good  managerial  record  in  the 
supervision  of  personnel,  budgeting,  record  ( 

maintenance,  and  the  establishment  of  effec- 
five  working  relationships.  A  thorough  know- 
ledge  of  the  methods,  procedures  and  equip-  jg  gxn 
ment  used  in  the  warehousing  and  transporting  'piyj  pgni 
of  ne^^printi^s  essential.  ,  ^  boy' crews  an 

The  Denver  Post  offers  a  comprehensive  be-  ^  35  n,ana 

nefits  package;  salary  range  mid-30's.  In-  (g,  g,  pupiijh 
terested  candidates  should  submit  a  resume  | 
including  salary  history  to  Mr.  Peter  Pitz,  Op-  |  PROFESSIOl 
erations  Manager,  The  Denver  Post.  650  15th  !  3ll  Zon 
St. ,  Denver  CO  80202.  i  challeng 
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PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Modern  100, (X)0  daily  offset  newspaper  needs 
assistant  production  manager  who  can  be  ready 
to  step  into  the  top  job  in  12  to  18  months. 
Send  resume  to  Box  547 1 ,  Editor  &  Publisher. 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


PUBUC  RELATIONS  \ 

OUTSTANDING  PUBLIC  RELATIONS  COUN-  I 
SELOR  sought  for  key  position  in  medium-size,  I 
top-quality  public  relations  counseling  firm.  At  I 
least  10  years  experience  in  journalism  and  ' 
public  relations  required.  Accreditation  (APR)  I 
and  counseling  experience  desirable.  Excellent 
pay  and  fringe  benefits.  Write  Lawrimore  Com¬ 
munications,  119  W  8th  St,  Charlotte  NC 
28202. 


POSITIONS  WAtfTED 
CIRCULATION 


CIRCUUTION  MANAGER,  small  daily,  one 
man  department,  25  years  experience.  Avail¬ 
able.  Box  5440,  Editor  &  Publisher. 

CIRCULATOR 

Experienced,  able,  available. 

Box  5484,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER  for  leading  news¬ 
paper  sales  firm,  headquartered  in  New  York. 
Newspaper  ad  director  or  chain  store  ad  direc¬ 
tor  might  be  perfect.  Must  understand  news¬ 
papers:  their  problems/opportunities/thinking. 
Ditto  chain  stores.  Will  head  nationwide  stalf 
calling  on  chain  retailers  at  all  levels.  Must  be 
good  communicator  with  sales/organizational/ 
motivational  skills.  Send  resume  of  education 
and  business  exposure  to  Box  5449,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


COMMUNICATIONS  PROFESSIONAL  seeks 
dual  role  as  journalism-advertising  instructor 
and  university  PR/PA  director.  Box  5482,  Edi-  I 
for  &  Publisher. 

ADMINISTRATIVE  j 

NEWSPAPER  executive  with  20  years  plus  ex¬ 
perience  in  Circulation,  Marketing,  General 
Management.  Publishing  of  Dailies.  Weeklies 
and  Special  Business  Publications  seeking  new 
opportunity.  Family  man  with  no  relocation 
woblems.  Please  Reply  to  Box  5421,  Editor  &  I 
Publisher.  I 

-  I 

PUBLISHER-EDITOR,  44,  with  25  years  ex-  | 
perience  in  all  phases  of  daily-weekly  opera¬ 
tions.  Moody  Hamrick  (615)  433-6899. 

SOLID  PROFESSIONAL  with  a  BSJ  and  a  busi- 
ness  degree  seeks  position  on  management 
I  team.  I  have  spent  the  past  20  years  in  the 
newsroom  and  now  feel  that  it  is  time  to  move 
out  of  middle  management  intoa  high  adminis¬ 
trative  post  as  publisher  or  general  manager  of  a 
weekly,  daily  or  shopper.  I  have  experience  in 
production,  circulation  and  advertising.  Phone 
(919)  584-0122  or  write  Box  5417,  Editor  & 
Publisher. 

_ ADVERTISING _ 

AD  SALES/MANAGEMENT,  daily.  Kansas, 

'  Oklahoma,  Texas,  adjacent  states,  18  years. 

I  strong  planner,  promotions,  sections,  quality, 
j  Don  R.  Wipf,  (319)462-4902. 

DEGREED,  experienced  in  management,  train¬ 
ing,  sales,  designing  and  selling  programs. 

I  Want  retail  or  ad  director  position  in  college 
town  or  interesting  community.  Employed  and 
'  own  business  but  can  relocate  quickly.  (307) 
864-9481  evenings. 

_ CIRCULATION _ 

CIRCULATION  MANAGER- 
18  years  experience  with  small  and  medium 
AM,  PM  dailies  and  weeklies,  shoppers,  TMC, 
boy  crews  and  phone  rooms.  Seeking  to  relo- 
I  cate  as  manager,  assistant  or  ?  Box  5426,  Edi- 

tor  &  Publisher. _ 

PROFESSIONAL  circulation  manager  avail- 
!  able,  all  Zones  considered.  Salary  ne^tiable 
i  with  challenge.  Box  5445,  Editor  &  Publisher. 


^  A-1  WRITER/EDITOR  with  3  years  combined  . 

'  major  daily  newspaper  and  national  magazine  1 
I  ex|wrience,  seeks  opportunity  to  fill  your  pages 
with  hard  edged  reporting  and  sharp  wit.  New  I 
York  area  or  Zone  2.  Deb  Di  Gre^io,  130  I 
Union  Street,  Ridgewood  NJ  07450;  (201)  I 
j  445-2293.  I 

I  AGGRESSIVE  DESK  MAN — Editing,  layout,  | 
front-page  experience  on  small  daily,  wants  ' 
challengeonqualitydailyanyZone.  Seekspap-  i 
er  where  skills,  drive  appreciated.  Box  m61, 

I  Editor  &  Publisher.  i 

i  BUSINESS  SECTION  EDITOR  OF  A  MAJOR 
NATIONAL  MAGAZINE  is  curious  about  the  ; 

I  market  for  someone  who  also  has  a  law  degree 
'  and  experience  at  a  top  20  paper.  Box  5441,  : 
Editor  &  Publisher.  i 

;  COPY  EDITOR— mid-size  Zone  6  daily  seeks  j 
i  same  position  on  quality  daily  Zone  1  or  2.  I 
'  Looking  for  chance  to  grow.  VDT  experience.  1 
I  Box  5442,  Editor  &  Publisher.  | 

I  CHRISTIAN  SPORTS  EDITOR:  8!^  years  sue-  | 
cess  as  Assistant  Sports  Editor,  columnist,  j 
!  broadcaster.  PR  director,  freelancer.  Versatile,  | 
j  winning  track  record.  God's  blessed  me  with 
talent  to  write,  manage,  produce  for  your  daily  , 

I  readers.  Box  5478,  Editor  &  Publisher. 

DYNAMIC,  hard-working  sportswriter  seeks  ' 
I  daily  position  in  Zones  2  or  3.  Colorful  writing,  ; 
'  reporting  my  strong  suits.  I'm  the  best-kept  i 
secret  on  the  Atlantic  Coast.  Box  5477,  Editor  j 
I  &  Publisher.  1 

;  EDITOR  OF  3  WEEKLIES  in  New  England 
seeks  job  in  Virginia.  Crackerjack  writing,  edit¬ 
ing  skills.  Salary,  benefits  not  as  important  as 
I  location.  My  5  years  experience  translate  well 
I  to  weekly,  daily.  Box  5358,  Editor  &  Publisher. 

j  ENERGETIC,  aggressive  person  seeks  position 
with  newspaper  or  related  publication  as  a  news 
I  or  sports  reporter.  Extensive  campus  daily 
'  newspaper  and  broadcast  ei^rience.  Zones  I 
'  through  7  and  9.  Box  5476,  Editor  &  Publisher. 

j  EDITOR— proven  news,  editorial,  management 
talents.  Seek  key  post  on  ABC  daily  over 
40,000.  Can  be  your  editor,  managing  editor, 
Sunday  editor  or  chief  editorial  writer.  Avail- 
j  able  now.  Box  5481,  Editor  &  Publisher. 

I  ENERGETIC  AD  representative  seeks  job  as 
I  publisher  of  smalltown  weekly.  Prefer  Zones 
I  1,2,  or  5.  Box  5485,  Editor  &  Publisher. 

!  FEMALE  SPORTSWRITER  seeks  job  on  any 
daily.  My  experience  includes  dailies,  wire, 
editing,  layout.  Box  5419,  Editor  &  Publisher. 

INCISIVE  general  assignment  reporter- 
photographer  seeks  news  or  sports  spot  on  mid¬ 
sized  daily,  any  Zone.  Completing  year  on  small 
Kansas  daily.  Reed  Parsell,  507  E.  13th,  Apt. 
6,  Goodland  KS  67735. 


POSITIONS  WANTED 


1  LIKE  PEOPLE,  but  I  love  writing  about  them. 

2  years  experience,  humor  my  specials.  Look- 
!  ing  to  relocate  to  any  city  that  can  be  found  in 
,  an  atlas.  Clips  and  resume.  Mail  responses  tO: 

PO  Box  42,  Glendale  Springs  NC  28629. 

'  NEWSROOM  PROFESSIONAL 
Dedicated  newsman  with  more  than  15  years 
experience  seeks  leadership  position  on  quality 
‘  paper,  or  one  that  wants  to  be.  Great  track 
record  working  with  words,  graphics,  pages  and 
!  people.  Available  in  June.  FK)  Box  2486,  Salt 
!  Lake  City  UT  84110. 

I  NEWS  EDITOR— top  business  publication 
I  wants  to  relocate  to  West  Coast.  Heavy  daily 
I  experience,  financial  writing.  Box  5465,  Editor 
j  &  Publisher. 

j  PRINCIPLED,  but  not  inflexibly  dogmatic  or 
’  doctrinaire  editorial  editor-writer  can  add 
I  meaning,  credibility,  impact,  spice  to  your 
opinion  page.  Polished  writer  with  innovative 
\  layout-makeup  expertise.  Box  5407,  Editor  & 

:  Publisher. 

i  PROFESSIONALLY  experienced  reporter  who 
recently  became  licensed  attorney  looking  for 
I  opportunity  to  put  his  education  and  experi¬ 
ence  to  best  use.  Good  work  habits  and  reliable 
,  references.  Box  5469,  Editor  &  Publisher. 

j  REPORTER-EDITOR-PERFECTIONIST 
4  years'  service,  including  New  York's  Capitol. 

I  Looking  for  a  top  paper,  crack  editors.  Write 
1  Box  5439,  Editor  &  Publisher. 

1  SPORTS  WRITER— J-Grad  with  2V5  years  ex- 
I  perience  seeks  sports  reporting  job.  Presently 
I  working  on  sports  rewrite  desk  of  suburban  New 
I  York  daily.  I've  covered  college  and  high  school 
sports.  VDT  and  deadline  work.  Anxious  to 
,  move  to  new  challenge  in  any  Zone.  M.  Hurl- 
man,  (914)  337-8564. 

'  SPORTSWRITER,  10  years  on  daily  covering 
i  high  school  and  college.  Also  extensive  desk 
i  experience  Anxious  to  join  hard-working  sports 
j  staff  on  medium  or  large  daily  in  Zone  1,2  cr  4. 

I  Box  M52.  Editor  &  Publisher. 

j  SETTLE  FOR  THE  BEST :  Add  this  skilled  jour- 
I  nalist  to  your  team.  Prizewinning  Sunday 
;  magazine  feature  writer,  also  experienced 
I  medical,  municipal  affairs,  education  writer, 

I  copyreader.  William  G.  Delehan,  4111  North 
]  Mesa,  El  Paso,  Texas  79902;  (915)533- 
I  3986.  Southwest  or  other  dry  climate  sought. 

SPORTS  WRITER— deskman,  29,  with  AM-PM 
I  experience.  My  paper  folded  and  I  need  an  job 
badly.  Single,  can  relocate  anywhere.  I  doqual- 
’  ity  work.  Call,  (216)  486-2905. 

j  PHOTOJOURNAUSM 

I  EXPERIENCED  PHOTOJOURNALIST.  Edifo- 
I  rial  Asset.  Seeks  job.  Any  Zone.  Call,  1  (502) 

I  j  692-2087.  Ask  tor  Young  Andrew.  Ciall  now! 

j  PHOTOJOURNALIST  with  recent  MA  degree 
.  I  seeks  post  with  daily  newspaper.  Will  relocate. 

I  :  Call  Michael  Hall;  (317)  759-7880. 

_ PRESSROOM _ 

PRESSROOM  SUPERINTENDENT  or  produc- 
I  tion  manager— 20  years  experience  in  manage¬ 

ment.  Proven  record  of  cost  and  quality  control. 
Box  5473.  Editor  &  Publisher. 
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With  the  ombudsmen 

The  eight  most  common  complaints 


By  Richard  P.  Cunningham 

She  gazes  over  the  rim  of  a  cocktail 
glass  and  murmurs; 

“I  never  knew  anybody  like  you  ex¬ 
isted.” 

Every  ombudsman  has  had  the  ex¬ 
perience,  but  none  of  them  get  excited 
about  it  anymore;  they  know  how  the 
scene  is  going  to  play  out. 

She’s  going  to  ask,  “What  kind  of 
complaints  do  you  get  most  often?” 
And  the  ombudsman’s  going  to  blow  it, 
because  no  one  of  them  has  ever  really 
come  up  with  a  specific  answer. 

Until  Casey  Jones. 

Casey  (Donald  D.)  Jones  kept  track 
of  the  complaints  in  his  first  year  as 
Reader  Representative  for  the  Kansas 
City  Star  and  the  Kansas  City  Times. 
He  listed  the  eight  most  common  in  a 
recent  speech  to  news  executives  in 
Phoenix,  Ariz.  The  list: 

•  Inaccuracies 

•  Newspaper  arrogance 

•  Lack  of  fairness  and  balance 

•  Disregard  of  privacy 

•  Insensitivity 

•  Contempt  for  the  community 

•  Glorification  of  the  criminal  and 
the  bizarre 

•  Bad  writing  and  editing 

By  “inaccuracies”  Jones  said  he 
meant  “plain  old  errors  of  fact.  .  .  . 
These  kind  of  errors  of  fact  do  more  to 
undermine  the  trust  and  confidence  of 
readers  than  any  other  sin  we  commit. 
Some  reader  is  an  expert  on  every  story 
we  write.  That  reader  knows  the  facts. 
If  the  story  is  negative,  that  reader  can 
point  to  the  smallest  error  of  fact  to  cast 
doubt  on  the  whole  story.” 

Arrogance:  “Readers  see  many  pap¬ 
ers  unwilling  to  admit  errors.  They  see 
reporters  and  editors  trying  to  set  them¬ 
selves  up  as  a  privileged  class  .  .  . 
They  do  not  understand  and  often  resent 
the  press’s  concern  with  the  First 
Amendment.  We  have  failed  miserably 
in  convincing  the  rest  of  this  country 
that  the  First  Amendment  includes  all 
of  us.” 

Unfairness:  “I’ve  been  amazed,  too, 
by  many  readers  who  have  a  more  high¬ 
ly  developed  sense  of  fairness  than 
some  reporters.  Readers  are  quick  to 
pick  up  on  hatchet  jobs.  They  don’t  like 
them.  Often  these  readers  get  on  libel 
juries.  They  want  both  sides  of  a  story. 

(Richard  Cunningham  is  an  associate 
director  of  the  National  News  Council 
and  editor  of  the  Council’s  monthly 
newsletter  “Excerpts,”  which  is  based 
on  the  columns  and  in-house  newsletters 
of  some  30  news  ombudsmen.) 
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They  don’t  want  in  a  news  story  the 
opinions  or  biases  of  editors  and  report¬ 
ers.” 

Privacy:  “The  privacy  problem  that 
bothers  the  reader  is  more  emotional 
than  legal.  He  seems  to  intuit  that  pub¬ 
lic  figures  are  fair  game.  What  the  read¬ 
er  resents  is  the  disregard  by  papers  of 
the  privacy — or  probably  a  better  word 
is  the  old-fashioned  word  “feelings” — 
of  individuals  like  himself  who,  for  no 
fault  of  their  own,  are  thrust  into  the 
news.” 

“They  resent  photos  that  show  grief- 
stricken  families.  They  resent  photos  of 
the  victims  of  fires  and  accidents.  They 
resent  photos  that  hold  someone  up  to 
ridicule.  The  reader  empathizes  with 
the  helpless,  the  hurt,  the  grief- 
stricken,  the  victim  of  tragedy.” 

Insensitivity:  “For  the  most  part, 
papers  today  are  much  more  sensitive 
to  race,  religion,  sex  and  color  than  in 
the  past.  But  we  are  a  long  way  from 
being  perfect.  A  recent  AP  story  and 
cutlines  talked  about  Indian  squaws.  I 
don’t  recommend  going  on  one  of  the 
nearby  reservations  and  using  that 
term  .  .  .  Most  staffs  have  persons 
who  represent  various  minorities.  It 
might  take  a  little  humbling,  but  why 
not  ask  that  person — Would  this  offend 
anyone  of  your  race  or  religion  or 
sex?” 

Contempt  for  the  community:  “Many 
readers  feel  that  the  ownership  by 
chains  of  once  locally  owned  newspap¬ 
ers  and  tv  stations  leaves  the  business, 
political  and  cultural  leaders  more  or 
less  disenfranchised  .  .  .  There  is  the 
perception  that  chain-owned  newspap¬ 
ers  and  television  stations  are  the  fast- 
food  restaurants  of  the  news  business. 
Everything  is  fried  in  the  same  batter — 
a  batter  packaged  in  New  York  or  Los 
Angeles  and  shipped  in  for  local  con¬ 
sumption.” 

Bizarre:  “We  put  the  funeral  of  the 
head  of  a  biker  gang  on  page  one  and 
relegate  the  funeral  of  a  civic  leader  to 
the  death  page.  The  reader  doesn’t  like 
to  see  the  actions  of  a  few  protesters 
being  given  front-page  play.  Too  often, 
they  feel,  the  opinions  of  the  majority 
are  given  scant  attention  .  .  .  Editors 
need  to  stand  back  15  yards  and  ask  if 
the  way  we  handle  a  story  doesn’t  give 
it  more  importance  than  it  acually  de¬ 
serves.” 

Writing:  “Readers — older  readers 
particularly — are  quick  to  complain  ab¬ 
out  bad  grammar,  poor  spelling,  loose¬ 
ness  in  language,  obscenities  and  pro¬ 
fanities.  Many  readers  complain  about 
recent  fads  in  news  writing — fads  like 
the  Jello-lead — that  long  drawn  out  in¬ 


troductory  to  a  major  story  with  the 
real  news  buried  somewhere  in  the 
sixth  or  seventh  paragraph.” 

“Surprisingly,”  Jones  said,  “Many 
readers — despite  our  protestations  that 
they  do  not — seem  to  understand  the 
problems  and  pressures  of  getting 
news.  They  can  understand  error. 
What  they  can’t  understand  is  the  ex¬ 
tremes  to  which  many  reporters  and 
editors  will  go  to  keep  from  saying,  ‘We 
were  wrong.’  ” 

Bill  seeks  to  end 
news  tax  exemptions 

A  California  state  assemblyman  has 
tacked  an  amendment  to  a  bill,  which 
would  now  end  the  sales  and  use  tax 
exemptions  for  newspapers,  a  move 
that  has  drawn  strong  opposition  from 
the  California  Newspaper  Publishers 
Association. 

CNPA  general  manager  and  counsel 
Michael  B.  Dorais  reported  that  the 
legislator,  Richard  Floyd  (D-Gardena), 
made  the  decision  while  Dorais  wa$ 
discussing  the  publishers’  objection^ 
with  him.  The  bill,  AB  47,  originally 
had  been  designed  to  end  the  tax  ex¬ 
emptions  only  for  periodicals. 

However,  at  its  recent  convention  in 
San  Francisco,  Dorais  had  told  the 
CNPA  board  of  directors  that  even  the 
original  version  of  the  bill  presented  a 
threat  to  newspapers  because  it  could 
be  amended  at  anytime  to  include 
them. 

According  to  Dorais,  his  attempt  to 
present  Floyd  with  a  “reasonable 
case”  for  CNPA’s  opposition  “pro¬ 
voked  a  strong  reaction.”  Dorais  said 
Floyd  harshly  criticized  newspapers’ 
revenue  from  public  notice  advertising 
and  immediately  ordered  his  staff  to 
reduce  or  end  certain  public  notice  re¬ 
quirements. 

In  1981,  Floyd  authored  a  bill  aimed 
at  ending  sales  tax  exemptions  for 
periodicals  other  than  weekly  or 
biweekly  news  magazines.  It  was 
soundly  defeated  on  the  Assembly 
floor,  but  CNPA  noted  that  the  bill  in¬ 
cluded  provisions  to  increase  excise 
taxes  on  cigarettes  and  alcoholic  bever¬ 
ages.  AB  47  is  directed  at  publishing 
alone. 
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Advertisers  and  agencies  read  a 
lot  o!  publications  to  find  out 
what’s  going  on  in  advertising. 

When  the^  want  to  l^now  what’s 
going  on  in  newspapers,  thevj 
read  Editor  &  Publisher. 

If  it’s  newspapers,  or  ^our  news¬ 
paper,  You’re  promoting- tall<  to 

5,000  advertisers  and  agencies 
who  are  specificaiy  looking  for 
information  about  newspapers. 

That’s  in  Editor^  Publisher. 

575  Lexington  Avenue,  New  York,  NY  10022  •  212-752-7050 
303  East  Ohio  Street,  Chicago,  IL  60611  *312-645-0123 
433  California  Street,  San  Francisco,  CA  94104*415-421-7950 
3450  Wilshire  Boulevard,  Los  Angeles,  CA  90010  *  213-382-6346 
148  King  Road  East,  King,  Ontario  LOG  1K0  *  416-833-6200 


“Thanks  for  the  $23  million.” 

Fifty  years  ago,  the  Pittsburgh  Press  sold  souvenir  editions  downtown  a  few  days  before 
Christmas,  raised  $1,000,  and  turned  it  over  to  Children’s  Hospital  of  Pittsburgh. 

It  was  the  birth  of  the  most  successful  newspaper  charity  fund  in  the  country. 

Since  1933,  The  Press  Old  Newsboys  (in  association  with  KDKA-TV  and  Radio  since  1946)  have 
raised  $23,213,619.26  for  Children’s  Hospital. 

In  1982,  $2,421,572  was  raised,  and  every  penny  will  be  used  to  help  treat  needy  children  at  the 
hospital.  ALL  money  raised  goes  to  the  hospital.  NOTHING  is  deducted  for  expenses. 

The  Old  Newsboys,  a  network  of  volunteers  anchored  by  the  Press  public  service  staff,  increased 
their  total  by  21%  from  1981  during  a  year  of  record  high  unemployment  and  inflation. 

It  marked  the  fifth  straight  year  that  the  drive  topped  the  $2  million  mark  and  was  hailed  by  Press 
Editor  John  Troan,  president  of  the  fund,  as  “the  most  successful  of  its  kind  in  the  communications 
industry.’’ 

The  bottom  line  is  that  no  child  in  Western  Pennsylvania  will  be  turned  away  from  Children’s 
Hospital  because  of  parental  inability  to  pay. 

It  also  means  that  Press  readers  care. 


Scnpps-Howard 


The  Pittsburgh  Press 
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